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SURVEY OF CONSUMER EDUCATION PROGRAMS IN NEW JERSEY PUBLIC SECONDARY SCHOO^ 
/ » ' /A^ID' DEVELOPMENT OF CRITERIA FOR EFFECTIVE COMPREHENSIVE mm^ 




A, The present study ^.was funded under the provisions of^Part F or PL 90-576, 
^ Vocational Education Act, by a grant from the'New Jerse:^j^0epartment 

of Education, Division of Vocational Education. 

B, The general objectives of this study were to: ^ 

1. Survey the current status of consumer education in the 
public secondary schqols'^of New Jersey, (" Status S^urvey" )- 

2, To develop, in coo pera tion with the New Jersey State 

Departmtnt of Education, Division .of Vocational Education, . y 

and in consultation with consumer education officials and. 
educators, proposed criteria for consumer education cur- 
riculums and pjjograms for. public secondary schools of 
New Jersey. . 
_ ' 3. Obtain opinions regarding the comprjehensi veness , relevance, 

and feat i^^4^(uy of the criteria by means of surveys of . . ■ 

public secondary school principals and/or their designees 
^ and of r'ecognized experts in the field of' consumer educa- 
- tion. (" Criteria Survey ") 
4.( Compare the opinions of the principals/designees and the 
S^^^^ . expats reglarding these proposed criteria, ^ 
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5. Prepare a final report of the project findings tor use in 
developing reconmendations fot> innovative, consumer education 
curriculums, pre-service and in-service training of 
' teachers, and general improvement of consumer education 

practices in the State of New Jers^. - , ^ ' 

C. Surveyed during the Spring of 1976, the rate of return from the 
405 public secondary schools was 75.1% for the "Sjtatus Survey" 
and 58.4% for the "Criteria S^upvey." Eighteen (8 
22 consumer education experts responded. ^; 

D. Results ' 



.8%).- of 



"Status Survey" - Phai g_L ; ' ^ 

1. ^ There was a marked s i mi 1 ari ty between' the actual population 
"and respondent sample by coui\ty ar^^ types of secondary ' 

schools. ■ \ " * 

2. Nearly 90% of the respondents were locat-ed in mostly ^ 
suburban'^or^rban areas. j ■ 

3^ Enrollmef/ts ranged' from less than ^90 to 3,000 or mofie 
pupils. The medjaji enrol llnent reported was 1,,216. 

4. ^ The median annual district expenditure per secondary 

school pup^l during 1974-75 was $1,440. ^ ; ^ 

5. Though thje percerftage of minority students enrolled 
ranged from les>, than 1% to 100%, the median percentage 
was only slightly mqre than 1%. ^ 
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6. Overall, 284 of 305 schools (93.1%) indicated that they 

A 

offered some form of formal consumer education - either 
sepairate coulisse, consumer education components integrated 
in -other courses , or both. ^ 
7- By individual counties, the percentages of secondary 
schools offering some form of formal consumer education 
ranged between -66.6% .to 100.0%, and by typ? of school, 
■ ' between 75% and 100,0%. ^ 
Cs. Overall, 50.3% of .the secondary schools offered both 
separate corisumer education courses and integrated 
components in other courses'; 10,5% offered separate 
courses only; 32.6% integrated courses only; 5,9% no 
courses, and 0,7% did not ansvyer. 



9. 



Whether school districts were rural, suburban, or*urban . v 
was not' related to the manner 'in which, consumer education 



was offered - 1n separate or integrated courses. 
10. There'^wa^ a positive relationship within^ a narrow range 
^ of l^ss than 10% between size of enrollment and whether 

^schools offered some form of consumer.:?education. " 
Hi There Vvas no syste?natic relationship -between whether or 
not schools offered consumer education . and their annual 
average expenditure per pupil or their percentages of 
minority enrollments. 



12. cThe percentages of schools who offered separate consumer 
education cou^ses climbed sharplyVrom grades 9 through 12. 



8 
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■ - • • .... • • ■ . . , . , . . . ^ . . , . 

^ 13. Enrollment where^separate consumer education courses were 
5 . offered was elective in about 95% of the schools. 

14. Overall, of the schools which offered separate consumer- 
education courses, approximately 55% covered most of 12 ' 
major 'corvsumer education topics identified for this study. 

15. Analyses were provided of the extent to which each of 12 
major consumer education topics was covered in Business . 
Education, Home Economics, English, HfealtK Education, 

y 

Vocational/Trade/Technical /Industrial 'Arts, Mathematics, 
Science, Social Studies, and Fih^ Arts by schools which 
offered: a)' integrated courses only, atid ^b) both separate 
and integrated consumer education courses. 

16. The overall patterns of coverage for (a) and (b) above were 
rather similar, but slightly higher in the case' of (b). 

The coverage of individual topics ranged very widely iri 
both situations. Comprehensive coveraige of alU topics was 
found greatest in Business Education, with significant 
coverage in Home Economics, Social Studies, Vocational Courses, 
and Mdithematics. Health Education and Science generally 
included topics of special concern. 

17. The great majority of t^e schools used a departmentalized 
plan to plan and to teach separate and/or integrated 
consumer education courses. 
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18. Schools- (18) tf|at offered only separate consumer education 
bourses were about evenly divided between one and two 
semester course offerings. Schools (153) offering both 
separate*" and integrated courses reported dne semester 

separate courses (55.6%), field trips (45.1%), two-semester 

ft ' - 

sep^'^^te courses (38. 6%)s extracurricular activities (15.7%), 

\. 

mini-courses (15.0%), and assembly programs (7.8%) as methods 
".of curriculum organization. 

19. Schools which offered only separate consumer education 
courses or separate courses plus integrated courses used a 
greater variety of teaching methods than did those offering 
only integrated courses. 

20. Teacher-made achievement tests ,^ observation bf student 
performance, and observation of teacher performance were 
used by a large majority of schools to evaluate their 
consumer education programs. Other methods used 
included standardized 'tests, student questionnair^es/ 
inventories/attitude scales, and student -interviews. 

.21. 70.7% of the respondents had engaged in consumer education 
curriculum development during the past five years. Of the 
18 schools not currently offering consumer education, about \ 
a third had been so en^ged. . v 

22'i^,46.4% of the respondent^ had; tJevel oped materials for use ^ 
in consumer education courses.^ 




23.. About a fourth had plans ^nd 9% had p^ans^but no- funds to 
implement new consumer education program,?, courses, or 
. units in 1976-1977 or 1977-1978. 

24-* Most frequently mentioned types of assistance needed -to 
develop more^Meffecti ve consumer education programs were: 

' , greater availability of materials and media (44;7%), 
in-service courses and workshops for teachers (49'.7%), 
consultative visits by experts and development of greater 
local interest and leadership among parerjts ar^jl community 
(40.5%.) 

"Criteria Survey" - Phase 2 .yf 

1. The distributions of the respondent sample by county,' type 

of district, size of school enrollments, and whethiaj||ponsumer 

education courses were offered were similar to thosfrnFognd 

in the "Status Survey" - Phase T 
\ ■■ ^ ■ ■ 

2. Among New Jersey secondary schools, the median percentage 

of students involved in formal consumer education during * 
1975-76 was 21.1%. The median percentage who will have befen- 
enrol Ted" by the time the^ graduate was 36.8%. 

3. The percentages of agreement (including those with some^ 
reservations) of the re^spondent schools with 17 of 18 proposed- 
consumer education criteria ranged from 78.4% (Criteribn ^N) 

to 9?.0% (Criterion R), Only 50.8% agreed with Criterion 0 
which deals with the number of hours that^'shoulcl berdevoted 
to consjjmer education. XI' 



The percentages of agreenl^nt (including th'ose with some 
.reservations) of the 18 respondent consultants with the 
18 proposed criteria ranged from 6B.7% (C^-iterion 0) to 



\100% (Criteria B, C, D; E, H. J, K and R.) 
t least 50% of the respondent schools and 




isultants 



^breed with 17 of the 18, criteria with no reservation*. 



^. A summary of the consultants' comments is ^provided. 
7. the implications of the study areX^iscussed and 



recornnendations.-for further research ar? 



luded. 
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survet of consumer education programs in new jersey public secondary schools 
. And development of criteria for effective c6mprehensive programs : 



1. INTRODUCTION AND BACKGROUND INFORMATION 

On the national, state, and local scene thejburgeoning of interest 
in consumer affairs* and a growing awareness of .the need for more con- 
centrated and focused efforts in the field of consumer educatrdrT^t alT 




gra^e levels has been notable. In the secondary schools coasti^r education 
topics have been offered in home economics as welf as in jii^stributive; 
education, business education, and social stuciies and other curriculums. r> 
(Surveys Evaluation of Consumer Education Programs in the United States, ^ 
US0E,^^70). 

Infprmal discussions with many New Jersey State authorities 'in > 
the field of consumer affairs, consumer protection, and consumer^ edu- 
cation revealed that there had been, in the last few years, an increased 
interest 1^ develppment, conduct, and evaluation of consumer education 
. programs aT^the secondary and post secondary School level. 

In his comprehensive study of New Jersey schools, William Johnston 
in 1971 reported that the number of students havlngcontact with 

^ consumer^educa^ion instruction and the scope of consumer education programs 
were limited, with only about a third of the stadents in New Jersey schools 
having the opportunity to develop consumer *skil Is and concepts through ' 
formaT education programs. Though some school districts have obviously 
made significant progress since that date, ^ there was a paucity of current 
and comprehensive n'nformation and data related t^^nsumer education at the 

. post secondary leveV in New Jersey~a^^^ could 
not be readily made regarding its current status. 



\ 



The present study, funded under the provisions of PL 90-576, 
Vocational Education Act, by a grant from the New Jersey Department of 
Education, Division of Vocational Edufcation, was designed 1) to p?*ovide, 
current infoiination regarding the status of consumer education in 
New^ersey pu^ic secondary schools and 2) to develop, with the partici- 
patHpn^^^-^rhese schools, criteria for consumer education curricula and 

i 

The findings, hopefully^, will assist in making recommendations 
•for innovative consumer education^ cbursfijS arid curricula and for the 
pre-service and ijvservice training df^achers, and, generally, for 
improvements of consumeV^Jifoeation practices in public secondary 



programs.' 



schools of New Jersey. Plans calj, if funds are made available,^ 
to extend the study to other aspects of consumer .education, both 
at the secondary and post-secondary levels, 1ncTuding;a survey of 
the stalus of consumer education in all New Jersey public -and private 
.institutions of higher learning - community colleges, four-year colleges, 
lversiti$s- and the development of m.ulti disciplinary consumer 
b grams , 

iV-conjunction with the present study, a mini -survey of departments 
of education of 13 states known to have well develoffed programs was 
conducted. Nine- suppl'ied information and some of their program high- 
lights are given below: \ . 
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Colorado . a» ^ ^ 

1 - Units of consumer education mostly included in regular 

'bourse offering; separate courses are *rare. 

2 - program and course^ are'^not mandated, 
111 inois 

1 - Locaf distrip4:s are'given opportunity to be innovative 
and prograoB are reflective of community individuality. 

2 - Instruction is required for "a^lT student , including 
element^rry grades. \ ' ' - 

3 - Ha^or \x\ consumer edwtatipn is being developed at 

unfl^^ersity level. ' ^ ^ 

4 -Teaching is jnterdiscipl inary and consumer education 

offered in separate and existing courses. 

, Maryland / . 

1 -^Consun^ education resource center serves schools. 

2 - Mul tidisciplinary and separate courses offered. 

3 - Independent study effectively used. 
4^^ourses are not mandatory. 

Michigan ^ ^ 

1 - GuHlelihes distributed to provide- leadership. 

. ■2> Teach^^ approach is multidiscipl inary , including 
) separate courses. // ^ 

3 - Resources and personnel of consumer education centers 

encourage innovation^ * 

\. ^ ' ' 

' North Carolina 

1 - Uses varied learning experiences. 

2 - Community based rather than text-based program; student 

experiences extended beyond classroom. * * 

3- Separate consumer unit included in each course. A one 
^ semester course developed. 

4 - Courses in consumer education not mandatory. 
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Ohio I . ' ' • * • ' • 

1 - state. Department of Education coordinators prpvide 

leadership to local districts. 

2 - Teaching is both by separate and mul tidisciplinary 

courses. 

Oregon * * \ . ■ ^ . 

1 - Pilot testing of curriculum^'n local districts\^rior ^ 
" to adoption or revision. 

'2 - 130 clock hbun^ of instruction re'quired.of^ all, graduates 
and 'Attainment df minimum competencies must be assured: ' 

Pennsylvania - ^ r 

IT ~ ' ' \ 

1 - Broad conceptual base used with teaching materials 

applicable to any approach - ^ / ^ 

2 -^Expansive competencies covering a wide range of ^ 

'subject af'eas djfeveloped 

* 3 - Consumer education a curriculum priority, but not mandated. 
South Carolina . 

- ■ , , N 

1 - Consumer education offered as concentrated semester 

course 'rtn home economics ^ 

2 - Teaching 0^ consumer(^education is both multidisci.plinary 

and by separ^a4;^^^C9urs^s 

3 - Home Economics degree required fo> teaching separate 

courses or units ^ 

4 - Program is not mandated' 
Texas 

1 -Traditional approach used in curriculum 

2 - Separate consumer education courses offered 

3 - Program and courses are not mandated 



Wisconsih 

1 - Interdisciplinary planning and teaching at local level; 
:^ . interdisciplinary cooperation^ert- sttite level 

2 - Mill tidisciplinary and separate courses offerefl*^ 

3 - CoFfsumer education curriculum is mandated ,feut not ^ 
^ V consumer education itself ' V ^ 

So^ne of jthe nine stages stressed the need for teacher traininq, 

gceaterVjiSB of ^1^ resources and cormiuni ty-based programs; teacher 

in-servit:e courses, student^ invo^veme"nt»and consumer education as a 

mandated" requi reme'nt. ^evera^l-^ noted the peed'for consumer ediication . 

courses and major at the college and university level , One suggested 

a state-wide TV course in consumer education for teacher^. ^ • 




•»' ' 

II. OBJECTIVES OF PRESENT STUDY 

The general objectives of this study were to: 

1. Survej^ the current status of consumer education. in the public secondary 

schools of New Jersey. ' „ i » 

2. i To develop, in cooperation with the New Jersey State Department of - 
Education, Division of Vocational Education and in consultation with ^ - 
. consumer education officials and educators, proposed criteria for^ ^ 
onsumer education curriculums and programs for public secondary 
schools of New Jersey. * ' 

3. Obtain opinions regarding the corpprehensiveness, relevance, and feasi- 
bility of the criteria by means of surveys of public secondary school 

, ' principals and/or their designees and of recognized experts in Liie 
field of .consumer education. * 

4. Compare the opinions of the principals/designees and the experts^ 
regarding these proposed criteria. 

5. Prepare a final* report of the project findings for use ih develop- 
Ing recommendations for innovative consumer education curriculums, 
ore-service and in-service training of teachers, and general 
improvement of consumer education practices in the State of New 
Jersey. 

III. DESIGN OF THE STUDY 

In the preparation and conduct of the present study, intensive reviews 
were completed of pertinent consumer education literature and research 
studies, descriptive material s,' and various" state publications, renuirements, 
regulations and guidelines. Conference^ were als6 held with a number of 
recognized authorities in the field of consumer education. 
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The Survey Instruments , 

Two questionnaires were- specially designed b/ the* Program Director 
and Co-Di rector, ^or this study. (See Appendix A) 
The first, "Survey of ConsumeiT Education In Public Secondary Schools 
of New Jersey/' (Status Survey) contained 211 questions in which the^^ 
respondents were requested , to supply information regarding the follow- 
ing aspects of their consumer education programs: 1) county in which 
located; Zjt^pe of -secondary school; 3) description of district (rural, 
suburbar), urban); 4) enrollment; 5) average annual district expenditure 
per secondary pupil during 1974-75; 6) percentage of minortty group 
^enrollments; 7) whether Separate education courses are offered and 
whether consumer education components are integrated in regular courses; 
8) grades in which separate, consumer education courses are offered 
and 'whether rthese were elective or required; 9) whether certain major 
topics were covered in separate consumer education courses and the 
extent to which these topics were integrated in the major course 
areas, e.g., business education, home economics, etc.; 10) the type 
of faculty organization used currently tp teach consumer education; 
11) the type of faculty organization used currently to plan consumer 
education; 12) the type of curricular organization used; 13) the 
methods and media used to teach consumer education; 14) the techniques 
used to evaluate the effectiveness of current consumer education course 
offerings; 15) whether the school had engaged in any consumer educatilDn 
curriculum development in^the past five years; 16) whether the school 
developed any materials for use in consumer education programs/courses 
in the past five years; 17) whether the schools were planning to imple- 
ment any consumer education programs courses, or units in 1976-78 
period;, and 18) what the school believed was needed to develop more 
effective consumer education." 



Space was p„,i''^ ^'t^r a n"*"' ''Uest)** wrH«.-'n 

and clarif^^tion* ■^s for- th^ .^^^y/^ i^g^ndipate way' 

1. wifi-ch N^W '^^'^^V state D«P^'-t%t Etf^'^t, „„_ center For 
-«orsi.-er E^„,,t''"' "^^ui^ cfj^^P; s<,^^„,5 -^N requested 

■to pro^ae the ""^ the pe'^^""''' *'>>o mijW Xe in " 
• capacity y- 
The secon, ^^i^^'p^'-i^r-^^ " 0,^„,„,5 ^^cond^^v' School V 

■'programs J^-'^^^v p„bH^ ^^"""""-V Scl.»»l^' 'trlteV*? SiTv.y) ai,^ 

specially ^^^ign^" ^- ^tu*- Th, ^^^^^to^" Viter1= were t>ased Urg^,^ 
or a revi,„ *->'"tli6s, s of ^'"''^'''^ 4nd jtan'^'X developed 1" " 
number of haV= ^l-.,^ ^3„tt„ely sOP"''',' 

ticated con^„„er """'^nion P'""'"'""- V ll^* trtter^' are t" , - 
found 1n ,„py 0^ tKe gues'^'"'"''"^ i„ • , ' 

in addUi„„ j„,tf^ <^^it3^,,^ '^^ '""'ti^„„^,re 'Vired 1ue=t1'"'^ ' 
regarding f.''°^1ng, „ co"""'^^ 1. ^,,,h .^pon"^*-"' ' 
were located; Of seC"''"''' "^S] ., 3) ''"Vlptt"" of , 

3) enroll,^„„.,t' H.^^^^ c^-"""^' %cni»" '^"Nes w^re offers" 
separately <" '^^H" coorjS.= ' ^' P«^""^'S'»^ ' " 

student .,,„,„en' '•^a,,^, ,y their co^e/\i„„ cou^ses "(^-P^"*^ 
and integ^;t,J) ''"■■'ng ^-^ ^,rr«nt sch,^^ (^>5_„^j, the 

an entering ^,,5* °f si^,^^„t5 *'''''''**6s from * ► scfio"''^- 
Respondent, „,re ^"^^u..^^, to ^o-ent ^,es^ "St^H^ '"d spa^^ 

provided f„ tn^^^'-Pose ,„ 'l-^ ""^^tlonn^ire- 

copies Of the t--" ''^H,o„„,ir»' *tco„p.ny<"'^over liters are/" 
be found ,„ th^'"'^^^^^^^ 



In addition to\sending' the above two questionnaires, to the secondary 
schools, the second questionnaire was also mailed ^to nationally 
recognized authorities in the field of consumer education and affairs. 
.A Separate sheet for their comments and recommendations regarding' 
the criteria ^was also included (see appendix for copy of cover letter 
sent to these indiviijluals. ) 

Sel^ection_gf::!§:H ^ey Population and Re^esentati ve n ess of Respondent Sample 
Based on an up-dated "D'i rectory of Approved New Jersej/ Secondary Schools" 
supplied by the Director of Secondary Education, New Jersey State 
t^epartment of Education, the two types of questionnaires were mailed 
to 405 secondary school principals. 
--^'The rate of^eturn for the "Status Survey" questionnaire was 75.1% 
(304 questionna-ir^s) ; for the-"Cri teri a Survey" was 58.4% 
(236 questionnaires.) 

On the basis of the relati-vely high response rates and the similarity of 
the distributions o.f the samples and actual population of various 
types of secondary schools, there is a rather substantial basis fnr 
confidence in the representativeness of the respondent schools and 
in the validity of any inferences drawn from the data. .' 
A total -of 17 of 22 (77.^3%) consumer-education/affairs authorities 
indicated the extent of their agreement with the 18 proposed criteria. 
Some made addi;M^i recommendations for additions .and modifications. ^ 
The 22 authorities had been selected at random from a larger list of 
nationally recognized experts provided by the Director of the Center For 
Consumer Education Services. 
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C - Time Schedule For Data Cpnection 

The "Status Survey" questio'nnai res were mailed during the last week 
of Jiarch 1976. a fqllow-up mailing to non-respondents was sent 
approximately three week's /later, with telephone calls made to remain- 
\ ' ing non-resporidents durfing the middle^ of May T976. 

The'first mailing of the I'Criteria Survey" questionnaires took place 
during the latter half of May 1976, followed by telephone calls to 
non-respondents during the latter half of June 1976. 
. D - Anal yses of Data ' ■ / 
For the first survey, the analysis 'of data focuses upon the responses 
•\ / of all respondent secondary schools, significant response differences, 
\ • if any, a^re also noted among:. - . 

1- various types of secondary schools; - 

2 - schools that do not offer any consumer education; who offer 
separate courses only;, who offer only consumed education . 
components integrated in regular tourse offeriings, and who 
offer both separate and integrated courses; 

3 - schools with varying enrollments, annual expend'ltures per 

pupil, and percentages of minority students. 

For the second survey , the analysis of data focuses upon the responses 

'\ ^' ' • '* 
of all respondent secondary schools and also upon differences in the 

responses of the various types of secondary scihools. 
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status of Consumer Education Survey > Phase 1 

3 - Gounties In Which Secondary Schoo.ls Were Located^ (Question 1 ) 
Table a below shows the distribution of secondary schools 
by county - actuals and the total respondent samples of 



I 



■the "StafL^ Survey." 



Table a 



Dist nbution of Secondary Schools By County. "Status Survey" - 



Population and Respondent Sample, 
rnjjn ti>es In Wh i ch Secondary Schools 

ft 

Actual 



is;pr Tocatea. 



Atlantic 

Bergen 
Burlington 

Camden 
Cape May 
Cumberland 

Essex • 
Gloucester 

Hudson 
Hunterdon 

Mercer 

Middlesex 

Monmouth 

Morris 

Ocean • 

Passaic 

Salem 
Somerset 

Sussex 

Union 

Warren 



No. 

6 
58 
21 
24 

5 
%6 
49 ■ 
14 
' 17 

4 

19 
39 
28 
' 23 
, 1,0 
16 
4 
15 
6 
34 
_7 
405 



"Status Survey" 
Total Re sp ondent Sample 



1.5 
14.3 
5. -2 
5.9 
1.2 
1.5 
12.1 
3.5 
4.2 
1.0 
4.7 
9.6 
. 6.9 
o5.7 
2.5 
4.0 
1.0 
3.7 
1.5 
8.4 
1.7 



5 

^3 

3 
6 

35 

n 

n 

4 
15 
29 
21 
18 
.8 
11 

2 

14 

5 
24 
6 



There was a marked similarity between the actual population df 
secondary schools and the respondent sample, by county. • 
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2 - Types of "Secondary Schools (Question 2) 

Table b below shows the distribution of schoo|s by type of 
secondary school* 

Table b . 



\ 



Distribution of Survey Population And Respondent 
Sample By Type of Secondary School 



T\/np nf ^prondfirv SrhooT 


Actual 


Total 


Status Survev 
Respondent Sample 

r I - — — — ' 




No. 


, % 


No. 


% 


Four Year High School ^ 


189 


. 46.7 - ' 


150 


49.3 


Six- Year High School , 


45 


11.1 ■ 


27 . 


8.9 


Senior High School 


54 


13.3 


53 


17.4 


Jr. High School (Middle School) 


89 


22.0 


60 


19.7 


Accredited Evening High School 


10 


2.5 


2 


0.7 


Vocational Technical High School ' 


18 


4.4 


12 


3.9 


Total 


405 


100.0 


204 


100.0 


3. Description of Secondary School 


District (Question 3) 




Table c shows the type of districts represented in 


the respondent sample. 




. Table 


c 






Description of Secondary School Districts 








No. 


% 






Mostly Rural 




11.2 ■ 






Mostly Suburban 


176 


57.9 






Urban (Less than 25,000 persons) 


35 . 


"11.5 




1 


Urban (25,000 or more persons) 


58 


1.9.1 






No Answer 


1 


0.3 ■ 






Total 


304 


100.0 
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Reflecting the relatively den'se poi^ulated character "Of the 
State of New Jersey, nearly of the secondary sqhool respon- 
dents indicated that they were. loc,a ted in either mostly suburban 
or urban areas. Only about U% described tbemsfelves as "mostly 
rural." " ■ . ^ 

Enrollments In Secondary Srhno Is (Question 4) 

The number of students enrolled^ in the total respondent schools 

ranged from less than 500 (2.9%) to 3,000 or more pupils (3.6%) 

, For the 298 of the 304 total respondent schools (98.0%) supplying 

enrollment information, the median number of students was 1216. 

About a' thfrrd enrolled less than 1 ,000 -.students . 

Average Annual Di&trict E xpeii diture Per Secondary S chool Pupil 
During 1974-75 School Yea> (Question ^ " 

Average annual expenditures ranged from less than $500 (1 school) 
to $2100 or more (16 schools.) » 
The median expenditure for 243 of 304 respondent schools (80.0%) 
supplying financial information was $.1440 per pupil. 

Percentage of Secondary School Enrollments Composed of Itinoritv 
Students (Question b) ' ' ! 

295 of the 304 (97.0%) total respondent schools supplied 
information-regarding the percentage* of tlpei^'sch^o^-i g-gnrolTmerits ' 
that were Black (Non-Hispanic,) Hispanic, Asian or Pacific Islander, 
and/or ^rican Indian/Alaska native. 

The percentage of minority students enrolled ranged from less than 
1% (31.9% of 295) to between 90% and 100% (3.2% of 295). The median 
percentage was only slightly more than 1%. However, 32 (IQ.8%) 
the 295 schools reported minority enrollments of 50% or more. 
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It should be noted that only 5 of 13 (38.4%) Nevyark and 1 of 2 

(50%) Paterson secondary schools responded to the survey. These 

. ■ ■ v- 

two densely populated cities are known to have high minority 

"enrollments. * 

Whether Secondary Schools O ffpr^ on p ^ EducationS:ourses (Question 7 
/5.9%^of the 304 respondent schools-6ffer.no formal consumer education 
|:ourses; 32.6% offered consumer education components integrated in v 
other courses; 10.5% offered sepaf^^^e consumer education courses only; 
50.3% offered both separate consunier education courses plus components 
integrated in other courses ; and 0.7%- did not answer the question. 

Overall, 284 of the 305 (93 .i^^i^ f schools indicated that they / 

f 

offered some form of formal rnrv^n ^e^ education instruction . 

Further analyses were made to delii^^ate possible differences among 
the various secondary schools by their county location, type, 
characteristic of district, total enrollment, average^ annual expendi- 
ture, and-minority enrollment as these characteristics relate to 
whether the schools offer some form of consumer-education". 

a. Cgunty Location - Table d below (see also Table 1 - Appendix) 
summarizes the numbers and percentages of respondent secondary 
schools in each county offering some formal consumer education - 
either separate courses, integrated components, or Both. For 
individual counties, the percentages ranged from 66.6% to 100%. 
Caution in interpreting the data is suggested since the 
addition of one or more respondent schools in the smaller 
V counties could have substantially changed the percentages. 



tic 



Cape 



Esse'' 



May 



don 



Merc 
Middle 



sex 



Ocea^ 



Some' 
Suss 



;et 



eX 



Uniofi 
Warre" 



Total 



4 

4a 

15 

M 
2 
5 
32 
11 
lO 
4, 
14 
26 
19 
18 
8 

10. 
2 

13 
5 
21 

284 



80.0 
97.7 

66.6 
83.3 

90.9- 

93.3 
89-7 
90. 5 

loo.o 
loo.o 

.90.-^ 

loo.o 
loo'.o 

93.^ 



H 

1 

0 
t 
0 

1 

1 

3 

0. ^ 

1 

0 

1 

3 

2' 

0 

0 

1 

0 

1 

0 

3* 

20 



0.6 



0 



0 

0.0 
6.7 



lO. 



.1 



1^ 
16; 



NO- 
' 5 
43 
15 
18 
3 
6. 
35 

n 
n 
4 

15 
29 
21 
18 
8 

n • 
2 

]4 

5 

24 

304 



100.0 
100.0 

100.0 
100.0 

100.0 
^00.0 

100.0 

100.0 
100.0 
100.0 
100.0 
100.0 
100.0 
100.0 

100.0 
100.0 
100.0 
100.0 
100.0 

t 

100.0 
100^ 

100. n 



.,^,«*1.s, '"'Jill] ^^c^.fUT^'^O^ ^'"^*'°n 
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b 1)i^^^~^-^^con^aX^^^^ - Table e bel^w shows the types of 
• 5^^''^'^"^ 3,,,ools which 

Offer ^o''"'^! consumer education , 




Four V,^^ Hi^,'Xi 




Vocati.^^^^r 




DoJJot Offer 
No7^ ^ 



6* 

0 
0 

11* 

0 
_3 

20 



4.0 
0.0 
0.0 
18.3' 
0.0 

25^ 
6.6 



Total. 
R psPondent^ ampTe 
"TNoi % • 

150 100.0 

27 TOO.O 

53 100.0 

60 100.0 

2 100.0 

304 100.0 



^^hnol5 hfy *^^t indi'^^*! ^^^^ther or they offered some consumer 
^'^"'^n^oX! * "'^ s, col ""'^ • 

tH^ ^^^^ 1n t^^^^ - indicates that the great majority of 

secr 



tH^ ""'^'^'iclary 5C^io°ls were offering some type of formal consumer 
t3^^^ ^^low prov^^^s Percentage breakdowns of the kinds of 



fo^ Ssume'' .^^"^^^■'on offered by t^^g various types of 
g^c^ontJ^^ ^^^^ols - whether integrated consumer educatili * 
^of^P^'^^^^^ Tr, ot^^'' courses, separate consumer education courses, 
or r'^'Vion °^ '^^^^ two categories. 



S7 



- 16 



ERIC 



s table f ' "v- 
Manner In Which Various Types of Secondary Schools Offer Consumer Education 



• 


No. 


No C.E. 

Courses ' 
.Offered 

% 


Integ. 
C.E. 

Courses 
Only 

of 
/o 


Separate 
C.E. 
Courses 
Only 

% 


Both 
Sep 
& 

Integ.' 

% 


N/. 
A 

~ir 


- Total 


rour Year H. b. 


150 


3.3 


"22.0 


13;3 


60.7 


0.7 


100.0 


iix rear H. S. . 


27 


0.0 


37.0 


3.7 


59.3 


0.0 


100.0 


Senior H.. §. 


53 


0.0 


22.6 


13.2 


64.2 


0.0 


100.0 


Jr. H. S. (Middle) 


60 


16.7 


63.3 


1.7. 


16.6 


1.7 


106.0 


Accredited Even'g H^s. 


2 


6.0 


50.0 ' . 


0.0 ' 


50.0 ' 


0,0 


.100.0 


Voc-Tech. H., S. 


12 


25.0 


41.7 


25.0 


8'. 3 . 


' 0.0 ' 


100.0 


Total 
Number 


304 


5.9 

(18) 


32.6 

(99) 


10.5' 
(32) 


5o:3 

(.153) 


Oil 
(2) 


100.0 
(304) 



\ 



■ 

The data in table f above indicates that, overalT, 50.3'^ of 

the secondary schools offer both separate cqRiS^jm^r, education \ 



c. 



courses and integrated co..nsume)-' education components in other 
courses. This percentage woulchbe higher were it not for the 
junior high (middle) schools and the vocational technical 'i 
schools where only 16.6% and 8.3%, respectively, of fered, both 
separate and integrated courses. The overall percentage of 
secondary schools (10.5%) offering separate^consumer education 
courses only was relatively low, rangf'ng from 0.0% in the ac- 
credited evening high schools to 25.0% 1n the vocational techni 
cal high schools. 

Characteristics of District - Table[ £ below shows the manner. In 
which rural, suburban,' and urban districts offer consumer 
education. (See also table 3 in- Appendix. ) . 
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Tabit g 

Manner In Which £onsumer Education Is Offered By Secondary Schools 
By Characteristics of District' ^ ~ ~ 



Mostly rural 

Mostly suburban 

Urban (less than 
.25,000) 

Urban ( 25', 000 or 
nwre) 



• 

No. 


No C.E. 
Courses 
Offered 


Integ. - 
C. E. 
Cour^p^ 

W W U 1 ^ ^ o 

..Only 


3 

Separate 
C. E. 

w U 1 O C O 

•Only 


Both , 
Sep. 

, 0 „ 

Of 

Integ. 


IN/ 

A 


Total 




0/ 

/» 


% 




% ■ 


% 


% 


34 


8.8 


20.6 


14.7 


52.9 


2.9 


io^.o 


176 


5.7 


32.3 


10.2 • 


51 .1 


0.,6 


100.0 


-35 


0.0 


31.4 


11.4' 


'57.1 


»0.0 


IQO.O 


58 


8.fe 


41.4" 


8:6 


41.4 " 


0.0 


100.0 



Total 



304 



0.0 
5.9 



0.0 
32.6. 



0.0 100.0 



10.5 



0.0 100.0 



50.3 



0.7 



d. 



100.0 



The population/land usage characteristics of school districts 
appears only slightly rgipted to the manner in which consumer 
education is offered. Notewprthj^ was the finding that in 
urban secondary schools' with less than 25,000 persons all schools 
offered some form. of consumer education. In no category did as 
many as 10% check'that they offered no consumer education - for 
mostly rural districts the percentage was 8.8%, mostly suburban^^^ 
districts 5.7%, and urban districts with 25,000 or more persons 
8.6%. . » * . 

Enrollments In Secondary Schools - Table 4 (Appef^dix) provides 
cross-break outs of the secondary school enrollments: by whether 
these schools offer separate, integrated, or both or no consumer 
education courses. , 
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Table below further highlights the relationship between 
' size of enrollments ^and whether some form of consumer edu- 
cation v/as offered or not. 

■ . * ^ Table h 

s • 

■ , ■ ■ 

Relationship Between Secondary School Enrollments and Whether Consumer 
Education Is Offered ' 



Offer Some Form of Consumer Education 



Some 



None^ 



Total 



Ervrollment 


No. 


% 


No. 


% 


999 or less 


96 


90.6 - 


10 


9.4 


1,000 - 1,999 


137 


93.8 


' 9 


6.2 


2,000 - 2,999 . . 


34 


97.1 


1 


2.9 


3,000 or more 


11 


100.0 


0 


0.0. 


No Answer 


6 


100.0 


■ _2 


-0.0 


Total 


284 


93.4 


20 


6.6 



No. 



106 100.0 
146 ■ 100.0 
35 100.0 
11 100.0^ 
6 100.0 
'304 100. 0 



* Two (2)' schools did not indicate whether or not ithe| of f ered consumer 
education; they are included in the "none" column. \ ' 

The data in table j> above indicates that ?p. 6% of the 96 schools 
with 999 or less pupils as contrasted with 100% of 11 schools 
with 3,000 or more pupils offered some form of consumer education. 
•As enrollments went Up step-wise from 99^ or less pupils,. 
-1,000 -.1 ,999, 2,900-2,999\o^^3^^ the percentage of 

schools offering some consumer education: in these four brackets 
: went(Up from 90.6%^.93.8%, 97.1% to 100.0%, respectively - 
a positive relationship within'a narrow range of less than 10%. 



e. . /^eraqe Annual District Expenditure for Secondary School Pupil - 

Table 5 (Appendix) supplies the' detailed data regarding annual 

^ ■ . ' •■ ■ . C 

. expenditures in 1974-1975 as related to whether or not the schools , 
offered some form of consumer education. 

This table shows that 243 of the 304 (79.9%) of the respondent 
■ schools provided annua^l' expenditure data for the 1974-75 school 
year. With expenditures clasTified within ten income brackets, • 
annual expenditures checked ranged from less than $500 (a possible 
respondent error) to $2 J 00 or more. , 
Overall , -there was no systematic relationship between whether or 
not the schools offered consumer educatton and- their average annual - 
expenditures.. The expenditures of the 18 schools that offered no 
form of consumer education ranged from the $700 - $899 J;o the 
$2,100 or more brackets. 

f. Minority Enrollments - Table 6 (Appendix) provides detailed data 
regarding minority enrollments and whether the schools offered • 
some form of consumer 'education. The median percentage of minority ^ 
enrollment was only slightly more than 1% and nearly two thirds of the 
school s; reported less tha(r iiO% minority enrol Iments . tJo systemati c. 
relationship appeared to exist between percentage of minority enroll- 
ment and whether" or not cbttsumer' education was offered. However, in 
the cas^ of 6 schoois with minority enrollments between 60%-69% and 

. 4 schools between 7d%-.79%i the percentage of these schools offering 
■ no form of consumer education was- 16.7% and 25.0%, respectively - 

^he two highest for any percentage mi ndrity bracket. Earlier in the 
report reference was made to the' low survey resp^se rate from 
Newark at>d Paterson schools, both with high minority enrollments. 
Further study of the status" of consumer education in these schools 

is indicated, 41 • ' , ' 
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8. Grades in Which Schools Offered SEPARATE Consumer Education Courses (Ques, 8-14) 
Table 7 (Appendix) provides the details regarding the numbers and percentages of 
the various types of secondary schools that offer separate consumer education 
courses in the various grades 7-12. The data reveal considerable variability 
among the percentages who did not offer separate courses; total respondent schools 
(36.2%); four year high schools (22,0%); six year high schools (33,3%); senior 
high schools (18-9%); junior high (middle) schools (81-7%); accredited evening 
high school's (50.0%); and vocational technical school s (66,6%). The percentages 
of those who djd^ of f er separate courses climbed sharply from grades 9 through 12, 
increasing in t'he 12th grade for the total respondent schools to 52.6%; for four 
year high schools to' 68.7%; for six year high schools to 55.6%; for senior high 
schools to 73.6%; accredited evening high schools to 5010%, and vocational 
technical schools to 16.6%. Of 230 schools offering grades 10, 11, and 12, 

169 (73.5%) indicated separate consumer education courses, while only 5 (2.2%) 
reported no formal programs. The remaining 55 (23.9%) offered separate courses 
and integrated components. One did' not answer. 

9. Number of Grade Levels in Which Separate Consumer Education Courses Were 
Offered (Ques. 15) ' ;■. ■•. 

Of the 304 total^eapondent schools providing information regarding the number 
of grade levels in which separate consumer education courses were offered, 
37.8% indicated none, ll.S^% indicated one grade level ,^21.7% two grade levels, 
20.7% three grade levels, 6.6% four or more grade levels, and 1.6% did not; 
answer. Table 8 (Appendix) gives the percentages by the various types of 
secondary schools. Since the number of years of schooling offered varies 
among the various types of schools, the number of grades potentially avail- 
able to offer separate courses obviously can vary also. However, 39.6% 
of the senior high schools offered separate courses in three grades as 
contrasted with only 29.6% of the six year schools. 
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10. WhetherjEF^^ 

(Question lep^^^ > 



Of thi'304 r^spo^d^n^^' (S,^ ^^^^e 9 %^r^^^^), ^ indicated that 
^they did not ,,,,, ^^^^^H, ^o^r^^^ ^ ' ' ' 



" that"^"' ^ere elective; 
1.3% that tk,, ^'^^^•^.ci; 2.^5'^ '''' - 
an^ , .V di'' no*. tue que. 



1 



"He we^^ ^^'^^^t red some 
elective; and |.o^ ^^''^ ^^^,ef ^^^Hi, 
Stated anothsf, ^gy. 



probably less than ''^^Uired s^ude^ts ^, ^^^^^^^^ 

whelmingly. 1>8 (9^'^^^ the ^^^""^h i^^-^at^ If^a^ attendance 
in separate course^ ^^ective- ^^^'^ Perc^"*^^^ 'flight added 
the six schools (3.2^^ ^^^'^ca^ed th^ ^^^/^^^ ^^^^ 
. --^ i«?cti... ■ j,ta ann " . /i^^t _ _„ 



'On. 

in^ 



^^'^^ courses. Over- 



the six schools (3.2^^ i^j,:c3ted ^^p/^^ ^ere 

required and some^^'''''^^.' The '"'^ ^espor-^^^'^ ' ^vrvet^^^ conin,e 

suggest that ,,,3ny;""^ScestH^:''''^"^ " ' ^ - 

available as g^^c^ ^ ^^^fflbe 




covered ;in sep^.^^e ^'''^^^^ ^..c^t^'' ,ff/^ ^h^i^ secondary 

school studeo^. A '^'"^^^ehth ^'^U wa5 

coverage- of Subject * ; 



c was P^^^'^^ed fo'" ^additional 



Table 10 f" tlig jppe" 



types of secondary ^'"""'^ .oveH-^' " 
consumer e'^^ca^^op ,<^P^^^^^^ ^3 



the 1^ ^"cs in ssEar^ 



) 



For each type of secondary schools, these numbers and percentages tend 
to vary within a rather narrow- range. Exceptions were the coverage of 
"Health .Services" and' "Other'' Topics which^tended to be smaller than ' 
the others. ' - - 

a. For>.the 304 t otal respondent schools, the percentage of the 
schools covering each of the thirteen topics was mostly in the 
middle fifties; exceptions were Health Services (35.2%), 
Transportation', etc. (48.7%) and Other topics (14.3%). Overall, 
approximately 40% or more of the schools did not cover the topics . 
in separate consumer education courses. 

b. Por the 150 Igur ^^ear schools , the percentage of coverage varied 
for eleven topics from 59.3% for Transportation, etc. to 

73.3% for Consumer Legal Rights, etc.; lower percentages were 
"reported for Health Services (45.3%) and Other Topics (17.3%).* 

c. For the 27 sjx ^ear high schools, the percentages of coverage 
varied narrowly for eleven topics from 55.6% for Clothing, etc. to 

59. 3% for 7- 0.1 the,l3 major topics;,. lower. percentages^^.^^^^^^ _ 

•^eported for Health Services (48.1%) and Other Topics (18.5%). 

d. For the 53 sern or high- school s , the percentages of cavera'ge 
"varied for eleven topics from 62.3% for Housing to 73.6% for 

^Credit; lower percentages were reported of 39.6% for 
Health Services and 18.9% for Other Topics. 

e. For the 60 ju njor. high (middle) schools, the overall level of 
coverage was quite low for all the topics, ranging from 0.0% 
^or Other Topics to 18.3% each for Source of Information for 
Consumer and Consumer Decision Making. 

f. For 'the 2 accre dited evening high schools, every topic was 
covered by one school (50%). „ . 
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g. For 12 vocational- t.pch nipal high schools as with the junior high 

' c - 

(middle) schools, the overall level of coverage wa* low - varying 

between 16.7% each for thre.e'major topics to 33.3% each for seven 

major topics; receiving lower percentages were Health Services (O.Cl%). 

Other Topics (8.3%), and Credit (25.0%). 

Extent t o Which Sec ondary Schools Not Offering Any Separate Consumer 
FducatfnrT?T^77^^rTrvteqr'atPH Ma jor uonsumerI?nHaBo n1opXC.s__I_n Various 
Subject"j rea£ (IjuesLions 30-159) 

As detailed in table 11 (Appendix), 99 (32.6%) of the 304 respondent 
schools did not offer any separate consumer education courses, but offered 
consumer education as integrated components of other courses. An analysis 
of the exteht to which each major consumer education topic was coverjed in 
specific subject areas follows: 

a. Business Educatio n - The percentage of coverage ranged from 10.1% 

for Other to 76.8% for Banking, Savings, and Investments. Receiving,,-^ 
relatively lower coverage were Health Services (25.3%), Hous4Hig^2.4%ri 
and Transportation, etc., (52.5%) 

b . . Home Econo mi^i - The percentage.of c^oyerage .ranged w from 5.1% . 

for Other to 76.8% for Clothing, etc. Topics with less than 50% 
coverage included (in rank order) : Transportation, etc. (21.2%) 
Insurance (26.3%), Banking, etc. (28.3%), Credit (34.3%), 
Health Services (35.4%), Consumer Legal Rights, etc. (42.4%), and 
Housing (49.5%). \ 

c. English - With the exertion of Sources of Information for Consumer,' etc 
(23.2%) and Consumer As An Individual, etc., (10.1%), none of the 
topics were covered by as many as 10% of the schools. 

d. Health Education - With the exception of Health Services (69.7%), and 
Consumer As An Individual (16.2%), none of the remaining 12 topics were 
covered by as much as 16% of the schools; most by much smaller percentag 

- 24 - 



e. Vocationa l, Trade,. Technical , Vocational Arts - Oply one topic - 
Transportation,- etc., was covered by a majority ©f the schools • 
(50.5%). The coverage of the remaining topics ranged froni 6.1% 
for Other to 40.4% for Consumer As An Indiv.idual , etc. ^ , 

f; Mathematics ^ - Three topics were covered by mopi\h'an 50% of the 
^ 99 schools - Banking, etc. (59.6%), Budgeting (55.6%), and Credit 

(54.5%). The remainder ranged from 2.0% for Other to 44.4% for , 
Insurance. ■ ■ . ' 

g. Science - fjopg of the topics were covered by as ^einy as a fourth 
of the 99 Schools, the percentages of coverage ranged from 0.0?.* 
for Credit to 24.2% for Health Services. 

h. S ocial Stud jp^ -.Three topics were covered by more than half of 
the 99 schools - Consumer As An Individual, etc. (60,6%)/ Consumer 
Legal Rights, etc. (60.6%), and Source of Information, etc. (50.2%), 
The remainder ranged from 3.0% for Other to 41.4% for Consumer 

.1. F i^ne Arts - Coverage v;as very low foif all topics ranging from 0.0% 
for four topics to 9.1% for Clothing/'ri^ furnishings, etc. 

0. Other - In none of the' Other slbbject areas did as many as 10% of 
the schools cover the major topics. * , 

13. ExtfintT o Which S eco ndary Schools Which Also Offer Separate Consumer Education 
Cou^yzr Tnteqrate dTM^io r Consumer Education T opic 's In V arTous S ubject ArelTs 

(50.3%) of the 304 respondent schools offered consumer education both 
Separate courses and as integrated components of other courses. These I53 
schools are compared below with the 99 schools described above which did not 
offgp separate consumer education courses, but only integrated courses. 
J (See Table 12 Appendik) 

46 

- 25 - 

ERIC \ , 



/ 



a. Business Education - The coverage v/as relatively high with 60% or 
more of the^schools reporting coverage of all topics vn'th the excep- 
tion of Health Services (36.62) and Other (7.2%). It ranged from 



\ 



Transportation, ^etc. (59.5%), to Credit and Banking, etc. each 
with 81.7% 

b. Home Economics - Coverage .ranged widely from 3.9% for Other to 
76.5% for Clothing, etc. Seven of the 13 Major topics were covered 
by less than 50^^ of the 153 schools V Other (3.9%), Transportation, 
etc., (24.2%), Banking, etc. (32. 7%) 1 Health Services (35.3%), 
Insurance (37.3%), Credit (43.8%). an? Consumer Legal Rights, etc, 
(46.4%), 

c. Engl ish - Overall^ coverage was low, ringing from 0.7% for Other 
to 23.5% for Sources of Information, ett. In ten of the 13 
topics the percentage of coverage did nit exceed 10%. 

d. Health Education - With the exception ofl Health Services 47.1%, 
' none of the remaining topics were covered by as much as 18% 

of the schools. The 12 other percentages, ranged from 0.7% for _ 
Other to 17.6% for Consumer Decision Making. 

e. Vocational. Trade, Technical. Vocational Arts - Percentage of coverage 
Tange4 fromM.3% for Other to 36.6% for Transportation , etc. Only 

' 'one other topic - Consumer As An Individual (34.6%) was covered by 
more than 30% of the 153 schools. _ 

f. Mathematics - With the exception of Banking, etc. (50.3%), the per- 
centages of coverage for the remaining 12 topics did not exceed 50%; 
they ranged from 3.3% for Other to 47.7% for Credit. For Budgeting " 
(46.4X) and Iipurai^e (40.5%), coverage was relatively high. 

g. Science -'Percentages ranged from 0.7% for Banking, etc., to 20.3% 

for Health Services. Overall, coverage for 11 topics was by less 

than 15% of the 153 schools. 47 
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h. Social Studies - Only' two of 13 topics were covered by more -than 
half of the 153 schools - Consumer Is An Individual, etc. (52.7^) 
and Consumer Legal Rights, etc. (58.8%). The remainiog 11 topics 
were covered by percentages ranging from 2.0t4br Other to Sources 
'of Information, e.tc. (45.8%). ^ 

i. FinejArts - Coverage was low for all topics ranging from 0.0% for 
Othec^to 13.7% for Sources of Information for Consumers, etc. ^ 

j. Other Subjects - A smaM number of schools checked this category. 
Coverage of the 13 topics ranged from 0.0% for Other to 5.9% 
Sources of Information for Consuemrs, etc. 

In general, the overal l patterns of coverage of_th e_12 major^^^pncuriier 
education t opics were ra the r similar, whether or not separate cour c^were 
offered along with integrateHj-nurses. However, the p ercentage qf schooji. 
covering various topics tended_Jo_be_jjj_ qhtly higher jto^^ 
courses wj^r Voffered. As_the da.ta-ilL Aections 12 andjj ^ow, com^^^^- 
sive coverage of all topics was greates t in Business Education, wi^ hh 
significant coverage in Hom e Economics, Social Studies^_ Vncational^£^es, 
'7 "" and Mai^ema tics. Health Edud^tTori and Scie^ 
of special concern . 

Type of Faculty OrganizationjJsedJgJTea ch Consumer Ed ucation In SecnndarV 
Schools (Question 160) \ : - — '■ — - — — — 

Table 13 (Appendix) provides information regarding the types of faculty 

organization used to teach consumer education by schools offering 

1) separate consumer education courses onTy, 2) integrated courses only, 

and 3) separate and integrated consumer education courses.^ In all of the 

above. three situations, the great majority reported that they used ^ 

departmentalized plan - 93.8%, 60.5% a^ 81.7%, respectively. Only s^gll 

percen^-^ges, 5% or less, indicated mul tidiscipl inary team, houses, or 

combination of departmentalized plan, multidisciplinary team and ho^sesv 
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1^. Type of Faculty Organization cWrpp tly Used To PTanJ lonsumer Edu cation 
In Secondary SchoolA (guestlon~TinT 

Table 14 (Appendix) supplies the data regarding type of organization used for 
• planning. The great majority of schools (66.4%) checked that they used a 
departmentalized approach, with 9. checking a multidisciplinary team. 

16. Type of Curriculum Orqanizati onHs^e d In Total Co nsumer Education Programs 
Offered By SecondaryZ ScliogTrXQu^ 162-171) 

1^' ' ' ■ ■ 

Table 15 (Appendix) shows that the types of curriculum organization used, 

by the secondary schools varied depending on how programs were conducted. 

The 1;4 schools that offered separate consumer education were about evenly 

divicfed. between one-semester course(s) (46.'9%) and tv;o semester course(s) 

(50.cj;%). About a -third (31.3%) of these 18 schools also used field .trips. 

For fhe?99 schools that offered only consumer education components 

■ ■ \i 

integ^ra'ted in existing courses, 08.9% checked that this integration was 
the type cf curriculum organisation used, apparentlyjsupp.lemented by 
field trips (37.45S), extracurricular activities (20.2%), mini-courses 
(14^1%), and assembly programs (14. l!^)- 

For the 153 schools offering both separate and integrated courses 

a%eater variety of curriculum organization was used ' 

one-semester course (s) in consumer education (55.6%). > 
fs^ eld trips (45.1%), two-semester courses in consumer education (38.6%), 
extracurricular activities (15.7%), mini-courses (15.0%) ,• assembly 
programs (7>8%), etc. 

17. Methods Used By_ Secondary Sc honi^h ich Offer Cons umer Education Programs 
(Questions 172-194) 

Table 16 (Appendix) provides detailed information regarding the number of 
schools that use each of a list of ^3 methods to teach consumer education. 
Table \ below lists in rank order those methods used by half or more of 
' the respondent schools. - > . . 



t.1 



el 




(93.« 



1/9) 









nil 








(71.9^' 








(56.3^^' 












(50.0^' 




1)^ fi'lMt. 



(/5 



3)1 



91 



Offer Separate 
plus Integrated 



^IfiI^s,^!"!^ strips, 
loops Pjjg^O.) 



3) Transparencies (79,1?) 



(74.5« 
(60,8^1 



^^) pn)d^ct ^"^^?9 (55.6^) 
153 



The above data suggests' that those' schools which offer separate consumer 

. education courses or separate courses in con.iunction with integrated courses 

are more likely to use a greater variety of teaching methods , to enhance;Jearning . 

* 18. ^jjjBchrtiques Usi ed. tcr EyaWa te The Eff ectiveness of Consumer Education Programs & 
'^^1^^ ^- [ : 

^^j^'': Table '17 (Appendi^cT provides data regarding evaluation techniq*ues used by 
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schools offemng,* 1.) separate courses onl>isO|^^|tegTated courses only, and 
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3) separate plus integrated courses. Th^e^^rethods were used by a large 

majority in each of these three situations; 1) teacher-made achievement tests 

and quizes (90\6%, 79.8%, and 96.7%, respectively); 2) observation of student 

performance (75.0%, 60.6%, and 83.0%, respectively), and 3) observation of 

teacher performance (65.6%, 54.5%, and 77.1%, respectively.) Other methods 

used by sizeable numbers of schools included standardized tests, student 

queBtionnaires/inventories/atti tude scales, .and student interviews. 

19/ Consumer Ed uca tion Curricu l um Develop ment Engaged In During Past Five Years 
(Quest! on"20T) ~ ' " 

Table 18 (Appendix) indicates that 70.7% of the 304 respondent 
schools had and 25.3% had not engaged in curriculum development during the 
past fiye years. About 30.6% of the 304 had engaged in work directed toward ^ 
the development of separate consumer education programs or courses; 19.4% 
reported they had worked to develop consumer education integrated in regular 
courses, and 20.7% towards both . separate and integrated courses ; 3.9% did 
not answer the question. 

Of the 18 secondary schools that^currently did not^ offer any consumer edu- 
-^^t{bji courses, 8 (44.4%) indicated that thfey had not engaged in any curriculum 
ai^ity during the past five years. Two (11.1%) reported work towards 
^ separate courses/programs, 3 (16.7%) towards integration of consumer education 
in regular courses, 1 (5.6%) a combination of these two approaches, and 4 
(22.2^) did not^swer the question. Overal 1 , about a third had engaged in •; 
some form of curriculum activity. 52 
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> Of-the 32 schools that offerfed only separate courses, less than 10% 

' ' ' ■) ■ . . 

-indicated they had worked towards also intiegrating" consumer education in 

regular courses. Of the 99 'offering only integrated courses, 6.1% had worked 

towards the development of separate courses; 10.1% towards combination of separate 

and integr^ated courses. (See Table 18 (Appendix) for details.) 

. Table 19 (Appendix) provides anformfetion regarding consumer education 

curriculum development activities* engaged in by the various types pf 

respondent high^chools. The percentages of school's reporting no activity 

were' as follows: four year higlt schools (19.3%), six year high schools (ll.l%)i' 

senior high schools.(20.8%) , junior high (middle) schools (48.3%), accredited 

evening high schools (0.0%) , /and. vocational-technical high schools (41.7%.) 

20. Whether Secondary Schools Developed Material For Qonsumer Education Courses/ 
Programs During Past Five Years (Question 205) ^ ~^ ~^ 

Overall, 46.4% of the 304-^responder\t schools reported that they had developed 

materials - either for use in separate courses (23.0%) , in integrated courses 

(12.2)^ or combination of these (11.2%); 47.?% reported that they had. nat t:^^ .. . .^^^ 

developed anything substantial. (See Table 20- Appendix) 

Among the various types of high schools the percentages reporting that they 

had not developed anything substantial were: four year high\schools (48.0%), 

six year high schools (44.4%), senior high schools (37.7%), junior high 

^ (middle) schools (56.7%) , accredited evening higtt schools (50.0%), and 

vocational -technical high schools (50.0%. ) 

21 . ^ans to Implement New Consumer Education , Programs , Courses, Or Units 
in 1976>77 Or 1977-78 (Question 206) ~ 

Table 21 (Appendix) provides details regarding the secondary schools* plans. ' 

Overall, 24.7% of the 304 respondent schools had plans, 8.9% had plans but 

insufficient' funds to implement them, 61.5% had no plans, and 4.9% did not 

answer the question. 53 



Among the various types of schools 26.7% of the four year, 33.3% of the 

six year, 26.4% of the senior, 15.0% of the junior (middle), 0.0% of the ' 

accredited evening, and 25.0% of the vocational technical' high schools 

h'ad plans to implement new programs, etc., in 1976-77 or 1977-78. 

22. Type of Assistance That Secondary Schools Believed They Needed^^In Order 
To Develop More Effective Consumer Education (Ques tions 207-2r]4?; • 

• ■ . ^ "^"^ 

As indicated by the data provided in, Ic^ble 22(Appendix), 44. 7% of • the 

'304. respondent secondary • schools believed that they needed greater ^avail- 
ability of materials and media^ 49.7% in-service cpurses and workshops for ' 
teachers, 40.1% consultative visits by experts in consumer education, 
40.5% development of greater local interest and leadership among^ parents 

and the community, and 11.8% indicated other types. As the tdble shows^, • 

» • 

there, was considerable variability among the various types of secondary 
schools in their perceptions of the type of assistance they believed 
they needed. * , 

There was adcfitional room^ provided for schools to amplify-^.Jiheir answers to 
/the above questions and about "40% -of the" r^^^ 

comments. In general, they amplified upon or stressed the need for even 
greater availability of materials and media, in-service cpurses and work- 
shops for teachers - a number recommended workshops for administrators 
as well -- and for consultative services. A number requested courses of 
study, list of speakers, location of schools already conducting successful, 
consumer education programs, etc". The need for funds for consumer educSttioi^ 
planning, in-service programs, materials, etc. was mentioned by a number 
of the respondehts. There were a number of very positive comments regarding 
the''services already provided by the Center For Consumer Education Services. 
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B - Survey of Opinions of Secondary School Administrators and Consultants 



Regarding Proposed Criteria For Consumer^fclucation Programs In 
New Jersey Public Schools ' - Phase 2 ~ 

This section of the report deals primarily with opinions of 

the 23^ respondent schools who returned the^'second "Criteria Purvey" 

questionnaires. " Several questions v/ere included in both quistion- . 

y naires which permitted comparison of the two respondent samples. * ' 

✓ 

As noted earlier, the response rate to the second survey was 
substantial, but smal ler .than that to the first survey - 58% vs. 75.12. 
The threatened closure oV all. New Jersey public schools because of 
State budge^tary problems and related preoccupations and problems 
at the time' may have reduced participation in the second survey. 
Hov/ever, the distri butions of the secondary schools, by county; 
by type of-^ sqhool (four-year, six-year, etc.); by type of district 
(rural, suburban, et^:.); by size of school enrollments; and whether 
or not consumer edu'catifon courses were offered, separate and/or 
integrated were "both quite similar. (See Tables 1-A, 2-A, 3-A, 3-A-l , 
. 4-A, 4-A-T and 5-A in the Appendix.) * 

y 

1 - Percentage of Total student Enrollment rnvolvedjn Separate And/Or 
Integrated Consumer Education Courses During 1975-197b- School YeaV^ 
(Question 6) ~^ 

229 (97-;0%) of the^ 236 total respbndej^ schools supplied this infor- 
mation. (See'^Table 6-A Appendix) Overall, the percentage of students 

r ' . ^ ' ' , " • ^ 

involved ranged widely from less than 5% (16.5% of the schools) to 

100% (1.3% bf the schools. ) The median percentages of students involve 

- . ' . ■■ ■ .■■ . ■ 

by the 229 schoqls was 21.1%; about 1^ of the schools involved half or 
more of their pupils dufing 1975-1976. . 
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The highest median percentage of coverage found among the various 
' types of secondary schools was in the junior high' (middle) schools 

• |29.5%.) - . ^ - 

* ' ■ .... _ i. 

^ ^ • # 

I' - Percentage of Total Student Enrollment Involved iji Separate And/Or 
Integrated Consumer Education Courses By'Time An Entering Class o f 
Students Grad.uate From Secondary Schools (Question 7) 

211 (89.4%) of the 236 total r^espondehts supplied this information. 

(See. Table 7-A Appendix. ) Overall, the percentage of students involved 

by graduation time ranged, from. less than 5% (10.2% of the schools) to 

100% (6.8% of the schools.) The median percentage of students reported 

by the 211 schools was 36.8%; about 36.9% of the schools indicated half 

or more of their pupils involved by graduation time. 

The highestfriiedi an percentage of coverage found among the various 

types of secondary schools was in the junior, high (middle) schools 

(52.0^..) \ ^ ' 

- Extent of Agreement of Respondent Schools And Consultants With " 
Proposed Criterfa For Consumer Education In New Jers^' Secondary 
Schools (Questions 8-25) ^ '. '-h 

^he 236 total respondents indi ca ted th^ extent to which they agreed 

with the 18 proposed criteria, as did 18 of the 22 (81.8%) consultants 

who completed this portion of the second questionnaire. 

Table 8-A (Appendix) provides the detailed data related to the respon- 

dent schools. Tables 9-A - 25-A (Appendix) summarizes and compares , 

, ' ■ "j» • « 

^ ^- , . 

•'the extent of agreement found among the various^ types of secondary 

schools and^the consultants for each criterion. 

For^ the convenience of the reader^^ the precentage of positive opinions 
defined here as the. sum of "strongly agree," "agree," and "agree, but 
with reservations" responses to. each criterion are provided below. 
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(The 'figures in parentheses are the percentages who checked that 
they "agreed with the cniteria, but with reservations): 



Table j 



Extent of Positive Agreement With Proposed Criteria of Total 
Respondent Schools and Consultants ' " 

Positive Agreemen t 

Total 

Indent 



A. Consumer education should be required 
as an integral component of the edu- 
cational program of every secondary 
school student. 

B. Guidelines for curriculum development 
and program implementation should be 
formulated by a state-wide task force 
on consumer education. 

C. Membership on above task force should 
. include loca.l L.E.A. board members, 

administrators, teachers, and students; 
representatives of colleges and univer- 
sities, business, government, and 
consumers , aft large. 

D. A 'mul ti-disciplinary approach to the 
pla-nning of new consumer education 
programs/courses or the modification 
of existing programs/courses should 
be used. 

E. Consumer education in secondary, 
schools snould.be accomplished b^. means 
of both separate course offerings- and 
systematic integration of consumer edu-^ 
cation components in regular course 

^ offerings, 

F. Where resources, staff, facilities, etc. 
are limited., a L.E.A. team composed of 
administrators, teachers, specialists, 
and consultants (where feasible) should 
assure that the importance and require- 
ments of consumer education are given 
full and balanced consideration.' 

G. Before starting or modifying a consumer 
education program, the L.E.A. 's should 
establish the goals and objectives of 
the program, assess the existing 
competencies of the target student body, 
and determine available resources, staff, 
facilitie<;. schedules, preparation and 
capabi lities of teachers who are or will 
be involved. 

H. Student consumer behavior should Ijq 
assessed by a variety of methods both 
prior 1^ consumer education curriculur: • 
development and on an on-qoing basis. 

I. New or modified consumer education ' 
programs/courses should be piloted. 
evBl'uated, and revised before becoi,i- 
ing part of regular curriculum 
offering(s). 



Resp 
Schools 

~^ T ' 

91.5 (18.6) 



77.5 (33.9) 



80.1 (21.6) 



89.9 (13.6) 



92.8 (13.1) 



85.8. (23.3) 



88.6 (12.7) 

94.4 (16.9) 

.92.4 (11.9) 

35 - 57 



Cons ultants 
• — " 

88.9 (11.1) 



100.0 . (-5.6) 



100.0 (16.7)- 



100.0 (11.1) 



100.0 (5.6) 



88.9 (5.6) 



94.5) (5.6) 
100;0 - (5.6) 
94.5 (38.9) 



Table j (continued) 



Positive Agreement 



Jl student involvement, under ^a^i ned 

teachers, in projects rel;mnt to their 
own experiences and problems and those 
of' their families and community should^ 
be stressed in consumer education 
programs/courses 

K. In conductinq consumer education 

programs/cour^ses, the effectiveness of 
materials, methods, and instruction 
should be evaluated, including a 
determination of the- extent to which 
students have acquired appropriate 
skills for approaching consumer 
problems. 

L. Teachers with responsibilities for 
consumer education require special 
training and education. Responsibility 
for such ifi-service training should be 
shared by the State Department of 
Education and the L.E.A.Is, Attendance 
for involved personnel should be man- 
datory and service credits earned. 

M. Planning and implementation of second- 
ary school consumer education programs/ 
courses should be closely integr*ated 
with those offered in the lower grades. 
Where the latter are lacking or limited, 
efforts directed towards their appropri- 
ate extension to alj grades k-12 should 
be considered to be' the responsibility 
of every I.E. A. 



N. Every secondary grade level should 
include consumer education with 
special consideration for students 
of lower socioeconomic strata, 
potential dropouts, and those with 
bi-lingual needs. 

0. The number of hours that individual ^■ 
secondary schools devote to consumer 
education programs/courses should vary 
according to the interests, needs, and 
abilities of their students, the depth 
and breadth to which concepts are treated, 
available staff, facilities, and resources. 
However, consumer education , whether 
offered as separate courses or as com- 
ponents integrated in regular courses, 
should require a minimum equivalent of 
105 hours (35 weeks - 3 hrs, per/wk.) 
per school year, in every grade,.. 
7 through 12. ' 
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Total 

Respondent 

Schools Consultants 

.'O 

95.9 (16.1) 100.0 (16.7) 

95.4 ( 6.8) 100.0 (11.1) 

78.5 (27.5) 88.9 (27.8) * 

85.6 (22.9) 94.5 (5.6) 
78.3. (22.0) 88.9 (16.7) 

50.8 -(22.0) 66.7 (38.9) 
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Table j (continued) 



Positive Agreement 



since there are a variety of ways Yn 
which the conceptual structure and 
content of consumer education can be 
organized for teaching, no one way Is 
or should be mandated. 



The consui^er field has become a 
relatively well defined career area 
and provisions should be made to 
Inform students of. piHDfessional 
postsecondary opportunit4es 

Innovativeness in consumer educa- 
tion at the local level should be 
encouraged and results shared 
with other districts. 



Total 
Respondent 
Schools 

^ ~ 



93.3 (8.1) 



ons ul tants 

% 



94.5 (16.7). 



94.1 (6.4) ' 77.8 (22.2) 
97.0 (4.7) 100.0 (0.0) 



Table ^ above shows that the positive ratings ranged from 78.3% 
to 97.0% for 17 of the l6 criteria, dropping in the case of l^j;'i terion 0 
that deals with the number of hours .that should be devoted to consumer 
education to 50.8%. Since these positive ratings included those respondents 
who had some reservations, it should be noted that 50% or more of the 
respondent schools agreed with 17 of the 18 criteria witliout any reser- 
vations. ^ 

Among the 18 consul tants > positive ratings ranged from 66.7% 
(Criterion 0) to 100.0% (Criteria B, C, D, E, H, J, K and R.) There ^was 
positive agreement with 17 of the 18 criteria without any reservation' by 
50% or more of the consultants. In the case of Criterion 0, 38; 9% of the 
consultants had some reservations. 
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Though both the respondent schools and the consultants were 
encouraged to comment regarding their ratings, very few of tfie, 
former and most of the latter did so. Thus, further study is needed 
to learn the basis for the respondent schools' opinions. 

Table 26-A (Appendix) contains an abstract of the consultants* 
comments regarding specific criteria as well as their general comments. 

V. IMPLICATIONS OF THE STUDY AND RECOfWENDATIONS FOR THE 
PLANNING AND DEVELOPMENT OF CONSUMER EDUCATION IN 
NEW JERSEY PUBLIC SECONDAR Y SCHOOLS" 

It is believed tnat the present study has provided a rather 
objective picture of the general state of consumer education in 
New Jersey public secondary schools, the da tav^hpw that over 70% 
of the schools had engaged i a consumer education^ deyerlopment i> . 
activities during the past five years- and' that labput 9*^%-\vere ^ - 
■ currently offer^^n^. some type of^for^mal edudatfon. The study generajly 

■^^■'^^ - ^ ' ' ■■■■ .. ^ *. \ "■ % ~' 

suppor^ts the corftjusTon that in recent year^ significant progress , 

" . has taken- pl.ace. ' ' ■ " . - n./' 

' \ . \ ■ . - ^ \, .: '^l.. - ^• 

•r ^GeneVallyr^'^e response rate^tovt^e Siirveys was ^igh and , the 




' s'urvey Si^mpl.e- "very represent^ti v#of ^i^ej target poc 
- jnds^wdiild-.haye ffeeea^^A^ more i<$eful and Jlnformati ve if the response 
^^f N$wark;;^d Pa^l^oh -sch^^ both- systems^ith -^Jjtrge m - - ' * 

e^irollments, (?^#been compqrablie t0Hhat\OT^t^e oth^ schoo-ls statewide;. ( - 



r ,^iHoo I, ir should bet noted that-whiVe-jiearly all of the\$chdof5 of fered some ,- 
, « »t ' type 0T« consumer educatioh programs does njpt mean that a1 1 student^- weYe . 
' , • 7 cuHrentj^y. inv&l^v^d, or wil^ ta'me ^h^ graduate. The / ^ 

median perc^frtage of student^currently inyoTV^d was abO^^^t^^U; the' 



V < "^peVcentageV that wi-ll be Gse^j^yed' by 'time of graduation is ^^abogt, 37%, 
These dataVindicate :how rn^^ needed. 
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The data revealed substantial coverage of major consumer education 
topics among sevefal subject areas, ^but spotty or mininial coverage 
among others, flo attempt v;as made to assess either the breadtli, depth 
or effectiveness of coverage of topics either integrated as components 
of regular subject courses or presented m separate consumer education 
courses. This information can be obtain^ by future research. 

Tliu findings do suggest a healthy upswell of interest and activity 

in consumer education among the sctiools. The contributions, to date, - 

of the Center for Consumer Education were widely recognized and com- 
•*» ■ 

•mented upon positively by many schools. There were many written requests 
for more extensive assistance and services and thu CentL»r can look for- 
ward to playing an even more important supportive and leadership roU: 
in the future. 

In light of the very substantial agreement of both tfie secondary 
schools and the consultants, with seventeen of the eighteen jjro()oseJ 
criteria, there is a blanket recommendation that these sevonteeri criteria 
be implemented, either in their present form or possibly in nodificJ 
and more specific versions^as soon as feasible. It will be recdlle^J 
that these proposed criteria were not created "in riovo," but refh^ct 
an intensive review and synthesis of criteria and , standards developed 
in a number of other states which have already developed relatively 
sophisticated consumer education programs. 

Though these criteria point, we believe, in ttie direction in v;hich 
the schools should be moving, there is full recognition that this will 
require considerable money, leadership, work, participation, consensus 
and commitment on the part of the schools and the fJevi Jersey Department 
of Education. 
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In addition to reconmending the implementation of the criteria, 
several recommendationT'can also be made,' as follows: 

1. At the tirne sctiools completed their survey questionnaires, 
a number of the respondents requested additioilal materials 
^and media, in-service courses and workshops for teachers, 
and consul tative visits by experts. As soon as possible, 
the Center should attempt to meet these needs. If not - 
already available, the Center should compile up-to-date 
lists of available resource personnel , model schools, 
audio-visual softv^are, print and other media and distri- 
bute these to interested schools. 

Emphasis should be placed on the teaching of consumer 
education both in separate courses and by integrated 
mul tidisciplinary components throughout the scliool 
curriculum. Tlie survey findings indicate tliat these 
varied, methods tend to result in more innovative 
approaches, including greater utilization of media. 

3. Schools should make a greater effort to tiave their 
consumer education programs r.iore directly involved with 
the local community and its consumer problems. 

Students should be given "real-life" experiences in 
dealing with consumer problems. Where possible, work- 
study projects in liaison with existing consumer pro- 
tection agencies Should be implemented. 

4. In the effort to up-grade the effectiveness of consumer 
education teaching, the possibilities of establishing 
undergraduate and graduate pilot courses at tlie college 
and university level should receive priority attention. 

5. Ttie feasibility of offering in-service training via - 
statewide television should r^eive serious study. 

The development and implementation of consumer education 
programs for adults in the evening high schools, adult 
learning centers, and community colleges should be en- 
couraged. Interested schools should be assisted by 
providing them with consultation, curriculum materials, 
in-service training and workshops for teachers, etc. 

E^Cf^rts should be made to encourage all schools offering 
consumer education to provide coverage of all major con- 
sumer topics and problem areas; currently coverage is 

sp^^ttii:^ y 

0. Promising local projects should be studied arid their 

methods^ and materials shared statewi'de. The implementation 
of model plrograms should be funded and the results widely 
disseminated. 
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6. 



7. 




. 9. Though there were obvious differences of opinion regard- 
ing how much time should and could be devoted to consumer 
education in the schools , .some reasonable consensus re- 
garding the minimurp number of hours of student exposure 
to formal instruction should be reached. 

10. Though school districts have made significan't progress 
in providing their students with consumer skills and 
concepts, it is obvious much more is needed. ^ Lack of 
funds,, inertia, curricular competition, content scatter 
^ ^ ■ and dilution among the various subject areas, teachers 

and administrators lacking background and training in 
consumer education, public apathy and lack of local 
leaderships- all contribute to the problem. Our impression 
is that the State of New Jersey has set up the proper organi- 
zation and approach to solving the 'problem. An expansion of 
existing services is critically needed. Many schools are 
asking for more help; others should be helped to see what 
they are not yet providing. 

VI. RECOMMENDATIONS FOR FURTHER RESEARCH 

I Among the many recommendations for further research that could be 

made, the following are suggested as having priority: 

.1. A study of public and private secondary school students to 
determine the state of their knowledge of consumer matters, 
their ability to deal with practical problems and to make 
informed intelligent choices in the marketplace. 

2. Investigation in depth, of the status of consumer education 
and student exposure and knowledge of consumer matters in 
secondary school districts with large enrollments pf dis- 

^ advantaged, minority and/or bilingual students. 

t 

3. A survey of the present status of consumer education in all 
New Jersey public and private institutions of higher learning - 
proprietary post-secondary vocational -trade schools, 
community colleges, four year colleges, and universities. 

4.. A survey to determine the previous exposure to consumer edu- 
cation and the le^isl of awareness in consumer matters and 
problems of students currently enrolled^ in. New Jersey 
community colleges. One community college, possibly 
Bergen Community College, might be selected for a pilot 
study which in its expanded form will embrace all New Jersey 
institutions of higlfer learning. 
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5. The development, field testing and evaluation of inter- 
disciplinary courses of study in consumer education for 
community college students. Conducted on a pilot basis 
at one conmunity college, the resultant progr^am would be 
made available for adoption by other New Jersiey and 
nationwide institutions of learning. \ - 



• VII. summ 

This section is to be found in the front of the report. 




■ ■ .Table! 



Survey of Consumer Education In Public Secondary Schools of New Jersey 
Counties jj i iich Sqhool^ Are Locaj^d fj uestion 1) " 



I Both Separate 

Total k Integrated Offer Separate And Integrated 

Respondent C.E. Courses C.E. Courses. C.E. Courses C.E. Courses 



'''' County 


Actual 


Schools 


Offered 


Only 


i 


Only 




■ Offered 


No 


t ■ 


No. 


t 


No 


19 


flo. 


No. 


""V " 


No 


i 

(V 


Atlantic... 


6 


1.5 


5 


1 6 


Q 

U 

i 


0 0 


2 


2.0 


0 


0 0 


0 
L 


I.J 


Bergen... ^. 


58 


14.3 


43 


14 1 


1 

1 


5 6 


10 


10.1 


4 


12 5 




lft*'l 

10.0 


Burlinqton 


21 


5.2 


15 


4 9 


0 


0 0 


8 


8.1 


0* 


0 0 


7 




Camden.... 


24 


5.9 


18 


5 9 


• 0 

V 


0 0 

U • V 


,10 


10.1 


0 


0 0 


ft • 

0 




Cape May 


5 


1.2 


3 


1 n' 

1 • u 


1 


5 6 


0 


0.0 


0 


0 0 


? 

u 




Cumberland 


6 


1.5 


5 


2 n 

Li \) 


1 


5 6 


3 


3.0 


. 2 


6 3 


f u 




Essex 


49 


12.1 


35) 




3 


16 7 


12 


12 1 - 


'3 


9 4 


17 
1/ 


1 1 . 1 


Gloucester 


14 


3.5v^ JV 


3.6 


1 * 


■ 0.0 


4 


4.0 


0 




• 7. 


4.6 




17 


4.2 


11 


3.6 


5.6/ 


3 


3.0 


2 


6.3 


5 


a;3 




4 


1.0 


4^ 


-1.3 


wO. 


0.0. 


. 0 


0.0 


1 


3.1 


3 


2.0 




19 


4.7 


15 


4.9 


.1 


5.6\ 


6 


6.1 


2 


6.3 


6 


3.9 




39 


9.6 


29 




J 


Ifi 7 


10 


10.1 


,4 . 


12.5 


\L 


7 Q 


Mflnmouth 


^28 


6.9 


21 


6.9 


2 


' 11.1 


8 


8 1 






11 


7.2 




23 


5.7 


18. 


5.9 


0 


0.0- 


2 


2.0 


2 


6.0 


14 


9.2 




10 


2.5 


8 


2.6 


0 


0.0 


3 


3.0 


0 


0.0 


5 


3.3 




16 


4'.0 


11 


3.6 


■ 1 


5.6 


1 


1.0 


3 


9.4 


6 


'3.9 




4 


1.0 


2 


0.7 


0 


0.0 


> 0 


0.0 


1 


3.1 


' 1- 


0.7 




15 


3.7 


14 


■4.6 


.1 


5.6 • 


• 5 


5.1 


3 


9.4 


• 5 


3.3 




6 


1.5 


•5 


1.6 


0 


0.0 


2 


2.0 


2 


6.3 


1 


0.7 




34 


8.4 


24 


7.9 


' 2 


11.1 


8 


8.1 


2', 


6.3 


11 


7.2 


* 


1 


1.7 


6 


2.0 


\ 


5.6 


2 


2.0 




J" 


2 


1.3 


Total 


. 405 


100.0 


304 


100.0 


18 


100.0 


99 


lOO.O 


32 


100.0 ' 


153 


100.0 



Note - Two (2) schools did not check whether or not they offered consumer education courses. ■ ' ' 

• /I 

I 



T«ble2 



No separate consumer education i 



Note:, Tw (2) schools did not indicate whether they offered consumer education courses. 



Survey of Consumer Education in Public Secondary Schools of Jlew .Jersey . 
yhether Consumer Education CoursM Are Offered In <ii' CQndarv School^ fOu gstion 7) 



Total . Jr. High/ Accred. 

Respondent Four Year Six Year Senior Middle Even'g Voc-Tech 

Schools High School High School • High School Schools High School High School 



courses, offered..,,..... 


18 


5.9 


5 


3.3 


0 


0.0 


0 


0.0 


10 


16.7 


0. 0.0 


3 


25.0 


No separate courses, but consumer educa- 
tion coii()onents are Integrated 1n other 
courses 


99y 


^6 


33 


22.0 


10 


37.0 


12 


22.6 


38 


63.3 


1 ,)50.0 


.5 


4f.7. 

r 


Offer separate consumer education courses 


32 


10,5 


20 


13,3 


1 


3.7 


7 


13.2 


1 


1.7 


' 0 0.0 


3 


25.0- 


Offer separate consunier education courses 
plus consumer education cofnponents Inte- 
grated In other courses 


153 


■50.3 


91 


60.7 


16 


59.3 


34 


64.2 


10 


16.7 


1, 50.0 


,1 


8.1' 


No Answer .....^ 






f 1 


0.7 


•0 


0.0 


0 


^0.0 


' 1 


1.7 


0 0.0 


0 


■'o.o 


Total 


304 


lOO.O 


150 


100.0. . 


■ 27 


100.0 


53 


100.0 


60 


100.0 


2 100.0 


12 


100.0 
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Table 3^^^ 



Survey of Consumer Education In Public Secondary Schools' of New Jersey 
Description of District (Question 3) 



Total 

Respondent 



J 



No' 

C.E. Courses 



Integrated 
C.E. Courses 



Both Separate 
Offer Separate And Integrated ^ 
C.E. Courses ■ C.E. Coiil'ses 



Note: Two (2f schools did not indicate whether rthey offered consumer education courses. 



"Type 

. ■ V , 


Schools 
No. t 


Offered 
No. % 


■Only 
No.^ 


i 


. Only 
No. 


i 


Offered 
No; 


i 


Mostly rural ' 


34 


11.2 


3 


16.7 


7 


7.1 


5 


15.6 


18 , 


11.8 


Mostly suburban. 


'l76 


57.9 


10 


55.6 


57 


■;57.6 


18 


56.3 


90 

r 

20 


58.8 


Urban (less than 25, 000) 


35 


11.5 


0 


0.0 


11 


11.1 


4 


12.5 


13.1 


Urban (25,000 or more 
■ ' . . persons) 


58 


19.1 


5 


»27.a 


24 


24.: 


5 


. 15.6 


24' 


15.7 

< 


No Answer 


1 


0.3 ' 


0 


0.0 


0 


0.0 


0 


0.() 


1 


0.7 


Total 


304 


100.0 • 


18 


100.0 


99 


100.0 


32 


100.0 


153 


'iko 
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Survey of Consumer Education In Pjiblic Secondary Schools of New Jersey 
Enrollment In Schools (Question 4) 



Less than 
' 500 

1000 
1500 
2000 
2500 



500 
999 
1499 
1999 
2499 
2999 



3000 or more 
No, Answer 
■ Total 



Total , 
Respondent 
Sch ools 
fJoT r 



N6 

C.E. Courses 



Integrated 
C.E. Courses 



Offer Separate 
C.E. Courses 



Both Separate^ 
And Integrateo 
C.E. Courses 



Offered 


Only 




■Only 




Offered 


No. t. 


fJo. 


i 


No. 


■. ■' If 


Nd'. 


'i 


0 0.-9j 


5 


5.1 


2 


U 


9 
C 


I.J 


9 50.0' 


42 / 42.4 


9 


28.1 


36 


23.5 


6 33.3 . 


35 


35.4 




28.f 


52- 


34.0 


2 11.1- 


8 


a. 4 


5' 


15.6 , 


28 


ly 


■ 1 5.6 


5 


5.6 " 


4 


12.5 


'l7 


11.1 


0 0.0 


0 


0.0 


1 , 


3.1 


7 


4.6 


0 0.0 


2 


2.0 


1 


3.1 


8' 


5.2 


0 0.0 


2 


2.0 


'1 


3.1 


3 ; 




18 .100.0 


99 


100.0 ' 


32 


10(^ ' 


, 153 


100.0 



n 



Note : Jwo (2) schools did not indicate whether they offered consumer "education courses. 
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Table 5 



Survej/ of Consumer Education in Public Secondary Schools of New Jersey ' 



Average Annual District Expenditure Per Secondary School Pupil 

1974-75 School Year (Question 5) ' [/-.^'-^ 

• Both Separ^ate • 

', Total No ' . Integrated Offer Separate And Integrated • 

Respondent C.E. Courses C.'E. Courses C.E. Courses . C.E. Courses . 

Schools Offered Onlj; I Onl^ Offered/ ■ ■ 

No. t , No. . I 17 T ir T~ F"' 



1 $-500 


V 


0.3 


0 


D.O 


0 


0.0 


0 


o.'o 

r 


] 


0.7 


$ 500 - $ 699 


0 


0.0 


■0 


0.0 


0 


O-.O , 


0 


0.0 


0 


0.0 


$ 700 - $ 899 


6 


2.0 ■ 


1 


5.6 


1 


1.0 


*2 


' 6.3 


2 


. ; 1.3 


$ 900 - $1099 


23 


7.6 


0, 


0.0 


2 


2.0 


3 


9.4 


17 


11.1 


$1100 - $1299 


57 


18.8 


2 


n.i 


20 


20.2 


5 


15.6 


30 


19.6 


■ $1300 - $1499 


49 


16.1 ■ 


4 


^ 22.2 


22 


22.2 


3 


9.4 


20 


13.1 


$1500 - $1699 


38 


12.5 


3 


16.7 


8 


8.1 


5 


15.6 


22 


14.4 


$1700 - $1899 


' 31 


10.2 


0 


• 0.0 




8.1; 


4 


12.5 


19 


12.4 


$1900 - '$2099 


22 


7.2 


0 


0.0 


8 


\.] 


1 


3.1 


12 


7.8 


$2100 or moi-e 


16 


5.3 


2 


■11.1 


7 


7.1 


3 


9.1 


4 


2.6 


No Answer 


61 


20.1 ; 


. 6 


33.3 


23 


23.2 


6 


18.8 


' 26 


17.0 


Total 


304 


100.0 


18 , 


100.0 , 


99 


100.0 , 


>32 


100.0 


153' 


jOO.O 



Note : Two (2) schools did not indicate whether they offered consumer educaticn courses. 
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Table 6 



Survey of Consumer Education in Public Secondary Schools of New Jersey 

Percentage of Schools' Enrollments-Black (Non-Hispanic). Hispanic. 
Asian, Pacific Islander, American Indian/Alaska Native (Question 6) • 



p 

\ 

Less, than \% 


Total 

Respondent 
Schools 
No. % 


■ No 

C.E. Courses 
Offered 
No. % 


Integrated 
Ui. Courses 
Olily 

No. % 


Offer Separate 
• C.E. Courses 

Only 

No. % 


Both Separate 
And Integrated 
C.E. Courses 
Offered 
No. % 


94 


30.9 


1 


11.1 


■29 


■29.3 


11 


34.4 


52 


34.0 


\t - 4% 


72 


23.7 


3 

..,■'0 . 


16.7 


24 


24.2 


■ 4. 


12.5 


41 


26.8 


ri\t Any 

- 9^ 


31 


10.2 


K 

■ 3 


16.7 


9 


'9.1 


4 


12.5 


14 


^ • ■ 


, 10^ - ]% 


' 28. 


9.2 


2 


11.1 


10 


10.1 

> 


2 


6.3 


13 ■ 


8.5 


on<v one/ 


20 


6.6 


0 


' 0.0 


10 


10.1 


2 


6.3 


8 


5.2 


30% - 39% 


11 


3.6 


■ 1 


5.6 


3 


'3 0 






t 

D 




40% - 49% 


7 


2.3 ■ 


3 


,16.7 


0 


.0.0 




■3.1 • 


3 


2.0 


50% - 59% 


9 


3.0 


0 


0.0 


5 


5.1 




^ 4 

3.1 


,3 


2.0 


60% - m- 


6 


2.0 


1 


5.6. 


3- 


3.0 ■ 




3.1 


1 


0.7. 


70%- - 79% 


4 


1.3 


1 


. 5.6 , 


2 


2.0 


1 


■.3.] 


0' 


0.0 


80% -'89% 


. 3 


1.0 


0 


0.0 


1 


1.0 


0 


. o.iv 


.2 


1.3 


. 90% -100% 


10. 


3.3 


1 


5.6 

1 


1 


1.0 


1 


3.1 


■ 7 


4.6 


No Answer 


9 


J.O ' 


1 


5.6 


1 


2.0 


3 


9:4 


3 


2.0 


Tot^l 


304 100.0 , 


18 


100.0 


59 


100.0 


32 


100.0 


153 1 


00.0 



M: Two (2) schools did not check whether they offered consumer education 



Table? 



Survey of Consumer Education in Public Secondary Schools of New Jersey 



Grades In Which SEPARATE ConsmnerBucation Courses Are Offered 'By Respondent 
Secondary Schools By Types of Schools IQuestions 8-14) 



Grade 


. Total 
Respondent 
Schools 

? of 
No. 304 


Four Year 
High School 
Uf 
flo. 150 


Six Year 
High School 
ioi 
No, 27 


Senior 
High School 

No. 53 


Jr.High/ 
Hi,ddle; ■ 
Schools 

■ i of 

No,, 60 


HJ^hjchooJ 


Hl^hjchoql 


Do Not Offer 


110 


36.2 


33 


22.0 


9 


33.3 


10 


18.9 


49 81.7 


1 50,0 


6 66,7 


7 


3 


1.0 


0 


0.0 


0 


0.0 


0 


0.0 


3 5.0 


0 0.0 


0 0,0 


' 8 


7 


2.3 


0 


0.0 


0 


0,0 


0 


0.0 


7 11.7 


0 0.0- 


0 0.0 


9 


' 34 


11.2 


19 


12.7 


A 


14,8 


2 


3.8 


8 13.3 


0 0.0 


1' 8.3 


10 


101 


33.2 


60 


"40.0 « 


n 9 


33.3 


29 


54.7 


0 0.0 


1 SO.O 


} 16.7 


11 


154 


50.7 


98 


65.3 


15 


55,6 


38 


71.7 


0 0.0 


1 50,0 


I 16.7 


12 


160 


52.6 


103 


68.7 
n 


15 


55,6 


39 


73,6 


0 0.0 


1 50.0 


I 16.7 



77 



78 
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Table 8 



Survey of Consymer Education in Public Secondary Schools of New Jersey 



Nunber of Grade Levels In ybicb SEPARATE Consuror Education Courses Are Offered. (Question 15) 



Total Jr.High/ Accred. 

Respondent Four Year Six Year Senior Middle Even'g Voc-Tech 

'Schools High Schools High Schools . High ,Schoo]s Sc hools High Schools High School 

No- * No. , flo. ■ 1, No.- - J No. No. • I No. X 



None Offered 


115 


37,8 


35 


23.3 


10 


37,0 


11 


20.8 


50 
6 


83.3 


1 50.0 


8 66.7 


One grade level 


35 


11.5 


19 


12.7 


.2 


' 7,4 


6 


11.3 


10,0 


0 0.0 


2 16.7 


Two grade levels 


66 


21.7 


44 


29.3 


7 


25.9 


11 


20.8 


2 


3.3 


0 o.'o 


2 16.7 


Three grade levels 


63 


20,7 


35 


23.3 


5 


18.5 


21 


39.6 


|. 


1.7 


1 50.0 


0 0.0 


Four or more grade levels 


20 


6.6 


15 


10.0 


3 


11.1 


<< 

2 


3,8 


0 


6.0 


■ 0 0.0 


0 0.0 


No Answer 


5 


1.6 ' 


2 


1.3 


0 


0.0 


I 


■■3.8 


■' 1 


1.7 


0 0.0 


0 0.0 


Total 


304 


100.0 


150 


100.0 


27 


100.0 


' 53 


100.0 


50 


100.0 


2 100.0 


12' 100.0 



i 



Table 9 

• Survey of Consumer Education 1n Public Secondary Schools of New Jersey 
yhether SEPARATE Consumer, Education Course(s) Offered Are Required Or Elective (Question 16) 



NonaSpired 
Elective 
Required 

Some required) some elective 
No Answr 
Total • 



Total 

Respondent 
Schools 
No. « 


Four year 
High School 
No. t 


Six year 
Hiph School 
'No. t 


Vigh School 
No. 1. 


Jr.High/ 
Middle 
Schools 
No. i 


Accred. 
Even'g 
High School 
No. 


Voch-Tech 
High School 
No.' . % 


113 37.2 


35 


23:3 


10 


37.0 


11 


«20.8 


48 80.0 


1 50.0 


, 8 66.7 


178 58.6 ^ 


111 


74.0 


.'16 


59.3 


41 


77.4. 


9 1^.0 


1 50.0 ■ 


0 , 0.0 


4 1.3 


' 0 


0.0 


0 


0.0 


0 


0.0 


1 1.7 


0 '0.0 


3 25.0 


6 2.0 


3 


2.0 ' 


1 


3.7 


0 


0.0 


1 1.7 


0.0 


1; 8.3 


3 1.0 


1 


0.0 


0 


0.0 


1 . 


1.9 


1 1.7 


0 0.0 


0 0.0 


304 100.0 


150 


100.0 


27 


lOO-.O 


53 


100.0 


60, 100.0 


-A 


12 100.0 



81 



82 



Table 10 



Survey of Con'supfir Education In Public Secondary Schools' of New Jersey 

> ' ' ' ■. ' . ■ '^^ ■ 

Dumb^rs of Secondary Schools, In yhlch Particular HaJor Consumer Education Topics Are. Covered In 
'•SEPARATE Consurer Education Courses. (Question^ 17-29). 



TOPICS 



Consume'' ^ an individual and member 
of society and the ecmy 



total 

Respondent Four fear 




SIk Year 



Jenlor , 



.Jr.Hlgli/ 
Middle 



Accred 
Even's 



•Voch-Tech 



Schools High School High School - High School Schools ' High School High School 



, lof , ■ ■ I of 
No. m No. . 150 

170 55.9 - 'lO^ ' 69.3 



r'of J of . J of ' 

27 No. , 51 ■ No, 60 <• No,. 



I of I of 

2. < No. 12 



IS .55.6 36 67.9 10' 16.7- 1 Bo/^ 4 33.3 



Consul*'' legal rlshts, responsibilities 
anHp^t^ctlon^ 



174" 57,? 110 73.3 16 59,3 3? 69.8 V. 8 13.3 ' 1 



2 16.7 



Source of information for corisiimers, 
Includii'S sdvertlsing 



174 5?.2' -105' 70.0 15 ^:55.6 -38 7|.7 . 11 ' M 



50.0 



4;. 33.3 



Credit 



171 56.3 105 70.0 , 16 59.3X 39 73.6' 



7 11.7' 1 50.0 3' . 25.0 



Banki^d' livings and investmei)ts 



4 



169 55.6 



67.3 16 - 59,3 38 71.7 



9 15 0 1 50.0 4 33,3, 
— J 



m 55.9 ^105 70.0 • 16 59.3 37 ,69.8 ]1.'7 



Si 



50.0 



4 33.3 



Clothing, household, furnishings and 
equlpme'it, shopping techniques, jjKS, 
labeling. Packaging, etc. l\ 



171 56.3 103 68.7 
, -f 



15 \ 55.6 ■ 38 . 10 ' 16.-7 



50.0 



4 33.3 



Health services 



^ 107 35.2' 68 45.3 13 48.1 21 .39.6" 4 6.7 



50.0 



0.0 



Housing ■ ". * 



148 4B.7 



92 61.3 15 55.6' 33 62.3 • 5 8.3 }" 50.1) 2 16.7 



iitsurante 



163. 53.6' 98 ,p5.3 16 59,3 
-IT" 



36 67.9 



8 ..13.3: .. ' ^ 50.0 4 33.3 



3.3 V. 



Consume^ decision making 



177 58.2 107 ^1.3 /i6 59.3 38- 71.7 l^^ 18.3, 



50.0 



4' 33.3 



Transportation alternatives, automobile 
products/servl ces/repairs/f 1 nanci ng , etc . 



148 48.7 



59.3 ,,16; 59.3 



35 '66.(1 



5 8.3 



50.0 



l .f6."7. 




43 14.3 ^6 m 5' ■ 18.5 10 18.9 '0 0.0 .{.-J 



50.0 



TotilJ^sr of Secondary Schools 



304 



150 



27 



53 



60 



12 



Table 11 



Survey of Consdmer Educatlpn' in Pyblic ftcondary Schools of New Jersey 

' , Number of the 99 Secondary Schools Not OffeHng, Separate Coniiroriducatlon Courses 
Mo Integrate ConsuiDer Education Topics In i/arlous Subject AreaT lQuestlons 30-159] 



Business Hoine 
Education Econi. . 
wry No^ f 



|neal^|j.'ii Voc, .Trade 



Social Fine 



Education Eionomics Msh Education Tec[i. .Voc-M5 Hath Science Studies ArtS' Other _ 

fTr iSr E~T fi^~~r ■ UTT nj~t ntt" 



■XI ■ y 

' Consume'"/^ an individual and , i f' , 

neinber "Society aid tlie economy 63 63.6 72 72.7 10 10.1 16 .5,112 ,40 



■31 31. 3' 17 17.2 60' 60.6 4 .4.0 6 6.1 



T 



consume'' legal rig^its- ""ssponsi- 

bilitics iiid protection , '65 65.7 42 42,4 



Source °f ^nforaation for con- 

sumers. including advertising 65 65.7 65 65.7 23 ^.2 , ? 




' 9.1 21 21.2 13 13.1 8 8.1 60 60.6 



6 6.1 



26 26.3 17 17.2 15 15.2 50 50.5 6 6.1 5 5.1 



credit ' 73 73.7 34 34.3 4, A.'O T'5 5.1 18 18.2 "'54 54.5 0 : 0.0 32 32.3 ,00 0.0 3 3.0 



■. Banking' savings i Investn^nt 76 76.8 28 28.3 . 3' ^ 3 3.0 18 18.2 : 59 59.6 1 "l.O 39 39,4 0 0.0 5 5.1 
Budgeti^O 



66 66.7 61 61.6 ' 3 [3.0 . 7 7,1 16 16.2 55 55.6 1 1.0 24 ; .f.2 \ 1.0.5 5.1 



ClothinS. household furnishings • - i 

and eqUifH shopping techniques, t , 

laws, lal^Ung; packaging, etc. 49 49.5 76 76.8 7 7.1 15- T5.2 0-' '.^^-^ 19 19.2 12 12.1 34- 34.3.9 9.1 7 7.T 

Health s«''v1ces 25 25.3 .35 ^5.4 > ? 2.0 69 69.7 11 11.1 2 2.0 24 24.2 20 20.2 1 1.0 6 6.1 

Housing. 



42- 42.4 49 49.5 3 3.0 tlO'. 10.1 - -2? 27:3 13 13.1 8 8.1 36 36.4 f''2.0 6 6.1 



Insurance 



73 ,73.7 26 26.3 ;• 4 4.0 10 10.1 22 22.2 44 



2 J 2.0 ■• 27 27:.3 0 0.0 5 5.1 



f 



. Consume'' "lecision "lakJjfl . ' / 62 62.6 70 70.7 8 8.r 10 10.1 30 30.3 29 29.3 16 16.2 41 41.4 1 1.0 9 9.1 



Transportation alternatives, ''auto-;, ' \ • 

mobile P^xlucts/services/repairs/ ... , ^^-^ , ^' . 

financlnS' etc 52 52.5 *21 21,2 4^6.1 14 14.1 4t50. 50.5 21^ 21.2 10 10.1 28 28.3 3 3.0- 7 7.1 




10 %1.'*5 - 5.1 1 1.0 4 



4^ 



't^ ~ 

6 6.1 f 2.0' 2 2.0 3 3.0 2 2.0. 5 5.1 i' 

. — ■ '-^^ 



, ■ , ^ V ^ablel2 ^ ' - • ' 

Surve^ofConsuner Education in Pjiibl 1c Secondary Sc^^^^^ , ^ i 



Huiiiber of the 153 Secondary School s^Offering Separate Consuiner Education Courses ^ 
Which Integrate Consumer Education logics In Various Subject Areas (Questions 30-i59) 



Bys1ne«.s • Hoiw / HeaUh Voc.Trade - ., ■ 'i'- Social Fine 

TOPICS . Education Econorilcs English Education Jech.,Voc.flrt5 liiath Science Studies Arts '^.f '' 

. ■. flo^ i_. NoTT. NoM^, k. -1, Wo. % Ro~r flory , Jo. ^ Ho. t ISK 



Consuner as an individual and >..''; ' ■ " r . ■ ■ ' 

nqler of society and 'the edfl#';)V./)$.5,A-P 68.0 21 .:.13.7.-' 26 lU 'M 34.6 "34 ■22:2 p- .^'96,. 62.7 ' 10 6.5 



Consumer legal rights, responsP ■'' ■v^^ . / " ' ; ' , • H 

billties and pmtection 120 78.4^ 71 4M, W^-^U 15 9:8 v .:2.0.9,- ;J2 , 7.8 4: 90 58.8 5' 3.3 




Source of infonnation for con- , , • t', ' 

suniers, including advertising 112 73.2 .. 100 65.4 36 23.5 16 10,5 37 ' M' •^^^^^ 70/ 45.8 21 13,7 9> 5.9 



*rr'"^ r-7 '^^ ' • r*: . 



Credit 125-81.7 67,43.8 10 6.5 2 1.3 '23/ IS'.O ' rTl,' 47.7. ^ ,1.3 51' 33.3 1 0.7 ■ 5 3.3 

— ~ — ' ■ . . j » — — ■ — 



Banlcing, savings i investment 125 81.7 ;50 32.7 8 5.2 5 3.3' 23" 15,0 ,77 50.3 1 0.7 ' 60 39.2 1 0:7 5 3.3 



Budgeting 119 77.8 106 69.3 7 4.6 13 8.5 28 18.3 71 46.4 4 2,6 J8 24.8 2 1.3 6 3.9 

_ — , _ ^ — ^-y— 

• ■ ■ i ' ■ 1 ' ■ 

Clothtng, household furnishings .■ ■ * ' ' ' --^ f a 

and equipment, shopping techniques, . \^ •* » 

laws, lalxiltng, packaging, etc. 97 63.4 117 76.5 13 8.5 18 lit 40 26.1 ,17 11.1 1'7 11.1 41 26.8 18 11.8 8 5.2 i ' 



••Health services. .. • ■ 56 36.6 ' 54 35.3 3 2.0 72 47. 1 12 -7.8 3 2.0 31 20,3' 39 26.5 I 0.7 3 2.0 

\Housi(li; ' I , ' 95 62. 1 85 55.6 ' 7 ' 4.6 ' 11 7.2 38 24.8. 22 14.4 11 7,2 50 32.7 9 5.9 6 3.9 
■ , ii ' '' 1 1 — ■ \ : ~ : ' 



Insurance ' . . 124 81.0 57 37,3 8 5,2 . 16 10.5 29 19,0 62 40.5 3 2,0 39 25.5 1 0.7 3 2.0 



'•ionsUsr decision making 118 77. 1 108 70.6 21 13.7 27 17,6 44' ^8,8 38 '24.B 18 11.8 61 39.9. 15 9.8 5 ,3^, •» 



^ >;V > y _ . — 

[Transportation alternatives,, auto- ^ 



■ i,!,. J. 



mobile products/services/repairs/ 

■flnancjng^;^. 91 59.5 37 24.2 . .6:,,,3.9 14 ' 9.2 56. 34 |2 .2 ,13"8.V 41 26.8 1,0.7 7 4:6 



1,1 V : 1.1 ■ rttJi.-i - ■ ■ - ■■ - 




8 




Table 13 



Survey of Consumer Education In Public Secondary Schools of New 'Jersey • 
Typ'e of Faculty Organization Used to Teach Consumer Education In Secondary Schools (Question 160)' 



., • " Total ^ . - ^ , 

•V -.T Respondent Offer Separate Offer Integrated Offer Separate Plus 

Faculty Organization ^ Schools ■ C.E. Courses Only C.E. Courses Only > Integrated C.E. Cours es 

No. t No. t . No. t = 



0) , , Departptalized 


220 


. 72.4 

I* 


30 


93.8 


60 




125;:. 


' 8^7 


1) Multi-disciplinary team 


..■ '3 


4.3 


1 


3.1 


■ 5 


5.1 


6 


3.9 


2) Houses 


0 


0.0 


0 


0.0 


0 


0.0 


0 


• 


3) Combination of 0., 1', & 2 


11. 




h 


0.0 


■ 3 


3.(r" 


7 


4.6. 


4) 'i; * Other^ 


8 


2.6 


1 


3.1 


6 


6.1 


1 


0.7 


5) Question not applicable 


38 


12.5 


" 0 


0.0 


21 


■ 21.2 






6) , . No Answer 


14 


4.6 


0 


0.0 ' 


4 


4.0 


7 


' 4.6 


7-) Total 1 


I304 


100.0 


32 


100.0 


. 99 


, 100.0 


153 


^ 100.0 



Table 14 ^ 
. Survey of Consumer Education In Public Secondary Schools of flew Jersey 

,- Type of Faculty Organization Currently Used to Plan Consumer Education In Secondary Schools (Ques ti on 1 61 ) • 

- ■ 0 

• Total ♦ ■ ' 

. Respondent'' Offer Separate Offer Integrated Offer Separaite'Plus. • 
Schools ■ C.E. Courses Only C.E. Courses Only Integrated C.E. Courses 

, Mo. i k, I , No. t fio. t 



0) Departmentalized 202 66:4 29 f'^ 55 , 55.6 116 75.8 

$ 

1) Multi-.disciplinary team ^'30 5.9 " 2 6.3 9 9.1 13 ^ 8.5 
'"^-2) %"/ Houses 0 p.O- 0 0.0 D 0.0 0 0.0 

3) Combination))f 0, 1, &2 12' ' 3.?'/. 0 0.0 3 3.0 8 ' 5.2 

, 4) Other 8 2.6 0 0.0 7 • 7.1 '1 0:7 .- 

^Ip5) Question not app^ 12.2 1. 3.1 21 , 21.2'- 6 3.9 



6) ^ fJo Answer . 15 U , 0 . '0.0 4 ). 4.0 ' • 9' 5.9 

7) Total 304 100.0 , 32 ' 100.0 99 100.0 153 100.0 



Table 15 



Survey-of Consumer Education In Public Secondary Schools of New Jersey 
Curriculum Organization Used In Total Consumer Education Programs of Secondary Schools {(luestions 162*171) 



Total ' 

Respondent Offer Separate Offer Integrated , Offer Separate Plus 

Schools , C.E. Courses Only C.E.>Courses Only Integrated Ci. Courses 

!!0: I Jo, t No. t ~t: 1 



, One-semester course(s) in consumer 
egucauon 


107 


35,2 


1 r 

# 


/ 

46.9 


4 


4.0 


. 85 


4 

' 55.6 

J 


'Two-semester course(s) in consumer 

cUlildL fvil • 

1 


/8 




16 


50 ;0 


3 


3.0 


59'? 


38.6 


piini-courseis) iiess than one semester in 
consumer education 


40' 


13.2 


1 • 


3.1 


1 


14 1 

* '" ' ' ; * 


23 


•"15.0 


Summer session workshops for students 


2 


0.7 






1 , 


■KOV 


■■'■.:--0' ■ 


^ •■^o.o'" 


Field trips 


118 


38.8 


. ^0 ■ 


' 31.3 . 


3? 


37.4 




' J5.1 


^aturday and/or after schooT meetings 


4 


1.3 


0 


•o.p 


2 

4 


2.0 


2 


. 1.3 


Extracurricular activities, including 
clubs, etc.. 


46 


15.1 , 


0 


O.'O , 


20 \ 


20.2 


"..y 24 


t 

' 15.7 


Assembly programs ' ^ 


29 


9.5 , 


1 


3.1 


14 


14.1 ' 


12 


7'.8 


Other : ,,- ' 


17 


5.6 


1 


3.1 


4- 


=4.0 


/ 12 


7.8 



95 



' . Table 16 

Survey of: Consumer Educitlon. In Public Secondiry Schools of New Jersey 
Hethods Used Bv Seco ndary khools Khlch" Offer Conswier Edition Pro()raiiis (Questions l/Z'^^*^ 



< . Scliools 



Total '\ \ 

'Respondent Offer Separate ^ . Offer Integrittd 

"'"'V ■ C.E. Courses Only C,E. Courses 'tfnlv^ 

I No."- % k "T^ 



Closed circuit TV. ' , ^ ) « 14.1 , j 3.1, . \\ n. 

Open circuit TV' .! , . . 21 6.9 2 . ',6.3 * 5 51 

Films, film strips, fill loops ' 266 B7.5 30 ' 93.8 . 79 ' 79.3 

Transparfe " ' • " 220 llA ^ ■ IV B4.4 ' , 55 55 7 

Teaching machines .' 14 4.6 ' 0 o.o ^3 3.0 

Aydio-tapes/disks . : ■ 120 39.5 ■ 14 «.5 32 



Tean/tandem teaching ^ , 26 8.6 rl 6.3 11 

Prograwned Instruction ^27 8,9 2 , 6.3 8 



32.3 



8.1 



V.S' 











13 


8.5 


150' 


, J8.0 ; ' 


' 121 . 


79.1 


10 


' ' 6.5 


71 


46.4 


12 


7.8 ' 


16' 


10.5 


, 47. 
0 


0." 


9 


5.9 , 



Inrfividualized learning packets "' 74 24.3 8 25 0 18 18 2 

. Auto-tutorial (systems approath) ' ■ 0 .0.0 0 ' o.O 0 O.^^ 

Conputer Based Assisted Instruction 12 , 3.9 0 o.O ' 3 3.0 

Hulti-discipltnary apppoach ' , . t ' 54 J7.8 2|| 6.3 • 16 16.2 ^^'^ ' 

^Separate consumer education textbool((s) ' ' 1£5 54.3 27 84.4 18 18.2 '^^ ^'"^ ^ 

Separate consumer education i«rkbook(,s) ' 93 'SO.^' : '' -12 37.5 I6 I6.2 , 

Replaying • . ■ - ^. • ,:.126 41.4 ' I3 40.6 31 31.3 ^^'^ 

Case studies "-V^^ -13143.1 18 56.3 22 . 22.2 S/-^ 

fianes/slmulation ; 139' 45.7 16' 50.0 ' 32. 32.3 ^^'^ 

Product testing ' '. 132 43.4 • %' '50.O ' ^; 27 27.3 ^^"^ 

■■ Comparison shopping ' , 200 ; 65.8 24 75.0 49 ,,49,5 ' ^'^'^ 

■ ;• Research projils ■ ■ ; . 154 50.7 16 JO.O 39 '^39.4 
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Lecture . , ■ •;• ' * 231 ;6.0 23 71.9 ■ 66 66.7 ^'^ ^^^'^ 



Textbook' Ul'SZ ".2 22' 68.8 .54 54.5. './^ , 

Other > ■ • \28'9.2 5 15.6,' ' 5 ' v lr;' . - f 



^. ' . ■ Survey of Consumer Education In Public Secondary Schools of New Jersey, 

Techniques Used To Evaluate Effectiveness of Current Separate Consumer .Education Offeriniis 
Or Consumer EducatTon. Components Integrated In Other Courses (Que&tions ]95-203) 



Total ' ■ i ^ . 

Respondent Offer Separate ^5 Offer Integrated Offer Separate Plus ' 

Schools C.E. Courses , Only' CtE-. Courses Only ' Integrated C .E. Courses 

nf tof iof . Yof ♦ ■ 

No. 304 No. 32 No. > 99 ' No. 153 



Teacher-made achievement tests and quizes 263 


86.5 


29^ 


90.6 


, 79 


79.8 


148 


96.7 




Standardized tests 


59 


19.4 


7 


21.9- . 


13 • 


13.1 




24.8 


■ J 


1 

Observation of teacher performance ^ 


198 


65.1 


21 . 


65.6 


54' 


54.5 


118 
.127 


■ 77.1, 




Observation of student performance 


'218- 


71.7 


24 ^ ' 


"75.0 


60 


60.6 


83.0 


.\- 


Rating scales and check-lists of 
student performance and/or products 


69 


42.7 


'5 ' 

■ J 

13-' ' 


15.6 ; 


' 24 


24 


39 


■ 25.5 


t 


Student questionnaires, inventories, 
attitude scales '.^ . 


108' 


■'35.5 . 


V 

40.6 


28 


28.3, 


63 


41.2r 


\ 



student intkyiews 44 21.1' 4 J2.5 20 20.2 ,39 25.5 



other ' ' . • , 7 2.3 M 3.1 -3. ' '3.0 3 2.0 

Question not applicable to Ws ' ■ ' 

s*or . , ' 11 3,6 1 3,1 ,6 6,1 0 ■ 0,'O 
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Table 18 



Survey of Consumer Edi^cation In Public Sepdndary Schools of New Jersey 
Consumer Education. Currjculum Development Engaged In During Past Five Ye^rs (Question 204) 



None 



Curriculum Development 




Total 
lespo 
ichools 



W. f 



11 25.3 



2) Work directed towards development ' 
of separate consumer education 

programs or courses .' ' 93 36 6 

r ^ / 

3) Work directed towards ilevelopment , /' 
! of consumer education to be 

integrated in regular courses. ' 59 ]9.4 

4) Combination of 2) and 3) above , ' 63 20.7 

5) No Answer • . 12 3,9 

6) Total.' 304 100.0 



99 



Offer Separate --^-^ Offer Integrated , Offer Separate Plus 
C.E. Courses Only , C.E. Courses Only ' Integrated C'.E. Courses 



No. 



9 



19 



59.4 



3.1 

2 6.3 

1, 3.r 

32 100.0 



Ho. 



28.1 38 



41 
10 
4 

99 



T 



IT 



38.4 , 22 ^ 

6.1' 6S 

41.4 ^3 

10.1. 50 ; 

4:0 ' 3 

100.0 153 



I' 



T 



14.4 




Table 19 



Suryejiiof Consumer Education In Public Seco/dary Schools of New Jersey 

i . 

Consuiiier idLation Ciirriculuiii DeyeloMient Enga(^^ In During Past Five Years By 
Various Types of Secondary Schools (Question ^ 



Curricyliin Develop inent' 



1) None 



1 V 



2) Work directed tdwards "development 
of separate consuner education 
programs or courses , 

3) Hork directed towards development 
of consumer education to be 
integrated In regular courses , 

4) Combination of 2) and 3) above 

5) NoAnsifer 

6) Total 



Total 

Respondent Four Year 



Schools! 
77 ■ 2513 



Six Year 
High School High Schoot 



No; 



T fT 



93 30,6 52 34.7 

59 19.4 

63 20.7 

12 3.9 I ' It: 

304 100.0 150 100.0 




29 19.3 3 11.1 



Jr. High/ ' 
Senior * Hiddle 
High School ' Schools 
No. i h. « 



20.8 29 48.3 



Accred. 
Even'g 



Voch-Tech 



High School High School 
irnr No K 



0 0.0 5 -41.7 



7 


25.9 


22 


41.5 


n 


18.3 


.0 0.0 


1 


B.3 


,7 


25.9 

•J 




' 17.0 


n 


18.3 


1 50.0 


2 


16.7 


10 


37.0 


10 


18.9 


2 


3.3 


1 50.(i 


2 


16.7 


0 


0.0 


1 


-V.9 


7" 


11.) 


0 0.0 


2 


16.7 


27 


1O0.0 


53 


100.0 


60 


ioo.o 


2 100.0 


12 


100.0 



101 
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Table 20 



Survey of Consumer Education In PubHc Secondary Schools of New Jersey 

Development of Materi als For Use In Separate Or Integrated CoVsurer Educati nn Courses 
Of Substantial Nature During Past Five Years iQuesHon M 



1) Nothing 'substantial ' 

2) Natylals For Use In Separate 
Consumr Education Courses 

3) Katerlals'For Use In Intejli-ated 
Consumer fdufSllon Courses 

4) Conblnatlon of 2j and 3),above 

5) No Answer (■ 

6) Total 



Tfltal 

Respondent Four, Year 



145 4?.7 

70 23.0 

,37 12.2 

34 11.2 

18 5.9 



Six rear 



Senior 



Jr.HIgh/ 
Middle 



School!- High School High School' High School Schools mun ocnoui nip 

Hp/, . V "o- < No. t Ho. < Ho., i No r W. 



Accred. 

Even'g ^ Voch-Tech 
High School ' ' High School 



72 48.0 

39 25.0 

13 8.7 

18 12.0 

8 5.3 



12 44.4 20 37.7' 
5 18.5 16 30.2 



4 



22.2 
0.0 



9^ -'17.0 



8 15.1 



304 100.0 150 100.0. ^ 27 100.0 . 53 100.0 



34 56.7 

7 ' 11.7 

9 15.0 

2 ■ 3.3 

8 13.3 
60 100.0 



1 50.0 

1 50.0 

.0 0.0 

0 0.0 



2 16.7 

2 16.7 

0 0.0- 

2 16.7 



2 100.0 12 100,0 



103 



4 



t Table?! ^ 

.•7 ^ 

Survey of Consumer Educat1o/i InyPubUc'Secondary Schools of f|ew Jersey ' 
Plans To Inpleront New Coiisurer Education Programs; CourseSi Or Onlts In 1976^77 Or 1977-78 {Question 206) 



, / ■ . ■ ^ 

Total 

Respondent Four Year smear .Senior 

Sch(iols__ High, School ' High School ' High School 



No^ t_ k, T i! T 



No. 



Jr.HIgh/ ■ Accredi , . ? . • 

Middle . .:Even'g . Voch-Tech 

Schools High School » High School 

No. l No. 't Ik. i 



1) No plans ; 18J 61.5 93 62.0 

2) Had plans, but Insufficient . . , 



14 51.9 3() 56.6 4L. 68.3 ;1 50.0 



e 66.7 



jvi^i Avaiiaoie ip rnipie- 


27 


8.9 


1? 


'8.0 


3 


11.1 ' 


9 


'a. 


l 


3.3 


1 , 50^0 


0 


0.0 


3) Hive plans . - ' 


• 75 


24.7 


■40 


26.7 


9 


33.3 


.14 


26.4 




15.0 , 


0 0.0 


1 

3 


25.0 


4) No Answ ■ / 


15 


4.9 


5 


' 3.3 


■ 1 


3.7 ■ 


' 0 


0.0 


8 


13.3 


0 p.o 


1 


8.3 


5) Total 


304 


100.0 


.150 
f ' 


100.0 

7 


27 


100,0 


: 53 


■100.0 


60 


■ 100.0/' 


2 100^0 


12 

1 


100.0 



-'I 



0» 



Table 22 



Survey of Consmr Education In Public Secondary Schools of New Jersey 



yhat Secondary- Schools Believe Are Heeded Injrder To Develop 
Hore Effective Consumer Education (QuestlonMOrZTt] 



Total 



Greater ayallaljllity of materials" 
and media 

Jnservtce sources and workshops 
Ifor teackm 
^\ ' t \ ^ 
Consultative v1 
consumr educat 



Its by experts In 
on 



Development of greater local Interest ^ ^ 
and leadership aiteng parents and the 
coflWinlty ' 123 40.5' 72 



Oth^r 

m 



V 

Senior 



Respondent ' Four fear Six Vear 

Schools • High School Kjgh Schflol ifgh School 

Tof i of " i of i of 

No., 304 No. 150 No, 27 No. 53' 



136 «.7 ■ il, 41.3 15 55.6 30 56.6 

151 49'.7 74 49.3 15 55.6 .33 62.3 

122, 40.1 , 56 37.3 15 55.6* 30 56.6 

. 1 . 



9 33.3 28 52.8 



17 • 11.3 . 6 22.2 5 9.4 
» 



Jr.HIgh/ 
Middle . 
Sctiools 



No. 

24 40.0 

25 xq.7 

/I 

m ' 

M.O 



13 21.7 
5 8.3' 



Accred. 
Even'g 
High School 

' 2 



1 50.0 
\ 

•0, 0.0 
0' 0.0 

0 0.0 

1 ' 50.0 



Voc-Tech 
High Schoo l 

No. Tf 

4 33.3 

4 33.3 

3 25.0 

1 B..3 

2 16.7 



> 



V. 



ERIC 



Table 



^ Survey of Opinions of Secondary School .Administrators Regarding Proposed Criteria 
For Consuiner Education Programs In New Jersey Public Secondary Schools 



Counties In lithich Respondent Schools' Are Located - Status And Criteria Surveys ( Question l)i 





<* 




Actual 


Status Survey 


Criteria Survey 




/ County 


No. 


i 


No. 




No. 


\ 




■J 

'Atlantic . 


6 


1.5 


N 5. 


1 6 


4 


1 7 


Bei^en 


,58 


, . 14.3 


43 


14 1 


41 


17 4 




.Burlington 


21 


. 5.2 


15 




14 


5 9 




Canttn 


24 


,5.9 

* 


18 


5 9 


la 


7 6 




Cape Hay 

« 


5 


1.2 ' ' 


3^, 


1.0 


2 


0.8 




Cumberland 


6 


1.5. 


6 

V 




2 


n R 


Essex 


49' 


, 12.1 


35 


11 5 ^ \ 


26 


11 n 




Gloucester ' 


14 


3.5 


1 1 


1 

3 6 






* 


Hudson 


* 17 
4 


4.2 


11 J 


K 3 6 . 


' 7 






Hunterdon 


1.0 




1.3 ' 


3 


1.3 




Mercer - 


.19 


" 4.7 


15 


/ 4 Q 


12 

I- 






Middlesex 


39 


9.6 


29 


9.5 


17 


7.2 




Monmouth 


28 


6.9 


21 


6 9 


16 


6 fi 




Morris 


23 


5.7 


1 w 


5 9 


12 


s'l 




Ocean ^ 


10 


2.5 


8 


2 6 


6 

w 


2 5 




Passaic 


16 


4.0 


11 


3.6 


« 

7 


3.0 




Salem 


' 4 


a ^0 


2 


0.7 


2 


0.8 




Son«rset ^ 


15 


3.7 


14 


4.6 


10 . 


4L2 




Sussex 


6 


1.5 


5 


1.6 


» 


1.7 




Union 


34 


8.4 


24 


7.9 


18 


7.6 




Uarren 


7 


1.7 


6 


2.0 


4 


1.7 




TOTAL 


405 


100.0 


304 


100.0 


236 


100.0 



ERIC 
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Table 2-A 



^""^^^Jl SIl^**"* il ^^'"^l AdilnlstMtors Regarding Proposed Criteria 

For Conswr Education Prograns In New Jersey Public SecondarTschooU 



» 



Types of Secondary Schools . St^fu^ And Criteria Survey , (question 2) 



Total Respondent Schools 







Actual 


:>tatus Survey 




No. 


• t 


y No. 




Four Year High School 


189 


46.7 


150 


49.3 


Six Year High School 


• 45 




27 


8.9 


Senior High School 


54 


13.3 


53 


17.4 


Jr.Hlgh/Mlddle School 


89 


22.0 

t 


60 


19.7 


Accredited Evening High School 


10 


2,5 

* 


2 


0.7 


Vocational Technical High School 


18 


4.4 


12 


3.9 


No Answer 








a 

V 


TOTAL 


405 


100.0 


304 


100.0 



liriteria S urvi 
Ntf# 



108 
26 
40 
45 

2 
12 

3 

236 



45,8 
11,0 
16^9 
19.1 
0.8 
5.1 
1.3 
100.0 



113 



ERIC , 



Mostly run) 
Hostly sutxirbin 



V 



Survey of Opinions of Secondat7 School Adnlnlstrltors Regarding Proposed Criteria 
For Coflsuner Education Programs In New Jersey public Secondary Sclpols 

V j>; " ' ' ' 

\ Description of District (Question 3) 

. ■ 

Total / )r,High/ 

Respondent Four Year y$ixYear Sentbr Hiddle 

Schools High School . High School High 'School School 



13 12.0/ 3 11.5 3 7.5 1 2.2 



Accred.t 
Even'g 



Koch-Tech 



High School High School 
0 0.0 3 25.0 



127 53.8 56 5i;'9 15 57.7 22 55.0 , 29" .f4.4 ^0 0.0 3 ^5.0 



Urban (less than 25.000 persons) 22 -9,^ 15 :13.9 
. Urbiji (25,000 or wre persons) 56 '23.7^ 23 /21.3 

'■i 3.4 ' i 0.9 



No Answer 



Total 



5 19.2. 2 5.0 ' 0 0.0 0 0.0 
0 ;.0 11 27.5 15 33.3 2 000.0 
3 11.5 2 5.0 - - - - 



236 100.0 108 lOO.O 26 100.0 - 40 100.0 45 HIO.O 2 



'0 0.0 

5 41.7 

.1 8.3 

;12 100.0 



111 



112 



ERIC 
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9) 



Survey of Opinions of Secondary School Administrators Regarding Proposed Criteri/ 
For Coqsuflier Education Progrsins In New Jersey Public Secondary Schools 



. Mostly rural » | 
Mostly suburban \ .V 
Urban (lefss than 25,000 persons) 
Urban (25,000 or tnore person's) ' 
No Answer <, 

TOTAL - ' 



J ■ 

' Descriptiorf of District (Question 3) 


Total Respondent Schools 


Status Survey 
Uo. J{ 


Criteria Survey 
No. { 


34 11.2 


23 * 9.7 


\n 57.9. 


127 53.8 


35 11.5 


22 9.3 


' 58 19.1 


56 ' 23.7 


1 0.3 


8 ^^3.4 


304 100.0 


"236 100.0 


113 





/■V 



1 V 



\ 



table 4-A, 



I.' 



1 ^jUt 



14 



'SW*^^ Opinions of Secondary Sch(|)1 Administrators Regarding Proposed Criterfe 
-^TfjOT Consumer Education Programs In New Jersey Public Secondary Schools / 



Less than 500 
'500 - 9119 
1000 • 1499 
1500 - 1999 
2000 - 2499 
2500 • 2999 
3000.Qr Hore 
.No llnswr 

m 



Enrollments (Question 4) 

. fear - Six Year 
High School High School , 
No. t k, i 

15 6.4 2 1.9 ' '^1 3.8 

70'" 29.7 ^ 26 24.1 12. 46.2 . 




Senior: 
HI gliScho 
floT^ 



Jr. High/ 
Hiddle ' 
School 



Accred.' ., 
Even'g 
High School 
IIoT^ 



79 .33.5 41 38.0 
39 16.5 '18 16.7 
17.. 7.2 . 12. .11.1 



2.5 

2.1 
2.1 



3.7 
2.8 
1.9 . 



6 23.1 

5 19.2 

0 'o.o. 

0 0.0 

1 3.8 

!• .3.8 



4 
27 
11 
3 
0 



236 . 100,0 108 ' 100.0 26 100.0 



8.9 
60.0 
24.4 
6.7' 
0.0 
0.0 ; 

0.0 ■ 



'2 . 100.0 t 
0 0.0 
i) ' 0.0 



o.d 



Yoch-TNh 

sTzr 

* ,33.3; 

2 16,; 

■5 4U 

^0 0.0 

1 8.3 

.0 0.0 

0. 0.0 



45' 100.0 2 100.0 ' 12 000.0 



115 



i 



<9 



y 



Table 4-A-l , ' - , 

Survey of Opinions of Secondary School Administrators Regarding Proposed Criteria / 
^ For Cons«ner Edujiation Prograns In New Jersey Public SecondarySchools 

Enrol laents (Question -4) 



Total Respondent S 



\ • . ^ ■ Total 
\ ' Status Surv ey ' 

^ No: \ 



Less^tban sdo*^ . 


,9 


3.0 


: 500 - 999 


1 


31.9 


loio - 1499 


. 103' 


J3.9 


1500 - 1999 




i 14.1 


2000 >- 2499 


27- 


8.9 


2500 - 2999 




2.6 


3000prmre 


n . 


3.6 


No Answer 

■ -? ■ 


6 '{ 


1 2.0 


' -fTOTAL^ 


304 ' 


' 100.0 




■k- 39 



'0 



r 



6 
5 
5 

236 



33,5 
T6.5 
7.2 
2.5 
2.1 

2.1 
100.0 



/ 



^ r - 




ERIC 



i . ■ • • • 

I, . 

Table 5-A 

Survey of Opinions of Secondary School. Administrators Regarding Proposed Criteria 
For Consumer Education Programs In New Jersey Public Secondary Schools 

» Whether Coi|suroer Educatiorftourses.Are Offered In Secondary Schools (Question 5) 

■ ■ / ■ ■ 

\ 

A • . ' ■ Total Respondent Schools 

Status Survey" Crijteria Surv^ 

/ No. • \ H, < 

No separate consumer education courses offered .18 5.9 . / 30' 12^7 % 

No separate courses, but consumer education > 

components ai^ integrated in other. courses -a^^W 32.6 65 ^27.5 

Offer separate consunjll^ucation courses <CL.. 32 10.5 , 41' 17.4 

Offer separate consumer education courses \ 
plus consumer educatfon coin)onents- Integrated ^ • • 

in other courses i...V .K 153 50.3 95 40.3 

■ ■ ■ , , - <^ ■■' • 

No Answer 2 0.7 ^ 5 2.1 

TOTAL *' 304 100.0 '( 236 100.0' 

^ ' : ' ■ . ^ 

■tin 

\ ■ 




Sjirvey of Opinions of Secondary School AdmlnlUrators Regarding Proposed Criteria 

Percentage of Total Student Enrol finent Reached By Separate Consuiwr Education Or 
By Consmner Education Conponents Integrated In Other Cojrses Diirin^ )975'76 (Question 6) 



* Percentage Reached 


Total • 
Respondent 
Schools 
No. i 


Four Hear 
High School, 
^o! i 


Six Year 
High School 
No. { 


Senior 
High School 
No. ' K 


Jr. High/ 
Middle ' 
^Scbpon 

m fi 


, Accred. 
Even'g 

High School ' 
No. r 


Voch-Tech 
High School 
No. I 


Less than 5{ 


39 


16.5 

1 


'14 


io 


2 7.7 


7 


17.5 


/ lo 


28.9 


' 0 ■ 0.0 ' 


3 25.5 


BetMen SI and 91 . 


32 


13.6 


17 


. l).7 


5 19.2^ 


6 


■15.0 


' 2 


4.4 


1 50.0 


0~ 0.0 


BetNeenlOl.andm 


3p, 16.1 


19 


17.6 


1 


/ 19.2 


8 


20.0" 


3 


6.7 . 


0' •< 0.0 ^ 


2' 16.7 


Betwen 201 and 291 


35 


14.8 


1/ 


15.7, 




19.2 


i 


20.0 


3 


6.7. 


' 0 0,0 


2 16.7 


BetNeen 301 and 39t 


32 


13.6 


15 


13.9 




11.5 


. 3' 


• 7.5''^ 


10 


22.2 


0 0.0 


1 p 

1 lu 


' BetNeen m and m 


i 11 


4.7 


,5 


4.6 




y 3.8 


2 


{.0 


' 2 


4.4 


0 0.0 


Betwen M and 591 




5.5 


, ' 7 


6.5 


1 


\j.8 


3 


7.5 


1 . 


2.2 


0 0 0 


1 / R 1 


Between 60t and 691 


I ' 


3.6 


4 


3;7 


2 


u ' 


0 


0.0 ■ 


2 


14' 


1 .50.0' 


0/ 0.0 

/ . 

1 8.3 


; Between 70t and 791 

/ , 


1 ^ 


3.4 


1 


0.9 


C 


oi 


1 


2.5 


5 


11.1 


0 0.0 


BetNeen 801 and 891 


1 ' * 


1.7 


2 


1,9 


1 


'3.8\ 


1 


2.5 


0 


0.0 


0 0.0 


0 0.0 


BetNeen 901 and 991 j 


f 3 


1.3' 


. 3 


2.8 


0 


0.0 




0.0 


0 


0.0 


ir 0.0 


0 0.0 


1001 1 


3 


.1.3 


1 


0.9 


0 


0.0 


0 


0.0 


1 


2.2 


0 0.0 


.1 8.3 


^ No Answer | 


9 


3.8 


3 


2.8 


1 


3.8 


1 


i.5 


3 


6.7 


0 .0.0 


^0 0,0 


Total. 1 

1 


236 


100.0 


108 


100.0 


26 


100.0 . 


40 


100.0 


45 


100.0 


" 2 ioo;o^ 


12 100.0 


Median Percentage of j 
Students Reached* 


(of 229)' 
2ljt 

1 


(of 105) • 
21W 


(of 25) i 
20.51 


(of 39) » 
24.5t 


(of 42) » 
29.51 




(of 12) . 
24.5t 



118 



*Does not Include "n lansNers." 



Table 7-A 




Survey of Oi)lnjons of Secondary Schoo\ Administrators Regarding Proposed Criteria 



Percentage of fotal Student Enrollment Reached By Separate Consurer Ediicatlo n Courses Or By Consurer 
education joflponents Integrateil In flther Courses By Tire An Entering Cliss of Students Graduate Prom. 
Secondary Schools . (Question 7) ' . ] 



{ 



Percentage Reached 

Less than 51 

■Between Stand % 

Between lOt and m ^ 

Be.tween 20{ and M 

^ Between 30t and 391 

Between 40{ and 49t ' 

Between 501 and S9I 

Between m and 69! 

Between 701 and m 

^Between SOS a^ m 

Between 901 and 99! . ' 

100! 

NoAnswei; 

Total ' 0 

Hedlan Percentage of 
Students Reached* 

♦Does not include "no answers," 



JotaV' 

Respondent h\f year 

Schools. Hljjh School 

, 24 ■ 10.2-'''^ U 

13 5.5 , • 4 3,7 

27 ll.) . ■ 14 13.0 

■24 10.2 14 vl3.0 

24 10.2 10 9,3 

12 5.1 8 7.4 



24 10.2. |«. 
is ' 6.4 



24 10.2. i« 13 12.0 
6 5.6 
12 5.1 5 4.6 



10 4.2 
4.2 

16 6.8 
25 'l0.6 
236 



, 5 4.6 

4. ,3,7 

5 :4ii 

12 11.1 

108 100.0 



(of 211)' 
" 36.8! 



(of 96) 



37.5! 



Six Tear Senior 
High School High School 

*' 11.5 3 7,5 



2 7.7 

4 15.4 

2 ,J.7 

3 11.5 



7.7 

i.i 

7-7 
1 3.8 

1 3.8 

, ? 7.7 

1 3.8 

1 3.'8 

26 100.0 

(of 25') = 
36.2! 



5 12.5 

5 12.5 

3' 7.5 

6, 15.0 

1 2.5 

7 17.5 

1 2.5 

0 , 0.0 

1 2.5 

7.5 

2 5.0 

40 100.0. 

(of 38)' 
34.5! 



Jr.High/ 
Hiddle 
School 
No. ! 

7 15;6 
2 4.4 

2 4,4 

3 U.7 



8.9 
0.0 



4 

'0 

2 4.4 

5 ■ ]^\ ■ 

4 sk, 

3 6.7*, 
1 2.2 

4 8.9 

8 17.8 

45 100.0 

(of 37) « 
52.0! 



Accred. ^• 
Eveti'g ' 
High School 



5flJ) 
0.0 
0.0 
0.0 



0 0.0 

0 U 

0 , 0.0 

0 0.0 

2 100.0 



Voch-Tech 
High Schog] 

3 25.0 * 
.0 . 0.0 

2 16.7 
0. 0.0 



0.0 

0.0 

8.3- 

0.0 

0.0- 

3 .25,0 

'1 8.3 

12 100.0 , 

(of 11).« ■ 
27.0! 



1.21 



ERJC 



Table 8-11 



Survey of Opinions of Secondary School AdininistraWrs Regarding Proposed Criteria ♦ * ' 

, ' ?for Consumer Education Programs In New Jersey Public Secondary Schools 

'• ■■' "'■ • 
' Extent Of 'Agreement Hit)) Proposed Criteria For Consumer Education In New Jersey Secondary Schools (Questions 8*25) 

• ^ . Agree No Basis * ' Total 

' Strongly But With , Strongly For No Respondent 

' Agree Agree Reservations Disagree Disagree Opinion ^ Ansyjtr- Schools 

^ wr^ ifr k i ' jjoTt wrT Rotht firnr wrT 

'A. Consumer education .should be feflylred , ' 

as an integral conponent of^h|s edu- 
cational programed every secorrtlary I " 
. schop) student..... ^../oV........ 108 45.8 64 27.1 44 18.6 10 4.2 5 2.1 3 (.3 2 l8 236 100.0 

B. . 6ut(l<||MS;for curriculum develop ' ^ / 

ment -iiKl: p^^^ implement^on ' r 

shoiil^tie formulated by a sfate-wide ' ' ^ ( 

|;tisk%ce on consumer education 38 16.1 65 27.5 80 33.9 "30 12.7 J3 5.5 7 3.0 3 1.3 236 100.0' 

.f ■ . ^ ' ' 

C; Membership on above task force, should . ^ 

Include local L.E.A., board members, - . ^ ' 

administrators, teachers, and ' 

students; represjntatives of coll^jes ' ■ ' . ^ • 

and universities, business* govern- ^ • 

: wnt, and consuwrs at large 51 216 87 36.9 \ 51 2r.6 ia^J^.6 8 ^3.4 14 5.9 ■ 7 3.0 ^ ^^^^ 

D. A multi-disciplinary jpproach to the , , \ ' 

- planniui of new, consumer education - ' • . 

prograjB/coyrses or the modification / ^ 

of emting programs/courses should . 

be/ed '.., 63 26.7 117 45.6 32 13,6 ' 10 4.2 3 1.3 6 2.5 5 2.1 ^136 100.0 

E. Consumer education In secondary 
sclt^ls should. be accoiiplished by means 

of \both separate course offerings and ^ ' 

systematic integration of consumer . . - 

education components in regular course 

offerings..-.-. 84 35,6 104 44.1 31 13.K 9'3.8 3 1.3 ,3 1.3 2 0.8 236 100.0 

f. Khere resources, staffs facilities, etc. \ ' 
are limited, a L.E.A. team con^osed of " 

administrators, teacters, specialists, ' • ' ^ 
and consultants (wh^e feasible) should ' ' ' 

assure^that the^'liqportance and require- 
ments of consumer education are given ^ • 
full and balanced conslftratlon 40 16.9 110 '46.6 55 23.3 13 5.5 1 0.4 9 3.8 8 3.4 236 100.0 

G. ' Before starting or modifying a consumer ed- . , 

ucation program, the L.E.A. 's should estab- ^ ^ 

llsh the goals and objectives of the program, ^ " ' ' 

assess 'the existing competencies of the 
on target student body, and determine available 

tttt resources, staff, facilities, schedules, ! ■ ' ' 

preparation and capabilities of teachers \ i 

Kho are or will be Involved 75 31.8 104 44.1 30 12.7 14 ' 5.9 / 1 0.4 6 2.5 6 2.5 236 100.0 



/ ' Table 8^(contjnued) 

t ' ' . ' 

Survey of Opinions of Secondary School Administrators Regarding Proposed Crltsrla 
* For Consumer Education Programs In New Jersey Public Secondary Schools \ , 

•' I ■ ' \ 

. ^"tent Of Aoreeront With Proposed Cri teria For Consumer Education In Hew Jersey Secondary Schools (questions 8-25) 

, !9^« ' , No Basis ' , Total 

trongly utMlth strongly For , No Respondent 

Ajrw , Agree ■ Reservations Disagree Msagree Opinion Answer Schools ■ 

- J lIII O: ''^"r M_T NTT" ^Tt wr~T iir-^ 



\ ■ 



K. Student consumer behavior should be 
assessed by a variety of methods both 
prior to consumer, education curriculum • * . 

development and on an on-golng basis... 63 26.7 120 50.8 40. 16.9 3 1.3 0 ' 0.0 ' 6 2.5 4 ]J 236" lOO.O 

1. New or modified consumer education 
programs/courses should be piloted, 
evaluated, and revised, before 
• becoming part of regujar curriculum 

''"'^^"S^^J' " ¥ 1" «-6 28 11.9 11 4./ ■ 0 0.0 5 2.1 ' 2 0.8 ^36 100.0 

J. Student Involveraetlt, under trained ' ' ^y" 

teachers. In projectj|*elevant to ■ , ' - . ' , 

' 'their own experiences'." and problems ' . I 

and those of their families and com- 
munlty should be stressed In consumer 

^ education programs/courses 82 34.M04 44.1 38 16.1- 3 1,3 0 0.0 4' 1.7 5 M. 236 1*00.0 

K. In conducting consumer education \ ' 

programs/courses, tta effectiveness 

■ of materials, method?, and Instruction ^ 
should be evaluated. Including a *- i ' 

determination of the extent to which . / , 

students have acquired appropriate « 
skills for approaching consumer 

P"""^*"" - : ■■ '8 33.1. 131 55.5 16 6.8 0 0.0 0 0.0 5 2;1 6 2.5 236 100.0 

I. Teachers'wlth responsibilities for , • , , 

consumerfducatlon require special ' ' 

training and education. Responsibility 
for such ln-$enlce training should be ' - 
shared by the State Apartment of 

.Education and the L.E.A.'s. Attendance • 
for Involved personnel should be man- ' 

datory and service credits earned. 62 26.3 57 24.2 65" 27.5 31 13.1 8 314 6 2.5 7 3.0 236- lOp.^ 



H. Planning and Implementation of second- ' ' , 

ary school consumer education programsA » ■ ' . 

. courses should be closely Integrated 

. wl th those offered. ,ln . the . lower grades. :,. '. ...i .. . 

Where the latter are lacking or limited, 
efforts directed towards their appropri- 
ate extension to all grades k-12 should . 
be considered to ibe the responsibility . • * 

0^ ^-^'A' ' .50 21-2 98 <1.5' 54 22.9 14' 5.9 5 2.1 9 3.8 6 2.5 236 100.0 



. Table 8-A (continued) 

•■ . ' 'it- 

Survey of opinions of Secondary School Administrators Regarding Proposed Wte^^ ? 
For ConsuKr Education Programs In' New Jersey Public JSecondary School ' * h 

: ' v' ' f, ■ ' '■ 

Extent Of Agreement tilth Proposed Erlterta For Consumer Education In New Jersey Secondary Schools (Questions 8-25) / 

, , r /' ' *S«!e , . No Basis Total 

Strongly .^ ^ , . But With . Strongly For 



Respondent 



«M«e_.:" 'laESfi' Reservations - Dlsagreee ■ Qlsajree . Qplnton Answer ]wS 




H. Every secondary grade level should » ' ■\ 

■ Include consumer education with ,^ . 

special conslderatlofi for students 

of lower socioeconomic strata, 

.potential dropoutSi/and those with fj^^ 

bi-llngual needs../. 56 23.7 77 .^2.6 52 22.0 -'ZB ■ 11.9 9 3.8 8 3.4 6 2.5 236 100.0 

0. The number of hoursUhat Individual : , ' 

secondary schools devote to consumer ; ^ ' 

•education prograiils/courses should vary ■< q o -■ 

according to the interests, needs, and 

abilities of theirstudents, the depth ' ■ ; • • 

and breadth to which concepts are treated, 
available staff, facilities, and resources. 
However, consumer education, whether ' 
offered as separate -courses or as com- 
ponents integrated in regular courses, . , 
should pequlre\a minimum equivalent of 

105hoyr$(35ifeel(S-3hrs. perywk.j' ' . ' . 

per school yearUin every grade, 

17 7.2 51 21.6 ^ - 22.0 66 28.0 32, 13.6 11 U 7 3.0 236 IM.O 

P. Since there are^i variety of ways In 
which the conceptual structure'and 
content of consumer education can be , 
organized for teaching, no one way 

is.or should be mandated 108 45.8 93 39.4 19 8.1 4 . 1.7 0 : 0.0 7 3.0 5 2 1 236 100 0 

Q. I|e consumer field has become a , ' 

relatively well defined career area , - : . ' 

and provisions should be made to 
inform students of professional 

postsecondary opportunities 67 28.4 140 59.3 15 ' 6.4 4^ 1.7 2 0.8 5 2.1 . 3 1.3 236 1 00.0 

R. Innovativeness In consumer educa- 
tion It the local level should be 
encouraged and results shared ' 
with other districts 



,2 



" 39.8. 124 52.5 11 O " q • o.O 1 0.4 4" \J 2 0.8 236 100.0 
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Table 9-A 



SURVEY OF OPINIOHS OF SECONDARY SCHOOL- ADHimSTRATORS REGARDING PROPOSED CRITERIA 

FOft mwm mtm mm \\{ inm public mm im — 

Extent of Agreement with Proposed Criterion A: "Consuiner eckatlon should bl required as an Integral 
component of the educational program of every secondary schoo) student." Question 8 



/ Accred. 

■ Total Four Year SixtYear ' Senior Jr.High/ Even'g , Voch-Tech. 

Respondent, High , High' ,H1gh Hiddle . High. High 

Schools ' Schools Schools Schools , Schools * Schools Schools 

urnr e t i; — r . rnr E~r e — r w. — r 

, , — — 

Stwngly Agree 172 72.9 79 73.2 18 69.2 33 82.5 32 71.1 .l 50.0- 7 58.3 



'A 



Agree But Kith Reservations 44 18.6 " 22 20.4 4 15.4 ' 5 12.5 10 22.2 1 50.O 2 16.7 

Sub-total (91.5) (93.6) (84.6) (95.0) ' (93.3) (1M.0) (75.0) 

Strongly Oi$a|ree5 Disagree 15 6.3 6 5.5 3 11.5" 2 5.0 2 4:4 0 0.0- ■ 2 16.6 

No Basis For Opinion 3 1.3 1 0.9 1 3.B 0 0,0 0 0.0 0 0.0 1 8.3 

.No Answer 2 0.8 '0 0.0 0 0.0 ' 0 0.0 1 2.2 0 0.0 0 0.0 

•TO/AL 236' 100.0 108 '100.,0 26 100.0 40 100.0 45 100.0 2 100.0 ' 12 100.0 



128 



1% 



4 

Table 10-A 



•V 

^ ^ SORVtY OF OPlfllOHS OF SECONDARY SCHOOL ADHINISTRATORS REGARDING PROPOSED CRITERIA 

foft mm mm mm w m im \mi mm smr — 

Eitent'Of Agreement wlthiProposed 'Criterll)n B: "Guidelines for currKului development and pro'gram 
I'- Implementation should be formulated ^by a state-wide task force on consumer education." Question 9 



* • " Accred. 

■ , • Total Four Year S|x Year Senior Jr.Hlgli/ Even'g Voch-Tech. ' 

Respondent High . High High Middle High' High 

' Schools Schools . Schools Schools Schools Schools Schools Consultants 

E T fir~r E T frnr e — r nsrnr %, \ no. \ 

. . ' strongly Agree 103 43.6 47 43.5 1 26.9. 21-52.5 19 42.2 2 100.0 6 50.0 '17 94.4 

Agree But With Reservations '80 33.9 35 32.4 15' 57.7 12 30.0 ,15- 33.3* '0 0.0^ 2 16.7 1 5.6 

> Sub-total (77.5) (75.9) (84.6) (82.5) (75.5) . (100.0)' (66.7) ' (100.0) 

Strongly Wsagree or Disagree 43 18.2 23 21.3 2 7.7 7 17.5 8 17.8 0 0.0 3 25.0 o'^" 0.0 

No Basjs For Opinion , 7 3.0 ' 2 1.9 2 7.7 0 0.0 2 4.4 '0 0.0 , 1 8.3 0 0.0 



is 



0 



No Answer 3 1.3 ,1 0.9 0 0.0 0 0.0 -1 2.2 0 0.0 0 " 0.0 0 0.0 
TOTAL 236 100.0 108 100.0 ' 26 100.0 40 100.0 ° 45 lOO.O" 2 100.0 12 100.0 18 100.0 
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Table 



SURVEY OF OPINIONS OF SECONDARy SCHOOL ADHINISTRATORS REGARDING PR^OPOSED CRITEBIA 

- m m\im mmaii mm in m im miit. mm\ itm — 
——' ^ 7 — 



Extent of Agreement mUI) Proposed Criterion C: "Membership on above task force siiould include 'local L.E.A. 
board members, administrators, teachers,! and students; representatives. of colleges atid universities, busi- 
ness, government, and consumers at large." Question 10 ' 



Accrsdt 

Tptal Four Year Si> Year Senior Jr.HIgh/ •• Even'g* Voch-Tech'. 

Respondent High High High , • Middle High High 
Schools Schools ^ Schools 



Strongly Agree 138 58.5 65 60.2 17 

Agree But Ultli Reservations 51 2l.f 20 18.5 ^ 4 

Sub-total , (80;1) (78.7) 

Strongly Disagree or Disagree 26 II.O 18 16.6 0 0,0 

No Basis For Opinion 14 5.9 , 3^2.8 4 15.4 

No Answer , 7 3.0 2 1.9 1 3.8 
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Schools 


Schools. 


Schools 


Schools 


Consultants 


llo. \ 


No. r 


No. 




Jo. 


i ■• 


Ha. i 


22 55.0 


23 51.2 


2 


100.0 


8 


.66.7 


.15 83.3 


14 35.a 
(85.0) 


% 26.7 
(77.9) 


0 


0.0 

(ioo.o) 


. 1 


8.3 
(75.0) 


3 ' 16.7 
(100.0) 


t 5.0 


4 ■ 8.9 


0; 


0.0 


. 1 


8.3 


0 0.0 


2 5.0 


3 '6.7 


0 


o.o' 


2 


16.7 


0, 0.0 


0 0.0*^ 


3 6.7 


0 


,0.0 


0 


0.0 


0 io 


40,100.0 » 


45 100.0 


2 


100.0 


12 


100.0 


'is 100.0 
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\ . T4blel2-A 

t 



4.\ 



ADHINISTRATORS'REGARDING PROPQSfe CRITERIA 

foil mm \m m mm m Eim \mm mm — 



^ Extent of Agreement with Proposed Criterion 0; "A multidiscipl'inary approach to the planning of nett consumer 
^ education programs/courses or the modification of existing programi/courses should be 'osed." Question 11 ' 



■ ' " ^ ' Accred, 



;■' ' Total Four year V six year 'Senior, Jr.High/ Even'g Joch-Tech.' 

Respondent High High High fflddle High High ■ ' 

Schools Schools Schools Schools Schools ' Scfeols Schools , Consultants" 

^TT- irnr e r ho. \ %, r 

Strongl/Agree., 180 76.3 84 77.8 20- 76:9 22 80.0 32 711 ' 2 100.0 ,9 . , 75.0 . 16 BS.ii 

Agree But WUhfiesenntions . 32 13.6 14 13.0 2 7.7 >6 15.6 ,'8-17.8 ^ 0 0.0 2 16.7 I 



Sub-totai; (89.9) '(90.8) • (84.6) ' (95.0) (88.9) (100.0) ,. (91.7). 

Strongly Otsagree or Disagree 13 5.5 % 7.5 2 7.7. 1 2.5 2 4.4 0 0.0 0 0.0 0/ 0.0 

No Basis For Opinion 6 2.5 0 0.0 t 7.7 1 2.5 2 a 4.4 0 0.0 1 8.3 0 ^ 0.0 

No Answer 5 2.1 I 1.9 0 0.0. 0 O.O- 1 2.2. ^0 • 0.0 '0 0.0 0 ,0.0 

, TOTAL 236 100.0 108 100.0 26 100.0 40 100.0 45,' 100.0 . 2 4004; 12 100.0 18^100.0 



Table 13-A 



Extent of Jgreejent with Proposed eriterlon E: ' "Consuiiier .education In secondary schools should be accoimlished 
by means of both separate course, offerings and systematic integration of consumer education comonents in 
regular course offerings." Question 12 , ■ ■ \ 



: > 



.Strongly Agree 
Agree But With Reservations 
Sub-total 

Strongly Disagree or Disagree 
No Basis For Opinion 
' NoAnswr 
TOTAL 



Total Four year ..'Sixyeir 
Respondent High ■ High 
Schools Schools . Scb(jbls 



Senior JrJigh/ 
High Hiddle 
Schools Schools 



Accred. . 
Even'g 
High 



188 79.7 90 83.3 22 84.6 34 85.0 31 68.9- 2 100.0 
31 13.1 15 13.9 2 7,7 3 7.5 9 20.0 0 0.0 



(92.8) 
'12 5.1 
3 1.3 
2 0.8 



(97.2) 
3 2.8 
0 0.0 
0 0.0 



(92.3). (92.5) 



1 ' 3.8 3 7.5 3 6.6 



1' 3.8 0 0.0 1 2.2 
0 0.0 ^ 'o 0.0 ^1 2.2 



0 0.0 

0. ,0.0 
0 0.0 



Voch-Tech. 
High 



ii : ; -- - t i 1 1 „ ,1 — „ Schools Schools 



7r'5B:3 
2 16.7 
(75.0) 
2 16.7'^ 
1 8.3 
0 0.0 



236 lOO.O 108 -100.0 26 tOO.O 40 100.0 45 100.0 2 100.0 12 100.0 



Consultants 

E — r 

17 J4.4 
1 5.6, 



0 0.0 

0 0.0 

0 • 0.0 

18 100.0 



136- 



137 
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Table 14-A 



■ " "gy^LII? j fg^ ADHINISTRATORS REGARDING PROPOSED CRITERIA 

Extent of Agreement with Proposed Criterion F: !Hh6re resources, staff, facilities, etc.', are limited, 
a L.E.A. team conposed of administrators, teachers, specialists, and consultants (where ftfaslb'le) 
should assure that the importance and requirements of consumer education are given full and balanced 
consideration." Question 13 ' 



Strongly Agree 
Agree ButUith Reservitlons 
Sub-total 

Strongly Disagree or Disagree 
Np Basis For Opinion 

« 

No Answer 
TOTAL 



Total • Four Year Stxlfear Senior 

Respondent High High High 

Schools Schools Schools Schools 

E r Ho~r E — r utt 



150 63.5 70 
55 23.3 n 25.0 



U ,5.9 

9 |3.8 /l 0.9 
8 3.4 2 1.9 



18 69.2 
.6 23.1 
(92.3) 

8 7.4 0 0.0 
1 3.8 
1 3.8 



236 100.0 108 100.0 26 lOO.O' 

V 



1 2.5 
1 2-.5 
0 0.0 



Jr.H1gh// 

Middle/' 

Schoo ls 



32 80.0 ar 46.7 
6 15.0 12 26.7 
(85.4) 
,5 11.1 
4 8.9 



3 6.7 

45'fOO.O 



Accred. 
'Even'g 

High 

Schools 
E — T 

2 100.0 

0 0.0 

(100.0) 

0 • 0.0 

0 0.0 

'0 0.0 

' 2 100.0 



Voch-Tech. 

High 
Schools 

E — r 

6. 50.0 
3 25.0 



Consultants 

Ho. . i! 

15 83.3 
1 5.6 



0 0.0 ' 
2 16.7 

1 8.3'. 
12 100.0 



0 0.0 

2 11.1 

0 0.0 

18 100.0 
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Table 15-A 



SURVEY OF QPIHIODS OF SECONDARY SCHOOL ADHIKISTRATORS REGAINING PROPOSED CRITERIA 

. M mmk imm mm m mtm miit mm itm 



Extent of Agreement with Proposed Criterion G: "Before starting or nodlfying a, consumer education program, 
the L.E.A.'s should establish the goals and objectives of the program, ass|ss the existing competencies 
of the.target student body, and determine available resources, staff, facilities, schedules, preparation 
and capabilities of , teachers who are or Mill be Involved." Question 14 



140 



* if 


Total 

Respondent 
^ Schools 


Four Year 

High 

Schools 


Six Year 

High 

Schools 


Senior 

High 

Schools 


Jr.High/ 

Hiddle 

Schools 


Accred. 
Even' 9 
High ' 
Schools 


Voch-Tech. 

High 

schools 


Consultants 




h 


i 


No. I 


No. 


i 


Ho. i 


No. i 


Ho. i 


No. 


< % 


No'." i 


strongly Agree 


' 179 


75.9 


87. 80.6 


20 


77.0 


29 72.5 


28 62.2 


■2 100.0 


11 


91.7 


16 83.9 


^/igree But Mith Reservations 


30 


12.7 


12 11.1 


3 


11.5 


8 20.0. 


7 15.6 


0 0.0 


0 


0.0 


1 5.6 


Sub-total 


■ 


(88.6) 


(9U) 


( 


88.5) 


■ (92.5) 


(77.8) 






(91.7) 


(94.5) 


Strongly Disagree or Disagree 


15 


6.3 


6 5.6 


1 


3.8 


1 2.5 


7 15.5 






0.0 


1 5.6 


No Basis For Opinion 


6 


2.5 


1 0.9 


1 • 


3.8 


1 2.5 


2 4.4 


0 0.0 ' 


1 


>8.3 


0 0.0 


No Answer 


6 


2.5 


2 1.9 


1 


3.8 


1 2.5 


1 2.2 


b 0.0 


0 


0.0 


0 0.0 


TOTAl' 


236 


loo.oL 


-JP8.. 1,00.0... 


. .26 1,00.0 


4010fl.0.» 


«ioo.i . 


,2 100.0 


12 


100.0 


18 100.0, 



HI 



ERIC 



00 



, Table 16-A 



SURVEY OF QPINIOtIS OF SECONDARY SCHOOL ADHINISTRATQRS REGARDING PROPOSED CRITERIA 

mtmm mkim m m mi^i public secoN&ARy ma — 



Extent of Agreement (rith Proposed Criterion H: "Student consumer behavior should be assessed 
by a variety of methods both prior to consumer education curriculum development and on an on- 
going basis." Question 15 



Total 

>Respondent 
Schools 

fio; r 



Four Year 

Nigh 

Schools 

r 



No, 



Six Year 

High 

Schools 

No: r 



Senior Jr.High/ 
High Middle , 
Schools Schools 

iio~T E — r w. — r 



Accred. 
Even'g 
High 
Schools 



Voch-Tech. 

Nigh 

Schools 

E — r 



Consultants 

No: — r 



Strongly Agree 


183 


77.5 


87 


80.6 


20 76.9 


34 85.0 


31 


68.9 


■2 100.0 


8 


66.7 


17 


94.4 


Agree But Hith Reservations 


40 


16.9 


18 


16.7 


3 11.5 


5 12.5 


11 


24.4 


0 0.0 


3 


25.0 


1 


5.6 


Sub-total 




(94.4) 




(97.3) 


(88.4) 


(97.5) 




(93.3) 


(100.0) 




(91.7) 




(100.0) 


i, . 

itrongly Disagree or-:£isagree 


3 


1.3 


' 1 


0.9 ■ 


1 3.8 


0 ■ 0.0 


0 


0.0 


■ 0 0.0 


0 


0.0 


0 


rf.O 


No Basis For Opinion 


_ 6 


2.^5 


1 


■ 0.9 


1 3.8 . 


1 2,5 


2 


4.4 


0 0.0 


1 


8.3 


0 


0.0 


No Answer 


u 


1.7 


1 


0.9 


1 3.8 


0 0,0 


1 


2.2 


0 0.0 


0 


0.0 


0 


0.0 


TOTAL 




100.0' 


108' 


ioo;or 


:'26""100.D 


4010O.r 


■■45- 


100.0" 


T 100.0 


12 


-11)0.0 


-18 


100.0 



142 



143 
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Table 17-A 



SURVEY OF OPINIOIIS OF SECONDARY SCHOOL ADHINISTRATORS REGARDING PROPOSED CRITERIA 

m tmm imim mm in p Mi miit mtm sn? — \ 



E|(tent of Agreetnent with Proposed Criterion I: "New or modified consumer education programs/ ' 
courses should be piloted, evaluated, and revised before becoming part of regular curriculum 
offerlngts)." Question 16 



Total 

Respondent 
Schools 
E T 



Four Year 
High. 
Schools 



T W. 



S'lx Year 
High ' 
Schools 

r 



Senior 

High 

Schools 



E 



Jr.High/ 
Middle • 
Schools 
T 



Accred. 
Even'g ■ 
High 
Schools 

iio^ — r 



Voch-Tech. 

High 

Schools 

r 



144 



Consultants 

lo: r 



strongly Agr^ s 


190' 


80.5 


'93 


86.2 


16 


61.6 


77.5 


39 


86.7 ■ 


2 100.0 


8 


66.7 


10 


55.6 


Agree But Kith Reservations 


28 


.11.9 


6 


5.6 


7 


26.9 


8 20.0 


3 


6.7 


0 0.0 


3 


25,0 




^.9 


Sub-total 




(92.4) 




(91.8) 




(88.5) 


(97.5) 




(93.4) 


(100.0) 




(51.7) 




(94.5) 


Strongly Disagree or Disagree 


11, 


4.7 


8 


7.4 


2 


7.7 


1 2.5 


0 


0.0 


0 0.0 


0 


0.0 


1 


5.6 


No Basis For Opinion 


5 


2.1 


1 


0.9 


1 


3.8 


0 0.0 


2 


4.4 


.0 0.0 


1 


8.3 


0 


0.0 


No Answer 


2, 


0.8 


0 


0.0 " 


0 


0.0 


0 0.0, 


1 


2.2 


0 0.0 


0 


0.0 


0 


0,0 


- 'fe '■ 


•236- 


100.0 


108 


]m ■ 


•26 


roovo 


flO-lOO-.O;- 


-45" 


100.0,- 


-2-100:0 


-'12- 


■ioo-.r • 


--18- 


mo- 



145 
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. Uble 18-A , , . 
FUR CONSUMER EpyCATIPN PftOfiRM Ifl filij j^RSCV .mut SECOHBAirSMJ ; 

.ft'. ' , 

Extent of Agreement with Proposed'Crlterion J^IStudent Involveinent, under' trainee] teachers, In 
projects relevant to their own experiences and pr^lems and those of their families and coifinunlty- 
should be stressed In consumer education programs/courses." Question 17 



. Total 
Respondent 
Schools 
ho. i . 



Four Year 
High 
Schools 
Bo^ T 



Senior 



Six Year 
High 

Schools 

No. i Jo, — r. W. 



High 
Schools 



Jr.HIgh/ 
Middle 
Schools . 



No 



Accred. 
Even'g 
High 
Schools 

r 



Strongly Agree 


186 


78.8 


89 


82.4 


17 


65.4 


35 87.5 


33 


.73.3 


2 


100.0 


8 


Agree But With Reservations' 


38 


16.1 


16 


14;8 


7 


26.9 


5 ' 12.5 ^ 


7 


15.6 


0 


o.o' 


■ 3 


,;. Sub-total 




(95.9) • 




(W.2) 




(92.3) 


(100.0) 




(88.9) 




(100.0) 




Strongly Disagree or Disagree 


3 


.1.-3 


,1 


0.9 


, 1-. 


3.8 


0 0.0 


1 


2.2 


0 


, 0.0 


0 ' 


No Basis For Opinion 


4 




1 


0.9 


1 . 


18 . 


; 0 o.o: 


.r 


2.2 


•0 


0.0 


1 


• No Answer 


5 


?.l 


1 


0.9 * 


0 


0.0 


0 p.o 




6.7 


0 


0.0 


0 


— - •' TOTAL ■ 


-236 


ioir.o-^- 


108 


ioo:o 


26 ■ 


lOO.O'"' 


'WW J'' 


■45"; 


idb.'o 


"'J' 


'lob".F 





Voch-Tech: 
High 

Schools • 

No. -ii 



66.7 
25,0 
(91.7) 




0.0 

100.0" 
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Table 19-A 



SURVEY OF OPINIOHS OF SECOflDABY SCHOOL ADHINISTRATORS REGARDING PROPOSED CRITEHrA 



Extent of Agreement with Proposed Criterion K; "In conducting consumer education programs/courses, 
the effectiveness of materials, methods, and Instruction should be evaluated, Including a determl- 
nat10||,of the extent to which students have acquired appropriate sJfllls for approaching consumer 
problelns." Question 18 • ■ • ' m < 



Total 



Strongly Agree 
Agree But Ulth Reservations 
Sub-total 

Strongly Dlsagree^qr Disagree 
No Basis For DpIpiofT 

« 

No Answer 
. TOTAL 



Four^Year ' Six Year 



Respondent- . High ' 
Schools .. Schools 



T 



Senior Jr.HIgh/ ' . Even'g ' Voch-Tech. 

High High ' Hiddle High [ , High 

Schools Schools' Schools Schools ' Sfchools ■ 

r w. T E~T E — r E — r w. — r 



209 88.6 100 92.6 
16. 6.8 6 5.6 
■ (9M) 

' 0 0.0 

5 2.1 . 

6 2.5 



0 0.0 

1 0.9 
1 0.9 



236 100.0 108 



23 88.5 

2 7.7 
(96.2) 

■ 0 0.0 

1 3.8 ' 

0 0.0 

26 100.0 



36 90,0 36 80.0 



4 ID.O 
(100.0) 
0 0.0 
0 0.0 
0 0.0 



3 6.7 
(86.7) 

0 0.0 
2 4.4 

4 8.^ 



40 100.0 45 



1 100.0, 

0 0.0 
(100.0) 

0 0.0 

0 0.0 

0 o'.o 

2 



10 83.3 

1 8,3 

Q 0.0 

1 8.3 

0 0.0 

12 100.0 



Consultants 
llo, I 

116 88.9 
V 11.1 



0 
0 
0 
18 



(100.0)" 
0.0 
0.0 
0.0 



148 



149 



, Table 20-A 



SURVEY OF opinions OF SECONDARY SCHOOL ADHINISTRATORS REGARDING PROPOSED. CRITERIA 

m t^m^ Mmw Mm iii mtm mi\t mm^ schools 



Extent of Agreement with Proposed Criterion L: "Teachers with responsibilities for consuier 
education require, special training and education. Responsibility for sucl^ in-service training 
should be shared by the State Department of Education and the L,E.A.'s. Attendance for involved 
personnel should be mandatory ^and service credits earned." Question 19 r 



' ' strongly Agree 
Agree But Kith Reservations 
Sub-total 

a. 

Strongly Disagree or Disagree 
No Basis For Opinion 
No Answer 

TOTAL 



Total ' Four Year 
Respondent High 



Six Year 

High 

Schools Schools Schools 
E T Ho^ r E r 



Accred. 

Senior Jr.HIgh/ Even'g 
High Middle High 
Schools ' Schools Schoo ls 

5~~r E — T E — r E~nr 



■6 2.5 ■ 1 0.9 
J 'U/' 2 1.9 
236 1 00.0' 108 



119 50.5 62 57.4. >11 42.3 21 52.5 19 42.2 

65 '27.5 19 17.6 12 46.2 13 32.5 19 42.2 

(78.5^ (75.0) (88,5) (85.0) (84.4) 

39 16.5' 24 22.? 2 7.7 ' 4 10.0 2 > 4.4 

1' 3.8 2 5.0 1 2.2 

0 0.0 0 0.0 4 8.9 



Voch-Tech. ■ 
High 

Schools Consul tanti 

^ . E"nr 



1 50.0 5 41.7- 



(50.0). (41.7) 
1 50.0 6 5oto 
0 0.0 1 8.3' 



0.0 



26 100.0 40 100.0 45 



2 100.0 12 



n, ei.v 

5 zr.8 

(88,9) 

2 11.1 

0 0.0 

0 0.0 

IB 100.0 



150 



« 

151 
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Table 21-A 



^"'^'^l"f!!!?ll^! jgL^^^^^^^^ PI^QPQSgD CRITERIA 



Extent of Agreement with Proposed Criterion H: " Planning and inplementatlon of secondary school 
consumer education programs/courses should be closely integrated with those .offered in the lower 
grades, yhere the latter are Jacking or limited, Worts directed towards their appropriate ex- 
tension to all grades k-lZ should be considered to^ the responsibility of every L.E.A " 



' ' ' Accrsdi 

Total Four year Six Year « Senior Jr.HIgh/ Even'g* Voch-Tech. 

Respondent High High High tllddle ' High High 

Schools Schools Schools Schools Schools School's Schools Consultants 

♦ HH^EU ^- T irnr w. r w. — r w. — r w. — r 

strongly Agree 148 62.7 71 65.7 - 20 76.9 30 75.0 20 44.5 2 100.0 4 33.3 16 88.9 

Agree Sut With Reservations . . 54 22.9 / 23 21.3 4 15.4 8 20.0 14 31.1 0 0.0 4 33.3 1 5.6 

, ^ Sub-total . (85.6) (87.0) (92.3) (95.0) (75.6) (100.0) (66.6) (94.5) 

Ifongly Disagree or Disagree' 19 8.0 'lO 9.2-^ 1 ) 3.8 0 0.0 5 11.1 0 0.0 3 25.0 1 -5.6 

, No Basis For Opinion ' j 3.8 2 0.9 1 3.8 2 5.0 -3 '6.7 0, 0.0 ^ 8.3 ^0 0.0 

No Answer 6^ 2.5, ' 2 ■. 1.9 0 0.0 0' 0.0 3 6.7 0 0.0 0 ' 0.0 . " o 0.0 

■ TOTAl^ ,236 100.0. 108 100.0 26 100.0 ,40 lOO'.O ,45 100.0 2 100.0 12 100.0 18 100.0 

152 



153 



er|c f 



09 



Table Z2-A 



^"'^ UO°j S f PROPOSED CRITFRIA 

m uuNsuftR EDucAtion Mm mim milt m%M we — 



Extent of Agreement witH Proposed Criterion N: "Every secondary grade level should Include 
consumer education with' special consideration for students of lower socioeconomic strata, 
potential drSpouts, and thote with bl-llngual needs." Question 21 



Strongly Agree 
. Agree But With Reservations 
Sub-totai 

Strongly OlsaVee or Disagree 
No Basis For Opinion 
No Answer 
TOTAL 

154 



^ Accrfid 
Total Four year Six rear Senior Jr.HIgh/ Even'g' Voch-Tech. 
espondent High High High Middle High High 
5=-. Schools Schools Schools Schools Schools Schools 

< Ell SaZZE Ho~r w. r w. — r w. — r 



133 56.3 60f 55.5 18 69.2 ,28 70.0 21 46.7 
52 22.0 24 22.2 4 15.4, 

(85.6) 

3 11.5 4 10.0 7 15.5 

8 ' 3.4 2 1.9 1 3.8 1 2.5 3 6.7 

) 0.0 



2 



(78.3) (77.7) 
37 15.7 20 



7- 17,5 11 24.4 
(87.5) (71.1) 



6 2.5 2 1.9 



0 0.0 3 6.7 0 



0.0 

(lop.o) 

0.0 
0.0 
0.0 



1 '8.3 
0 0.0 



236 100.0 108 100.0 26 :100.0 40, lOO.O 45 lOO.O 2 lOO.O f2 100.0 



Consultants 
No~l- 



3 25.0 13 72.2 

5 41.7 3 16.7 

(66.7) (88.9) 

3 25.0 2 11.1 



0 0.0 
0 O.O 

18 loo.o; 

■11 
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Table 23-A 



SURVEY OF OPINIOfIS OF SECONDARY SCHOOL ADfUNISTRATORS REGARDING PROPOSED CRITERIA 

■ m tmm imm mm u n£w mn public mm\ imn — 



Extent of Agreement with Proposed Criterion 0: "The number of hours that Individual secondary 
schools devote to consumer education programs/courses should vary according to the Interests, 
needs, and abilities ofthelr students, the depth and breadth to« which concepts are treated, 
available staff, facilities, and resources. However, consumer education, whether offered as . ' 
separate courses or as components Integrated In regular courses, should require a minimum 
equivalent of 105 hours (35 weeks - 3 hrs. per/wk.) per school year, in every grade,,? thorugh 12^' 
question 22 j ' ' 





■ Total 
Respondent 
Schools 


Four Year 

High 

Schools 


Six Year 

High 

Schools 


' Senior 
High 
Schools 


Jr.HIgh/ 

Middle 

Schools 


Accred. 
Even'g 
High 
Schools 


Voch-Tech. 

High 
Schools 


Consultants 




No. j; 


No. 


i 


^0. i 


flo. 5! 


No. i 


Ho. 


i 


No. i 


No. ' i 


J Strongly Agree 


68 28.8 


31 


28.7 


10*38.4 


11 27.5 


12 26.7 


■2 


100.0 


1 16.7 


5 27.8 


Agree But With Reservations 


52 22.0 


23 


21.3 


4 15.4 


11 27.5 


12 26.7 ^ 


1 0 


. 0.0 


1 8.3 


7 38.9 


Sub-total 


' (50.8) 




(50.0) 


(53.8) 


(55.0) 


'(53.4) 




(100.0) 


■ (25.0) 


. (66.7) 


Strongly Disagree or Disagree 


98 41.7 


47 


43.5 


9 34.6 


17 42.5 


17 37.8 


o' 


0.0 


7 58.3 


5 27.8 


No Basis For Opinion 


11 4.7 


5 


.4.6 


3 11.5 


1 2.5 


1 2.2 


0 


0.0 


1 8.3 


1 d 


No Answer 


7 3.0. 


2 


1.9 


0 0.0 


0 0.0 


3 6.7 


0 


0.0 


1 8.3 ^ 




TOTAL 


236 100.0 


108 


100.0 


26 100.0 


40 100.0 


40 100.0 


2 


100.0 


12 100.0 


18 100.0 



156 



\ 



157 
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Table 24-A 



SORVEY OF OPINIONS, OF SECONDARY SCHOOL ADHINISTRATORS R EGARDING PROPOSED CRITERIA 

m tmm mtm mm in m m\t sE«y mm — 



1 « 



Extent of Agreement with Proposed Criterion P: "Since there are a variety of ways in 
which the conceptual structure and content of consumer education can k organized for 
teaching, no one way is of should be mandated." Question 23 ^ 



r 



Total 

llespondent 
Schools 
W. — T 



Four Year 
Higli 
Schools 
E 



Six Year 

High 

Schools 



r K T 



Senior 
High 
Schools 
E— T 



Jr.High/ 
Middle 
Schools,, 
T 



Accred, 
Even'g 
High 
Schools 

iJo: r 



Voch-Tech. 

High 

Schools 



Consultants 



' ■ Strongly Agree " 


201 


85.2 


94 


87.0 


22 


84.6 


36 


90.0 


36 


80.0 


■2 100.0 


10 


83.4 


14 


77.8 


Agree 'But With Reservations 


19 


8.1 


10 


9.3 


2 


7.7 


3 




2 


4.4 


0 0.0 


1 


8.3 


3 


16.7 


Sub-total . 




(93.3) 




(96.3) 




(92.3) 




(97.5) 




(84.4) 


"(100.0) 




(91.7) 




(94.5) 


Strongly Disagree or Disagree 


4 


1.7 


2 


1.9 


0 


0.0 : 


1 


2.5 


1 


2.2 


0 0.0 


'0 


0.0 


1 


5.6. 


No Basis For Opinion 


•7 


3.0 


1 


0.9 


2 


7.7 


0 


0.0 


3 


6.7 


0 0.0 


1 


8.3 

0 

0.0 


0 


0.0 


No Answer 


- 5 


2.1 


1, 


0.9 


0 


0.0 


0 


0.0 


3 


6.7' 


0 0.0 


0 


0 


0^0 


TOTAL 


236 


100.0 


108 


100.0 


26 


100.0 


40 


100.0 


45 


100.0 


2 100.0 


12 


lOiO 


18 


100.0 



158 



159 
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Table 25-A 



SCHOOL ADHIWISTRATQRiEGARDIflG PRO POSED CRITERIA 

Extent of Agreement with Proposed Criterion I): " The- consumer field has become a relatively 
well defined career area'and provisions should be made to Inform students of professional 
postsecondary opportunities." <)uest1on 24 



ERIC 





Total 

Respondent 


Four year 

, High 


Six Year 
High 


Senior 

High 


.Jr.High/ 
Kiddie 


Accred. 
Even'g 
High • 


Voch-Tech. 
High 
Schools 
No.' i 


» 




Schools 


. Schools 
Mo. i 


Schools 
No. i 


Schools 

wr~T 


Schools 
No. i 


Schools ' 
No. i! 


Consultants 
No. « ■ 


Stronglf Agree 


'2tf7 87.7 

r 


' 96 88.9 


22 /84V 


33 82.5 


42 93.4 


•2 100.0 


10 


83.3 


10 55.6- 


Agree But With Reservations 


15 6.4 


9 8.3 


1 


4 10.0 


0 0.0 


0 0.0 


.1 


8.3 


. 4 22.^ 


Sub-total 


(94.1) 


(97.2) 


(88.5) 


(92.5) 


(93.4) 


(100.0) 




(91.6*) 


(77.8) 


Strongly Disagree or Disagree 


,6 2.5 


3 2.8 


1 3.8 


1 2.5 


1 2.2 


0 0.0 


0 


0.0 


4 22;2 


No Basis For Opinion 


5 2.1 
3 • 1.3 


0 0.0 


1 3.8 


2. 5.0 


1 -2.2 


0 0.0 


1 


■8.3 


0 0.0 


No Answer 


■ 0 0.0 


1 3.8 


0 0.0 


1 2.2 


0 0.0 


0 


0.0 


0 0.0 


TOTAL 


"236 100.0 


108 100.0 


26 100.0 


40 100.0 


45 100.0 


2 100.0 


12 


100.0 


18 100.0 



160 ' .' . 161 



1 



libit 2i^A 



I 



'''^^^'^}}\?3^^^^^ MNlSTRATois REGARDING PROPOSED CRITERIA 

• w mm mm mm \ \ Wim mxi mm \mM — 



Extent of Agreement with Proposed Criterion R: "Innovativeness in consumef education 
at the local level should be encouraged and results shared wUh other districts,'" 
Question 25 



•Total ' Four. Year SixKeir Senior 
Respondent High High High 
Schools * Schools SchooTs Schools 



Accred. 

Jr.High/ Even'g Voch-Tech. » 

Hiddle ^ High ' High 

ScllPols Schools ScMd1s> 
E T r'lo. . I. 



Consultants 

E — r 



Strongly Agree 


21B 


92.3 


104 


96.3 


'24- 


92.^. 


35 J/.5 


41 


91.1 '2 


100.0 


.10 


83.3 ' 


18 100.0 


Agree But With Reservations- 


11 


4:7 


3 


2,8 


1 


3.8 


4 10.0 


2 


4.4 0 


0.0 


1 


' 8.3' 


0 ' 0.0 


Sub-total 




(9/.0) 




(99.1) 




(96.1) 


(9/.5) 




(95.J) '"^ 


(100.0) 




(91.6) 


(loo.o; 


strongly Disagree or Disagree 


5 


2.1 


1 


0.9 


,0 


0.0. 


0 0.0 


0 


0.0 ' 0 


0.0 


' 0 


0.0 


0 ■ 0.0 


No Basis For Opinion 


4 


1.? 


0 


0.0 


1 


3.8 


1 2.5 


1 


2.2 0 


0.0 


1 


8.3 


0 ■ 0.0; 


No Answer , 


2 


0.8 


0 


0.0 




0.0' 


0 0.0 


1 


2.2 0 


■ 0.0 


0 


0.0 , 


.0 0.0 


TOTAL 


236 


100.0 


108 


100.0 


26 


IQO.O 


40 100.0 . 


45 


IDO.O 2 


100.0 « 


12 


100.0 


18 i.o 



163 
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Table 27-A 

PROGRAMS IflNEW JERSEY PUBkIc" SECONDARY SCH OOLS 
AND DEVELOPMENT OF CRITERIA POR E^ftCt lVE COMPREHENSIVE^' PROGRAMS ' ^ 

* ' S^'mmary of Consultants' Comments Regarding Consumer Education Ct^iiteria 

. Criterion A » > 

1. Should be strongly encouraged and adequately funded with 
* support for in-service and prograrrt development. 

2. Most important - studies show high school students to be i 
economic' illiterates - not able to function in the "real wbrld!" - 

• Criterion B *« . i . < ' ; 

■» V 

1. Comprised of recognized consumer educators. All too ofteh - 
^ there is a lack of definition and ^direction in consumer e.duca- 
tion'^programs. . , 

.2. Guidelines are already available in every state - don't ^re-invent 
^ the wheel. 

^ 3. Hopefully, these guidelines will some day be national./ 

4. An interdisciplinary state-wi<ie task force 
Criter ion C 

1. Legislators also 

2. Suggest that representatives of business, government in' particular 
have some understanding of what consumer education is about. 
Begin research with consumer experts, then have dialogue with 

all other members. 

3. Could get unwieldy 

4: It is possible to get too many "experts^lnvol ved. This can 
ifui' what is accomplished. 



5. Plus non-public schools . ^, . 

lb 1 



-95- 




Criterion D 

1. Relieve that where consumer education is a teacher's #1 
responsibility, the best job my be done. 

Mul tidisciplinary approach sounds fine, but consumer education 
becomes a second class citizen. The same is true at the state 
level. There must be someone who has consumer education as 
#1 pri{>rity. 
Cri terion E 

1. Doesn ' t iiyije sense! " f 

2. PrimaHly Integration into e)ii'sting courses / - 

3. No longer feel either approach, by itself, is sufficient. ^ 
Prefer idea of integration. 

Criterion^ 

1. **Balanced with what?" Don't understand what you mean here. 
Criterion G 

1- Purpose of Board and "B" 

2. Can take too long, Illinois mandated it, then trained teacehrs. 
This is the pragmatic way to do it, and maybe best in the long 
run. - 

3. "What knowledge base should be the foundation of the pntire 

J 

program" is an essential question. 
Criterion H ^ 

.1, Are you P^lft^g to assess consumer behavior or knowledge, ^ Be 
more spec^WjKhan "by Wiety of methods." 



Criterion I 

1. Implementation is the key - we can evaluate and revise for years. 
^Z.^ome modificatipns or changes may be based on prior pilot work 
in related school systems. 

3. It is possible that minor course modifications would not require 
piloting before becoming a part of regular curriculum. 

4. Teachers should be involved every step of the way. 

5. Not good to place In concrete. 
Criterion J 

1. ' Don't forget the limitations of these people. There is much 

more to effective consumer education than "how to" "^^^pp roaches, 
i.e., ".needed legislaji^ion, lack of enforcement of laws, white 
collar crimes, etc. ^ 

2. Projects should be selected which do not require ^the students 
to provide sensitive personal information. 

Criterion K 

1. Don't forget the metric knowledge/skills. 

2. Methods cannot be minimized. This involves blending of 
individual teacher strengths and complimentary, proven methods. 
Effective methods for one teacher may not be effective for an- 
other. Therefore, J would be hesitant to prescribe. 

' 3. Getting hung-up on fringe issues. All materials have value - 
negative or positive. 
4. Screening of materials prior to use is e|^*ntial. 

166 
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Criterion L 

1. Mandatory' smacks of certification which should not be a 
precondition, 

2. Should the responsibility for in-service training be shared 

by the S-D.E., the L-E.A. and^ the teacher training insitutions. 

3. Only those teachers with sincere interes,t and enthusiasm at 
first. 

4. One of the biggest barriers to consumer education is lack of ^ 
trained teachers, both at college and secondary level. 

5. Attendance for involved personnel should be encouraged and 
service credits earned. 

6. Teachers of consumer affairs need to be interested in and 
enthusiastic about the subject! Credits and %% should come 
iSecond, but these are excellent incentives. 

7. Plus pay, if over-time hours (or released time.) 
Criterion M" '-—^ 

1. L.E.A. priority should be secondary schooj curriculum develop- 
ment and later'^ concentration on elementary. 

2. (Add)"With support services provided by the S.D.E. and teacher- 
training institutions." 

3. Very important. Consumer ^education is started too late. 
Criterion N 

1. Crucial and easily subverted because consumer education is 
generally perceived as middle and upjDer-class . 

2. Programs should be tailored to local student needs and experience. 

3. Rese^-vation. Why not give special attention to all students. 
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Criterion 0 

1. Agree with the first sentence. The second sentence is not 

s 

consistent with the idea expressed in the first. 

2. Consumer interest is universal and transcends special concerns. 

3. Quantity or clock hours of consumer education not as important 
as the quality of the teaching-learning situation. Unless the 
teachers who provide the 105 hours of fhstruction have ade^ate 
pre-service or In-service preparatior] , would question the 
effectiveness of the mandate. 

4. Difficult to evaluate from here. Your experts who know the 
kind's needs, etc., should be involved in this area. 

5. " — in regular courses," "or both" should be added. 

6. Do you really want to be this specific about the required 
number of hours per school year in every grade? May need 
further clarification. 

7. This goal sounds high unless the usual bbundaries are expanded 
• to include consumer jnath, etc. 

0. Ideal, but will other consumer educators agree? 
9. The minimal time requirement is quite high. 

10. Resulting curriculum and training efforts should have same results 
Those in science and math to establish "hours" or Carnegie units 
as a measure of importance is not desirable except to those whose 
task is to certify, train or supervise. 

11. Probably too much time. 60 hours is more appropriate unless 
there is a course. 

\ 
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y-Cnterioii P 



^ vj., ^Ixcept po||srb]y| length 'arKi J^e^ t^^ji^fo o 
■ V Vdr.rety^^ of UppTc/dciies are cJes4^B<3e to 




. i>tikJents* dbnitles. Por l(«sK;'-4b.i 1 i ty studfents/eiitf^i^s * * 

can^be^^fi^^ appjiecf'|^- can^ bev 
' U'ivbn tiA-ibrodd Social ^ is-S'ues, ^tid i^ipljcStions.. " ' r .:. :^ ' * 
(.r i ror foil <[ . • ' ' S ' ' — . -. 

1. .Ii?t dwell ijfifined- Gareer (i.rej yet. i ^ . ' 

2. flo>t [ujsitions now are fulled with incooijietent buf» jucrats 
and hard to place people in business! 

.>. Are then* really going to be that niany operi irnjS 

'"X 

4. [Jo not place in concrete. 

0. ilot well defined, byt information should be (jruvided. 

6. Care is needed here. Career opportunities have been over-' 
estimated. Opportunities are available if we choose to include 
training of more consumer oriented sales people. 

7. Tinie element missing - necessary: a couple class periods only 
in upper (jrades. 

(1. Add: "and to push improvements at the postsecontlary level." 
Criterion K 

1. Not enough sharing is done. 

General Conim ents ^ 

1. It would have been helpful if L.E.A. had been defineo, 

2. Additional cri teria/ s tateiiients migh be merited: 1) pre^service 
training for , ^consumer education teachers; and 'L) certification 
of consumer education teachers > and 3) on-going evaluation, 
selection, and distribution of i jdia and materials suitable 
for classroom use. 169 
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4. Prior to setting objecti ves the knowledge base is critical. 

5. J"oo much bad mater^'al is available. Screening procedures . 
are important. 

6. In almost all cases ''strongly agree" but often checked "agree 
out of respect to special situations which should not require 
compliance because seomething more crodtive was intended. 
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CENTER FOR CONSUMER EDUCATION SERVICES 



^ AREA CODE^ 
TELEPHONE 9^5 



NEW JERSEY RESIDENTIAL MANPOWER CENTER 
BUILDING 871 - PLAINFIELD AVENUE 
EDISON, NEW JERSEY 08817 



Dear Principal : 

The New Jersey State DepaM^^ment of Education throuqh the Center 
for Consumer .Education Services ahni Bergen Community College is con- 
ducting, a comprehensive study 1) to determine the status of consumer 
education in New Jersey public secondary schools and 2) to develop, 
with the participation of these schools, criteria for consumer educa- 
tion curricula and programs. The study findings will also assist in 
making recommendations for pre-sepvice and in-service. training of 
teachers, and general improvements^ of consumer education practices. 

Information requested in the enclosed questionnaire related to 
your school'-s program is very important to the accuracy of Phase I 
of the research, s We re^gnize that its completion will require sig- 
nificant time and concentration, but the importance of this project, 
we believe, warrants your efforts. You may wish to ask the assistance 
of your curriculum specialists and/or teachers. 

Of course, all answers are confidential and will be used only in 
combination with those of other secondary schools. 

Please return the completed questionnaire at your earliest con- 
venience in the pre-paid and addressed reply envelope. As you will 
note. Dr. Irvin Hochman, Director of Institutional Research, Berqen 
Community College, has been designated Research Director of this 
study, and you may feel free to contact, him if you have any questions. 
His phone number is 201-447-1500, extension 340. 

A report of the findings will be made available to all schools 
participating in the study. 

Thank you for your cooperation. 

Sincerely, 

Will iam L. Johnston 
Director, Consumer Education 
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NEW JERSEY STATE DEPARTMENT OF EDUCATION 

SURVEY OF CONSUMER EDUCATION IN 
PUBLIC SECONDARY SCHOOLS OF NEW JERSEY 



Name of Principal 

Name of School 

Address 



Street 
School District Name 



CTty 



'ToiTnty 



Name of School District Superintendent 
Name of Person Completing Questionnaire 
Position Held 



jL. 



5 



Please check your answers below: 

1 . I n^ what county is your school loc a ted? 



(a-7) 0 Atlantic 

1 ^Berqen 

2 Burl ington 

3 ^Camden 

4 ^Cape, flay 

5 ^ "Cumber I and 

6 . Jssf.'A - 

/ Gloucester 

^Hudson ' 

Hunterdon 



A_ Mercer 
B 3liddlesex 
C_ _Monmouth 
D ~ M orris 

E Ocean 

F ^Passaic 

G " Somerset 

H ^Susse/ 

I Union 

J Wa rren 



^ • ^yP^. /it Secondary School 



_Four Year Hiql) 
Six Year Hiqh 
Senior High 
Junior* fl iq 



S^hoc 



fie School ) 
AccreJi tud'Lveninq Hiqh^hool 
^ Voca tiohdl -Tecf)pi.C4l MiqhNschool 



1 . De «i L r i £t_iori _of^ jlis_t ric_t 



f 



(^••^) 'L^-J Mostly rural 

^ «^.:'^stly suburban^ 
^ ^ ^JLIUrban (less than 25,000 persons) 
3 ^Urban (25,000 or more persons) 



4 , E nrollment in your Secondary School 

(a-10) 0 Less than 500 pupils 

1 500 - 999 

2 1000 - 1490 

3' 1500 - 1599 

4; ^2000 - 2499 

. 5 ^2500 - 2599 

6 ^3000 or more pupi Is 
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Average -Ann udi District Expenditure Per Sec ondary School Pupil 
Dunng 197 4-/b School Yiar c ' • ' ^ — 

(all) 0 L ess jthan $ 500 ~ 5 '$1300 - $1499 

1 500 ,- $ 699 6 ~$1 500 - $1699 

■ 2 ^$ 700 - $ 899 7 ^$1700 - $1899 

3 900 - $1099 8^ ^$1900 - $2099 

1, $1100- $1299 . 9 ^$2100 or more 

What percentage of your school's enrollment arP Black (Non-Hispa nic). 
Hispanic. Asian or Paci fic Islander, and/or American India n/Alfsl^ative? 
(Estimate it exact data not available) ' 

{al2) 0 ^Less than I''; ' , 6__40f - 49r 

1 n - 4% 7_ 50?; -59% 

2__!_ - 9% 8 60;? - 69?; 

3 10% - 19% 9 70% . 79<j; 

^ 20« - 29?; - A ROX - 89% 

5._ .30?; - 39% B ^90*0 -}00% 



ERIC 



7. A^A S EPARATE consumer education courses offered in you r school? 
Check applicable answer . ' 

(^13) 0 No separate consumer education courses offered 

1 .^^0 separate consumer education courses offered, but 

consumer education-components are inteqrated in other courses 

2 ^Offer separate consumer education course(s) 

^ 9^^^^ separate consumer education course(s) plus consumer 

education components inteqrated in other courses 

Iji which grades does your s chool offer separate consumer education courses? 
(Check all qrades that appTy) ■ ~ — ^— 

8- (al4) 0 Do not offer separate consumer education courses 

9. {al5) 0 7th qrade 

10. (al6) 0_o 8th qrarde 

11. (al7) 0 9th qrade 

12. (al8) 0 10th grade- 

13. (al9) 0 nth qrade 

14. (aZO) ^ 0 12th qrade 

t 

15. In how many grade levels are separate co nsumer education courses offered? 

{a21) 0 Hone are offered 

1 ^One qrade level ' 

2 Two grade levels 

3 Jhree grade levels 

4 Four or more grade levels 

1^' l^lJ^l. separate co nsumer educ jUon_couj^e^ offered by your school 
reguired'or elective? 

{a22) 0 - N one are offered 

1 Elective 

2 ^Reguired 

3 Some reguired, some elective 
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Many of the major topics covered in consumer education course(s) are listed below 
Mease check which of- these are covered in the Separate consumer education course(s) 
offered to your secondary school students. ' ' 
If no separate course(s) is offered, please skip to the next pane. 



TOPICS 



Consumer as an individual and member ^ 
of society and the economy 


0 • 




17 




V 

Consumer legal rights, responsibilities 
and protection 


0 


(a24) 


18 




Source of infonnation for consumers, 
including advertising 


n 


(a25) 


1- 

19 





Credit 


0 


(a2.6) 


20 


; 


_^.-^nking, savings, and investments 

*/ ' # 


n 


(a27) 


21 


\ 


Budgeting^ 


0 ■ 


(a28) 


22 


• 


Clothing, household furnlshinns and 
eguipment, shopping technigues, laws, 
labeling, packaging, etc. 


0 


• 

(a29) 


23 




Health services 


0 


(alO) 


24 




Housing ^ , 


0 


(aSl) 


25 





Insurance 


n 


(a12) 


26 





Consumer decision making 


n 


-(aJ3) 


27 




Transportation alternatives, autonobile 
products/services/repairs/f inancing , etc . 


0 


(a3i) 


?R 




Other 


n 


(a35) 


29 




If you checked "other," please list 
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If your school offers consumer education as Integrated components of reqular courses, please check the 
topics covered in the fbllowlnq subject areas, grades 7 through 12, as applicable. 



. VOCATIONAL, TRADE 
BUSINESS HOME HEALTH TECHNICAL 

LQ£i£i EDU CATION ECONOMICS ' ENGLISH EDUCATION ' IHDUSTRIAi ARTS 

Consumer as an individual and member ^ ^ 

of society and the economy , 30 (a36) 43 (a49) ' 56 (a62) 69 (a/S) R2 (bl4) ^ 



0 0 - 0 



■ 0 



and^protecUon responsibilities 31 (a37) 44 (aSO) * .(a63) 70 (^76) 83 (bl5) 

^ 0 n 0 0 



^ 0 0 0 0 . 



^r^^^^ ^ 33 (a39) 46 (a52) 59 (a65) 72 (a78) 85 (bl7) 

0_ 0 0 0 0 



Bankinq, savings & investments 34 (a40) 47 (a53) 60 (a66) 73 (a7Q) {6 {b\VA 

0 ■ 0 0 0 



^"^''^^^"^ ^ 35 (a41) 4,T (354*) 61 (ar7) , 74 (aao) 

■■ ^ . . 0 0 0 



37 (blO) 
0 



Clothino household furnishings and 36 (a42) 40 (a55) 62 (a68) 75 (h7)' ^ 88-(b20) 

equipment, shopping techniques . laws, . \a ; u/J m 

labeling, packaging, etc, ' 0 0 . On o 



Health services. ^ 37 (343) ^0 (ase) n (a60) 76 (b«) 

^ ^ 0 . - 0 



89 Jb21) 

0 



"°"5inq 38 (a44) 51 (a57) 6^. (a70) 77 (bo) 



90 (b22) 



^ 0_ 0 0 0 



'"5"''^"^^ ' . 39 (a45) 52 (a58) 65 (a71) 73 (blO) 



91 (b23) 



0 ■ 0 0 0 0 



Consumer decision mak inn 40 (a46i 51 (a59) 66 {a72) * 79 (bll) 



92 (b24) 



0 0 0 0 0 



Transportation alternatives, automobile 41 (a47) 54 (a60) 67 (a73) 80 (bl2) ' oi {h?^\ 

prdducts/services/repairs/financinq, etc^ ^ ^^^^^ 



^^^^^ 42 (a48) 55 (a61) 68 (a74) 81 (bll) 

\ ^ 0 0 



0 

94 (b26) 
0 



If you checked "other.' please list 



±.. 

I 



I 
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' TOPICS 

Consumer as an individual and member 
of society and the* economy 



MATHEMATICS SCIENCE • 



MAXHiMATICS' 
95 lb?7) 
0 



SOCIAL 
STUDIES 



108 (b4o) 
0 



121 (b53) 
0 



_1INLjARTS OT^O 

.147 (b79) 



134 (b66) 
0 



Consumer legal rights, responsibilities 
and protection / 



96 (b28) 
0 



Source of information for consumers, 
including advertising 



47 (b29) 
0 



rdit 



98 (b30) 
0 



109 (b4ir 
0 

lin*(b42) 
0 

111 (b43) 
0 



122 (b54) 



0^ 



123 (b55j 
0 



124 (b56) 
0 



Banking, savings* investments 



99 {b31) 
0 



.112 (b44) 
0 



125 (b57) 
0 



Budge t^ng 



St 

ClotMng^ hOM]5ehold furnishings and 
equipment, shopping techniques, laws» 
labeling>.packaging, etc. 



100 (b3?) 
0 

101 (b33) 
0 



m ('b45) 

n 



126 (b58) 
0 



114 (b/t6) 
0 



127 (b59) 
0 



Health services 



Mousing 



Insurance 



102 (b34) 

0 , 

103 (b35)' 



115 (b47) 
n 



128 (b60 

.0 



116 (b48) 
0 



129 (b61) 
0 



104 (b36) 

n 



117 (h40) 
0 



no (b62) 

" '0 



Consumer decision making 



105 (b37) 
0 



118 (b50 

0 



111 (b63) 
0 



Transportation alternatives, automobile 
products/servlces/repairs/flnancing, etc. 106 (b33) 



119 (b51) 
0 



135 (b67) 

0 



148 (b80) 
0 ' 



136 (b68) 
0 



137 (b69) 
0 



149 (c7) 

150 (cPO 



138 (b70) 
0 



151 (c 
0 



130 (t^71) 
0 ^ 



15? (clO) 



0 



140 (b72) 
0 



153 (cll) 
0 



141 (b73)' 
0 



142 fb74) 
0 



14y (b75) 
0 



154 (cl2) 

0 ' 

155 (cl3) 
0 

156 (cl4J 
0 



144 (b76) 
0 



167 (q15) 
0 



132 (b64) 

0 - 



145 (b77) 
0 



-158 (cl6) 
0 



Other 



107 (b39) 
0 



120 (b52) 
0 



133 (b65) 
0 



146 (b78) 



159 (cl7) 
0 



If you checked "other." please list 



r 
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What type of faculty organi ration Is u sed currently to teach consumer 
education In your school r .". » 

(cia) 0 ^Departmentalized , 

1 M ulti-disciplinary team 

2 ^Houses . 

.* 3 Combinations of 0, 1, and 2 above ^ 

4 jOther 

5 Question not applicable to this school 

If you checked "other/ please list: 

^ ■ : 



16T. What type o f faculty organlza tlonlj used currently to plarviconsumer education 
V in your school? - 7 ^'*=**=' = — 



(cl9) " 0 ^Departmental Ized 

'-ll 1 Multl -disclpl Inary team 

2 H ouses , , 

V'^ 3 Combination of 0, 1 and 2 above 

^ ' 4 Other 

5 ^Question not applicable to this school 

If you checked "other," please list: 



PROGRAM ORGAN IZATION 

■ Please check all the a 



ppllcabl e bTanks to in dicate the curriculum organlza- 
V consumer education pronram. "* ^ 



t ion used in your^ total c o nsumer education program 



162. 


(c20) 


0- 


One-semester course(s);in consumer education 


'163^ 


.(c21) 


0_ 


Tv/o-seme^ter course(s) in consumer education 


164. 


tc22) 




|1ini-course(s) (less than one semester) In consumer 

education (No. of weeks? ) 


165. 


(^23); 


0_ 


Consumer education integrated in*existinn courses 


166: 


(c24). 


0 


Summer session workshops for students 


167. 


(c25) 


0 


Field trips ' / ' 


168. 


(c26) 


0_: 


Saturday and/oT after school neetinqS 
Extracurricular activities, includinq clubs, etc. 


169. 


(c27) 


0 


170. 


(c20) 


0 


Assembly programs - 


17J. 


(c29^ 


0 


, Other - please list 
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In separate consumer educ ation course {s) o r consumer education 
int egrated Tn regular cou rses are any^ or£Hi;TDl lowing mPthnd^ 
or media utilized? " ~ 



. 172. 
17.3. 
174. 

175. 



fc30) 
(c31) 
(c32) 



(c33) 
176. (c34) 
I77I (c35l 

178. (c36) 

179. ' (c37) 



0 ^Closed circuit TV 

0 ^Open circuit TV 

0 ^Fllms, film strips , * 

f Urn loops 

0 * T ransparencies 

0 ^Teaching machines 

0 Audio-tapes/disks 

0 ^Team/tandem teachings 

0 Programmed Instruction 



180. (c38)' 6 ImJIvld'iJdTlzed learning 



181. (-C39) 

182. ^ (c40) 
103. (c41) 
18i (c42j 
185. (c43) 

I f you 



packets 

0 ^At?t0-tutolr1al (systems approach) 

0^^ ^Computer -feised. Assisted instruction 

0^ 
0 



186. 


(c44) 0 


QoIp n 1 avi nn*"-*-- 1 


187. 
188. 


(c45) 0 




(c46) 0 


nrtineb/ 5 1 mii 1 a ju 1 on ^ 


J^89. 


(c47) 0 


Pro^ct testing 


190. 


(c48) 0 


Comparison shopping 


191. 


(c49) 0 


Research projects 


192. 


(c50) 0 


Lecture 


193. 


(c51)-0 


Textbook 


194. ) 


(c52) 0 


. other 

\ 



Jiulti -disciplinary approach 
Separaj:e ccrnsumer education textbook(s) 



Separate consumer /educat^n v/orkbook(s) 



checked "other," please \lst 



What technj^^^ to evaluate the effectiven ess of gqrre nt consumer e'ducatlon 
course o fferings pr^ consumer education com pon ents Tntenrate3~rn "other courses ? 

195. (c53) 0 JTeacher-made achievement tests and quizes " 

196. (c54) 0 Standardized tests 

197. (c55) 0 Observation of teacher-performance 

198. (c56) 0 Observation of student perfomance ^ ^ 

V^. (c57) 0_ ^Rating scales' and Vheck-rists of student performance and/or 

products 

200. (c58) 0_; Student quesftripnnaires , inventories, attitude scales 

201.. (c59) 0 Student interviews ' . 

202^^60) 0 ^Other / < ' 

203. (d^lj 0 Question not applicable to this s<:hool 

If .you checked ''other," please describe: _ _ . ' 
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CURRICULU M DEVELOPMENT 
204 




educatjbn cu'rr 1 cu1un;^ev 



Has y our scheol engaged Jti^an y cons] 
HuFinff T he past fiveTye^rs ?;^', 

" . 1_ Tes , wo>lf* directed towards development of separate 

Iconsumer education pro<)ran(s> or course(s) 

21;.-^_Yes, work directed towards development of consumer education 

• to be integrated' In renular courses 
:^ ^ 3 Yes^, comb ina.t ion of i and 2 above 



205. 



Has your schoo> dieve'lopet^'materials for use in consumer educa ^ 
or for consumer e ducation integrated in other cou rses of a su Ei 
nature during the, past five years ?" 




(c63) 0_ 
3 



_Noth.i.M of a substap tja^; n ature 

_Yes;; %a$eria1 s\fqf^i^^3fcR? se'parate consumer edgcation 

cburse(s) or proqtj 
^ Yes, materials foi" 
'rintegrated-ln oth' 
' Yes , .conibfnatibh i 




nsum^r education components 



above 



206. 



Is your sqhop1:"p|afial.nn;"to_m an y new cohsumer 

course s', QP t:jnits''la jF9?g^ or 197^-7^7 



educa tion programs 



fc64) 0 . Uo 



^ No'.> Hatt; pliMlisi.but funds available to implement 
If youVcNfe|Ked^^^^^^ pleage ^escribe briefly; 



.^Mt' ^^^Sr for Y^Q ur ^ch ool to develop more effect ive consu mer educa tion, which 
■ \ ;Ojr[t^e fo rawing (}o ycuj^ believ e are Tv^eSedT 

' , ■ ' '\ ' . . ~Z " [" 

^7. {cBSy. 0. rjireater availability of materials aoxi media 
;?u8. ' ic6C'} Q ..^rft s ery ic e c ou r s es and v/orkshoos for teachers 
20% (c67)' 0^ -^^iQyTivTt^^ visits by experts in consumer education 
/«210/: (c68) 0 Dev^Vdpment of greater local interest and leadership 
'^'^ '-^.aDion'a parents and the community 

2>T. (c69) Q:^__Other (please specify) 



. In ^at ways can the New Jersey State Department of Education, Center for Consumer 
Education Service^be of help to your school? 



Please give us the name of the person(s )'^'Who can serVe as Consumer Education Liason 
between your school and the Center for Consumer Education, 



Name 



Position 



Thank you for your cooperation. 
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Willian; L. Johnston 
Director, Consumer Education 
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PERGEN 

Community college 



Four Hundred Paramus Road •Paramus, New Jersey 07652 •Telephone. (201)447-1500^ 



May 19, 1976 ' 



Dear Principal : *^ i 

A numh^r>of weeks ago a comprehensive- surfvey to determine the 
status of ciQfls«mer education in New Jersey ^.fxUblic secondary schools 
was conducted. The response was most gratifyjing. We would like to 
express our appreciation for this assistance <ind again call upon 
you for information that only you are able to provide^. SL'^ 

a. . ^ ' • ■ 

Based upon analysis of the above ^survey, ciata Jyour v/ritten 
suggestions, and consumer education literature criteria for ^ 
consumer education curricula and programs have been* drafted, .Jhey 
are listed in the enclosed questionnaire, We need to have your ^ 
reactions to these criteria the extent to which you agree that 
they will, prove rele^varlt, practical and feasible for secondary schools 
generally, and for your own school in particular. ' ^ 

Plea^ re*ttiS*ri ydgr\(^mplete4. question in the enclosed addressed 
envelope. Do hot hesitate to phone me at (201) 447-1500, extension 340, 
if you have any questions: * 

Your answers are confidential and will be used only in connection 
with those of other secondary^chools . 

t A report of the ^inj^|||s 'of these tv/o compreiiensi ve surveys will 
be published and made avI^Pable to all schools participating in the 
study. 

Th<?nk you for vour cooneration in this important project. 

? 

" . : Sincerely, 




Dr. Irvin Hochrnan, Project Director 
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CONSUffR EDUCATION PROJECT - PHASE 2 

* SURVEY OF OPlMfONS OF SECONDARY SCHOOL ADMINISTRATORS 
REGARDING PROPOSED CRITERIA FOR CONSUMER EDUCATION PROGRAMS 
IN NEW JERSEY PUBLIC SECONDARY SCHOOLS 



Name of Principal 

Name of School 

Address 



Street 
School District Name 



TTty" 



County 



Zip 



Pone flo. 



Natne of School District Superintendent _ 
Name of Person Completing Questionnaire 
Position Held 



Though a few of the following queations were included in the earlier consumer 
education ^aurvey we are again asking JjOu to supply answers regarding general 
characteristics of your school. These will be correlated with the important 
new information requested below: 



'elat 

/ 



1- In what county is your school located ? 



(a-7) 



0 

r 

2 
31 
4_ 
5 

6_ 
7_ 
8 
9 



_Atl antic 
_Bergen 
_Burl ington 
_Caniden 
_Cape May 

Cumberland 

Essex 

Gloucester 



JHudson 
Hunterdon 



A 

B" 

C_ 

D 

E" 

F' 

G 

Hi 

I_ 

J_ 

K 



_Hercer 

_Middlesex 

_Honiiiouth 

"Morris 

JJcean 

Passaic 

Salem 

Somerset 



^Sussex 
JLInion 
Warren 



2. Type of. Secondary School 



(a-8) 




0 

r 

2" 
5 



3. Description of District 



_Four Year High School 

_Six Year High 'School 

^Senior High; Schcfol - 

jJunior High School (Middle School) 

^Accredited Evening High School N 

^Vocational -Technical High School 

r 




(a-9) 



^5 



0 

r 
2" 
3" 



f-tostly rural 
llostly suburban 

"Urban (less than 25,000 persons) 
re pers 

1 8 1 



"Urban (25,000 or more persons) 



4. Enrollment in your SecoiKlary School 
^(a-10) 0 ^Less ihiximif^ ^\i0\i 



199#* 



1000 
21500 

2000 - 2499 . 
"2500 - 2^99 
_3000 or nnre pupils 



5- Are consum er education courses offered in vo ur school? 
Check applicable answerT — — 



(a-11) 



r 

2_ 
3 



_No separate consumer education courses offered u- 
_No separate consumer education courses offered, but consumer 

education components are integrated in other courses 
_Offer separate consumer education course(s) 
_Offer separate consumer education course(s) plus consumer 

education units integrated in other courses 



w y perce ntage of^ your total student enrollment is reached by sep arate 
l?^ffi!r f g y'-sgs.andyor by consumer education componeats ^nted rated 

In-^tner coursesy (Please estimate if exact da^ta is not readily ava^aBle ) 



Percentage 
V,less' than 5X v 



6 (a-12) 



During curr^^ 
1975-76 school year 



7 {a-13) 




ind'89!t 

. ^twetfn 9«% and 99% 



V 



6 

7 

9 

A 
B 




By the time an" ent^r 
ing class of studeittj 
graduate f rom yo 



0_ 
1_ 
2_ 
3_ 
4 
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PROPOSED CRITERIA FCTT^CONSUMER EDUCATION IN NEW JERSEY SECONDARY SCHOOLS. 



the extent ofxyour agreement or disagreement with the following proposed crlterid by checking 
spaces below. 



Strongly 
Agree 



A, Consumer education should be required 
as .an Integral component of the edu- 

, -"Catlonal progr/i/n of, every secondary 
^.school student. 0 

B, Guldel Ines' for curriculum development 
and program Implementation should be 
formulated by a st^te-wlde task force 

on consumer education. ' 0 

C, Membership on above task force should 
Include local L.E.A. board members, 
administrators, teachers, and students; 
representatives of colleges and univer- 
sities, business, government, and 
consumers at la^ge» " 0 

0. A multi-disciplinary approach to the 
planning of new consumer education 
programs/courses or the modification 
of existing programs/courses should , 
'^e used. «^ »0 

' - ■■■■■ ' ■ " 

E. Consumer education in second^r,y 

schools should be. accompl is-lied by means , 
of both separate' course offerings artd 
systematic integrat^ion of consumer edu- 
cation components in rerjular course 
0 f f eifltigs / ■ 0 

F. Whff^e resources, staff, facilities, etc/ 
are limited, a L.E.-A, team composed of 
admlnls'trators, teachers, specialists, 
and consultants (where fearSible) should 
^sure that the importance and rcquire- 
*Fnents of consumer education are given 

full and balanced. consideration. 0 

G. Before starting or modifying a '^nsumer* 
education program, the L.E.A. 's sh^d 
establish the goa^ls and objectives of 
the program, assess the existing, 

' competencies of the target student body, ' 

^ and- determine available resources, ..staff , 

i/'. fac11"'it1es, schedules', preparation and „ 

^ capabilities of t©ad|ers who are or will 



be Involved. 



Agree 



Agree 

8ut With 

Reservations 



Disagree 



Strongly 
Disagree 



ft 



H. Student consumer behh'vior should he 
assessed by a variety of methods both 
prior t^ consumer education curriculum 
development and on an on-going basis. 

I. New or modified consumer educatioft 
programs/courses shouJd be- piloted, 
eVd'luated, and revised before Le com- 
ing part of regular curriculum 
offerlrig(s) . 



No Bi^si S 

For 
Op i n 1 on 



(a-14) 8 



a-'fi^ 10 



{a-17) 11 



(a-1'8) 12 



{a-19) 13 




'% (a-21) 15 



(a-?2) 16 
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-Strongly 

Agree Agree 



Agree 

But With 

Reservations 



Disagree 



Strongly 
Disagree 



No Basis 
For 

Oplnl on 



J. Student Involvement, under trained 

teachers, in projects relevant to their \>l 
own experiences and problems and, those ' 
of their families and coinnunlty should 
be stressed 1q consumer education 
programs/courses 0 

K. In conducting consumer education 

programs/courses, the effectiveness of 
ma'terlals, methods, and Instruction 
.should be evaluated » Including a 
drtenffffiation of the extent to which 
.students nave acquired appropriate 
ski lU for approaching consumer 
problems. . q 



5 (a-23) 17 



0 



L. Teachers with responsibilities for 
consumer education require special 
training and education. Responsibility 
for such in-service training should be 
shared by the State Department of 
Education and the L.E.A.'s. Attendance 
for involved personnel should be man- 

* datory and service credits earn^d>;i 

M. Planning and implementation of second- 
ary school coniiimer education programs/ 
courses shouldj?^^ closely integrated" . 
-with those offj^f^/^it) the lower grad&s. 
Wh6re the lit.^^re lacking or limited, 
' efforts dlrectecf^owards. their appropri- 
ate extension to alj .gratSes k-12 should 
be considered to Jjt the 'tMWJonsibil 1 ty 
of every L.E.A. 'i^r , ..l^X-i 

I. Every Secondary 2j 
include consu 
special consul 
of lower socl,, 
. (potential dropJ 
^•^^f^llngual needs, 

^er Of hours that individual 

-^schools devote to consumer 
_,.'grcr§rdms/courses' should vary 
- _.,1ri5| tii'-^lhe interests, needs » and 
^,«bf llttc^\o?.trteir students, the depth 

breadth; to wKjch .concepts are treated, 
a*arTa&le staff, facil1t1es»and resources. 
Hoyver, consumer education ,j*hethef 
affered as separate courses as com- 
ponents integrated in regul ar courses , 
shoul?'ji>iequ1re a minimum equivalent of 
J|&^)^(%5^ (is weeks - 3 hrs. per/wk.) 
^E^-siiioftl year, in every grade, 

' Dudh 12, 0 



4_ 



5 i; 



I 



5 (a-25) 19 





3 



5 ' (a-26) |0 



5 ; (a-27) 21 



Since_there are a 'variety of ways in 
whtch^'^Jfe conceptual sfiructure «nd 
content of consumer education can be 
orginized for tea-chlng, no one way is 
or should be mandated. n 



0^ 



5 (a-28) 22 



(a-29) 23 




184 



0. The consumer field has become a 
relatively well defined career area 
and provisions should be made to 
Inform students of professional 
postsecondary opportunities 

R. InnovafttveQess In consumer educa- 
ti^ at the local tevel should be 
encouraged and resWts shared 
with other districts. 



5 



Agree 

Strongly But Wl-th Stronqly 

Mlli? f^^ree Reservations Disagree Disagree 



0 , 1 



3 ' 4 



No Basis 
Opinion 



5 (a-30) 24 



5 (a-31) 25 



Criterion No. 



Conronts 



'■ ' O . Yo^T^ cooperattofus 1$.greatly appreciated: 



Dr. Irvln Hochman, Project ^rjgctor 
Profess** Raymond Pena, Co-Otrtctor 



18 



ERJC ^ 



BERGEN 

COMMUPffTY COUete 



Four Hundrad P^ramus Ro4d •Paramus, New ^praey 07652 .Telephone: f 201) 447-1 500 



^ ■ ■ > 



r aM'i^rttina you, and a small group of other recognized authorities 
in the field of consumer education and affairs, to request your par- 
ticipation in a major study being conducted for tUte New Jersey 

■Department of Education, Center for Consumer Education.' As you know, 

"Dr. William L. Johns^pn is the Director of the Center. 

The major objectives of this project, which is supported by arrant fr 
under the Vocational Education Act (PL 90-576) are; 1) to determine ■ ' . 

the status of constimer education in New Jersey public^ secondary schools ^ 
and 2) to develop, with the participation of^'thes^ schools and ixpeijts 
in the field of consumer education, criteria for con||imer education* * ' 

programs and curriculums, \^ 

- The first phase is nearly complete and the secqn^s now urider way, 
'Secondary school principals are being asked to c^lete the enclosed 
questionnaire and to indicate the extent ^^of their agreement that the 
listed criteria are relevant, practical , ^fld feasible for secondary 
schools gerierallyi and for their own schools in particular. .-^ < 

We would like you, just as the principals, to complete pages ©3, 4, and 
^ 5 of the same questionnaire, and very importantly, crftiqufe each^^of >th^^^^ 
individual criteria (A through R.^) If, in your opinion, any criteria 
.:'have been omitted, please write them down, A "critique" sheet is ^ ^ - 
^'"^Jrovided for your convenience, , 

All this will take time and I can well imagine that'. you are a very busy 
person. However, I can offer the following inducements to encourage ^ - 

your participation: 1) You will have the satisfaction of knOwir\fl that . ^ 
you will be making an important contribution to an education area with . ; 
wtiich you ire already identified; 2)Your namp and contributions will c 
be acknowledged in the final report which will receive. very wide distri- . 
bution in New Jersey ,4^nd I be^lieve, nationgilly, and 3) You will be. 
partially reimbursed for ygur^ efforts with a modest consultant honprarrium 
of approximately $12,00 per hour,- 

86 
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It is anticipated that none of our panel of experts wilTneed to 
devote more than an hour or so to the ta\k. If you need a good 
fraction of a day, do take the time. 

If you agree to participate, and I hcTpe veRy much that .you will , 
please return^ the completed 'questionnaire Paiges and the critique 'l 
sheet in the' enclosed addressed envelope. Include a statement of 
the amount of time spent so that you can be^\refinbursed. 

^If you have any questions, please do not hesitate to^ contact me ^- 
^(collect) at (201) 447-1500, exten^ion^O oir write me at the above' 
address. I look forward to receiving^p^^^ at your 

earliest convenience, and hopefully fl^he nekt two weeks at the 
latest. . .1 " ' . 

Jhank you for^your interest and assistance. 1 



■ ■ If-- ' ■ 

.,^u 



Sincerely, 




Irvin Hochman, PhrD. 
ii' Director of Jnsti tutional Research 
•^Bergen Community College and 
Consumer Education Project Director 



-IH:bq 
Enclosures 



: CRITIQUE OF PROPOSED CRITERIA FOR CONSUMER EDUCATION CURRICULA 
AND PROGRAMS BY MEMBER OF PANEL OF EXPERTS 



Name 



Tit1e.!^«& 



Your Organization 
Address 



After you have checked the extent of your agreement with the 
criteria listed on pages 3, 4 » and'5 of. the enclosed questionnaire, 
please write your critique^ and/or suggested' revision only of those 
that you do not find to be wholly satisfactory. Please identify 
them by letter. If there are othef criteria that you believe 
should have been listed, please include them also below. 

Criterion - Your Critique arid/or Suggested Re vision 

^ : 



